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ONLINE ADVERTISEMENT 

Full-Page (ROP) 
NIGERIAN
N825,000

SOUTH AFRICAN ZAR KENYAN KSH GHANA USD$₵

R8,500 65,000KSh ₵6,000 $500
N577,500 R5,950 ₵4,20045,500KSh
N330,000 R3,400 ₵2,40026,000KSh

$350
$200

N165,000 R1,700 13,000KSh $100₵1,200

$450Page 1 (Flap)   N742,500 R7,650 58,500KSh ₵5,400�
Page 2 (Inner Flap) N742,500 R7,650 58,500KSh ₵5,400 $450
Page 4 or Page 5 or Page 6 N1,237,500 R12,750 97,500KSh ₵9,000 $750
Cover Page N1,650,000 R17,100 130,000KSh ₵12,000 $1000
Spread (Centre Spread) N2,970,000 R30,600 234,000KSh ₵21,600 $1,800

Wrap Round N4,950,000 R51,000 390,000KSh ₵36,000 $3,000 

2 x Full-page Editorial Feature N800,000 R13,000 130,000KSh $1000₵12,000
4 x Full-page Editorial Feature N1,500,000 R24,500 227,500KSh ₵21,000 $1,750

Header Banner (468x90 pixel) N2,310,000 R23,800 182,000KSh ₵16,800 $1,400
Top Banner (290x100 pixel) N1,320,000 R13,600 104,000KSh ₵9,600 $800
Deluxe Banner (290x100 pixel) N1,320,000 ₵9,600 $800
Wide Skyscraper (290x820 pixel) N1,155,000 R11,900 91,000KSh ₵8,400 $700
Cost is per 2 months duration. Other novel options are welcome and are open to 
mutual agreement on type and cost.

N36,250
N31,000

WTP TV - ONLINE VIDEO SLOT/ PRODUCTION 
Single Product/ Brand Showcase N2,392,500 R24,650  188,000KSh ₵17,400 $1,450
Multiple P/B Showcase (6 max) N11,550,000 R119,000  910,000KSh ₵84,000 $7,000
Single Client Interview N3,547,500 R36,550 279,500KSh ₵25,740 $2,150
Multiple Client Interview (6 max) N17,820,000 R183,600 1,404,000KSh ₵129,600 $10,800
Event Coverage N34,650,000 R357,000 ₵252,000 $21,000

Above cost is for Lagos ONLY. For outside Lagos and overseas, rate (inclusive of 
minimum 3nights accommodation for Production Team) to be mutually agreed with client.

Email Type
N330,000 R3,400 26,000KSh ₵2,400 $200
N1,237,500 R12,500  97,500KSh ₵9,000 $750
N1,600,000 R24,650  188,000KSh ₵17,400 $1,450

When specification is different from above, we are open to mutual agreement on 
type and cost.  NOTE: All rates are pre-paid and inclusive of VAT. Cheques must be 

written in favour of NUMBERS CMYK LIMITED.

104,000KShR13.600 

2,730,000KSh
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453,

info@flourishcolour.com

 enquiry@wheretoprintmagazine.com
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KAS PRINTS LAUNCHES 
WEEKLY CASH RAFFLE 

TO REWARD KP2 PARTNERS

DRIVING WEST AFRICA'S 
PRINT & PACKAGING 

REVOLUTION

THE SHIFT IS HERE: WHY 
WEST AFRICA IS THE NEXT 

FRONTIER FOR FLEXO 
AND PACKAGING GROWTH

WHAT DO PRINT 
BUYERS WANT?

WHAT MAKES A 
PRINTING COMPANY 

IMPOSSIBLE TO REPLACE?

PROPAK WEST AFRICA 
CONFERENCE TO 

DELIVER PRACTICAL INSIGHTS 
FOR WEST AFRICA'S 

PRODUCTION AND PACKAGING 
PROFESSIONALS

BEYOND THE PRESS: THE 
HUMAN-CENTRIC 

REVOLUTION AWAITING AT 
PRINTING UNITED 2026

THE SANITY SHIFT: 
WHY MARGINS 

MATTER MORE THAN 
MACHINERY
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publisher@wheretoprintmagazine.com | 0803 862 9114

THE SANITY SHIFT: WHY MARGINS 
MATTER MORE THAN MACHINERY









SHS-CAS 
Graphische
Maschinen GmbH

Other current offers:

+234 901 239 9805
africa@shsgm.com
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PROPAPER NIGERIA 2026 POST-SHOW REPORT
11
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© istockphoto

PROPAPER NIGERIA 2026 POST-SHOW REPORT
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SPECIAL FEATURE INTERVIEW – ANKAN GRAPHICS LTD
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SPECIAL FEATURE ARTICLE - FLEXO EDGE 2026 POST-EVENT REVIEW   
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SPECIAL FEATURE ARTICLE - FLEXO EDGE 2026 POST-EVENT REVIEW   

© Some of the picture credit goes to FLEXO EDGE 2026 by Randomsoft LTD.
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enquiry@whereto
printmagazine.com

SPECIAL FEATURE INTERVIEW – ANKAN GRAPHICS LTD

40
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SPECIAL FEATURE ARTICLE – THE PRINT BUYERS
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© Berbard Marr

© TechRadar

COVER STORY - THE IRREPLACEABLE PRINT COMPANY

© magnific.com - futuristic printing factory











Obaloluwa Dairo
Venture and Policy Development Lead, Circular 

Economy Innovation Partnership (CEIP)

Saheed Kareem 
Factory Engineering Manager, Nestle.

Titus Gado
Manufacturing Director, Chi Limited
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SPECIAL FEATURE ARTICLE - PRINTINGUNITED 2026 SHOW PREVIEW
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SPECIAL FEATURE ARTICLE - PRINTINGUNITED 2026 SHOW PREVIEW
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SPECIAL FEATURE INTERVIEW – ANKAN GRAPHICS LTD





Be part of Be part of Be part of 

GLOBAL 
EXECUTIVE 
LEADERSHIP 
(Print & Allied Industry – Summer & Fall 2027/ 2028)

TWO WEEKS IN-DEPTH, 
IN-PERSON PROGRAMME 
WITH REAL-LIFE BUSINESS 
CASE STUDIES & VISITS

· Escape the busy city life to a serene cosmopolitan Moncton city in New 
Brunswick, Canada

· Global cross-cultural learning by world-recognised City Institute of Higher 
Learning faculties from Brazil, Mexico etc

· Indepth analysis of business case studies by top print & allied industry 
leaders and experts

· Exclusive Meetings with Chamber of Commerce and Canadan print & 
allied businesses for networking and business opportunities

· Obtain globally recognised City Institute of Higher Learning Leadership 
certification

Eligibility  Owners and Top Managers of Print & Allied Establishments 

April – June 2027 | September – November 2027 | April-June 2028

Faculty  City Institute of Higher Learning, Canada (www.city-ihl.ca)

Crown Plaza, 1005 Main Street Moncton, New Brunswick, 
E1C 1G9 Canada

REGISTER NOW 

To participate, or WhatsApp email: 
+2349012399805         
enquiry@flourishcolour.com       
www.flourishcolour.com       

info@360communicationltd.com
www.360communicationltd.com

+1 506 962 1545

ONLINE OPTION AVAILABLE
…developing Leaders to successfully and impactfully operate in a global context!
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