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The heavy downpour of | Seth Twum - Akwaboah, CEO | gathers that the impressive _E?_I:Oggg
Tuesday 23 April 2024 could i - Association of Ghana E turnout on DAY 1 may not be
not stop enthusiastic visitors ! Industries (AGI), Mr. Kwame ! unconnected with the organiser 46B, Adekunle Fajuyi Way, GRA - Ikeja Lagos.
to the second edition of ! Sarpong Barnieh, Partner - ! working with the right partners Tel: +234(0) 803 862 9114, +234(0) 708621 1555,
PROPAK Ghana 2024 as the : KPMG, and Dr. Afua Asabea | to ensure PROPAK Ghana serves Email: founshotloUnyahas com
Grand Arena, Accra i | Asare, CEO - Ghana Export | the industry correctly and is able Website: www.flourishcolour.com
International Conference - Promotion Authority (GEPA), i to bring the right mix of quality
Centre (AICC) venue was - and Afua Tekyi-Mills, Head, E visitors with value-driven QUOTE OF THE DAY...
filled with excited attendees | ! Corporate Affairs - Ghana ! exhibitors showcasing the o
equally welcomed by lively : Investment Promotion Centre E equipment and services needed ll We do. know there is
exhibitors eager to do (G|PC), the premier ! to continue the development of Plﬂenflﬂl market here
business .in Ghana .cmd - | packaging, printing, food : the manufacturing sectors. Not in Ghana; so, we do
sur:roundlng countries. - processing, and plastics ! i only that, the synergy also helps hope to start doing
With opening remarks from | i exhibition and conference in ! 1 guide the conference busi ;
Mr. Alexander Angus, - Ghana opened to offer wide - programme educational element usiness soon. ll
Managing Director of : range of solutions to ' (of the show) in building and - MR. ALBANO MARTINS
Montgomery Africa, who ! stakeholders within the i ! sharing invaluable knowledge COMMERCIAL DIRECTOR
was joined by other i manufacturing value chain. : through panel discussions and - CASFIL
impressive lineup of leaders | | presentations. Page 04
in the industry such as Mr. E PROPAK Ghana DAILY Team E Continued on page 3 95
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(LETTER OF CREDIT)

Other current offers:

Sheet-fed Press | 1-colour Offset | 2-colour Offset
4-colour offset | 5-colour Offset | 6-colour Offset
8-colour Offset | 10-colour Offset
12-colour Offset | 1-colour Letterpress

Finishing | Converting | Paper processing
Pre-Press |Cutting Machines | Cutter machine-accessories
Wrapping machines & others | Spare parts

We are dealers for used printing machines, post-press and pre-
press. Main brands: Heidelberg, MAN Roland, Polar, KBA Stahl,
Wohlenberg, Schneider Senator, MBO and all the other brands
around. If you are searching for anything or you have any
questions, please don't hesitate to

contactus @
SHS-CAS Graphische Maschinen GmbH

Oststralte 87, 22844 Norderstedt Germany
Tel.: +49 (0) 4052 10 20 60

WhatsApp.: +49 (0) 4052 10 20 617
Fax: +49 (0) 4052 10 20 620

Email: lukasz@shsgm.com
Website: www.shsgm.com



> “WE ARE A GLOBAL FILM SUPPLIER" PAGE 04
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Investments and Tetra Pak, this year's
PROPAK Ghana lead industry partner
is Association of Ghana Industries
(AGI) supported by Ghana Export
Promotion Authority (GEPA), Ghana
Investment Promotion Centre (GIPC),
and KPMG Ghana amongst others. As | '
the show continues till Thursday 25"
April 2024, PROPAK Ghana DAILY
Team brings you memorable pictures
that highlights and reports DAY 1 in
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SPECIAL FEATURE INTERVIEW - CASFIL <2 __ (STAND NO: 07) \

“WE ARE A GLOBAL FILM SUPPLIER"

- MR. ALBANO MARTINS, COMMERCIAL DIRECTOR - CASFIL

With a leading position in Portugal and a strong export activity, CASFIL IND. PLASTICOS S.A (CASFIL) is the manufacturer of choice for flexible
films such as BOPP (bioriented polypropylene), CPP (cast polypropylene], LLDPE (linear low-density polyethylene), LDPE (low density
polyethylene) and medium and high barrier, which fulfil the packaging industry needs in general, including the food sector. PROPAK Ghana
2024 DAILY Team caught up with Mr. Albano Martins, Commercial Director - CASFIL fo find out what the company is infroducing into the
Ghanaian manufacturing market. Find out in excerpt below:

We're use to work with African countries like Céte d'lvoire so we understand the market
and do not see any difficulty. However, we know that the flexible industry is very
dynamic; so, we're prepared for the challenges.

WHICH PRODUCTS OR SERVICES ARE YOU OFFERING TO THE MARKET AND WHY ARE THEY
DIFFERENT FROM COMPETITION?

We are a global film supplier. We have all range of BOPP and PP CAST flexible films and
we are working on new sustainable products as BOPE. Other new products include:

C30 - CIRCULAR FILMS (BOPP, CPP, PE, Barrier): Circular films allocate recycled circular raw
material converted by advanced recycling (e.g. mixed plastic waste), by an ISCC PLUS
certified mass balance approach. Advanced recycling does not replace mechanical
recycling, but it starts where mechanical recycling stops. Food contact approved.

BC30 - BIO-CIRCULAR FILMS (BOPP, CPP, PE, Barrier): Bio-circular films allocate recycled bio-
circular raw material from renewable feedstock (e.g. waste cooking oil), by an ISCC
PLUS certified mass balance approach. The renewable-base films help to reduce the
carbon footprint. Food contact approved.

ROVAC EE: Mono-material PE vacuum packaging high barrier film. Food contact
approved.

PCR30 ESTIRAVE NB: Stretch film for pallet hand wrapping with 30% of post-consumer
recycled material (PCR). Not suitable for direct food contact.

ARE THERE SPECIALS, PROMOS OR DISCOUNTS THAT YOU'RE OFFERING TO YOUR CLIENTS
AT THIS YEAR'S SHOW?

We have various offers; come to our Stand 07 to get the ones tailored to your needs and
budget.

WHAT ADVICE WILL YOU GIVE TO A POTENTIAL CUSTOMER SEEKING THE BEST PRODUCT,
SERVICE DELIVERY, AND VALUE FOR MONEY?

We believe in long and reliable relationships. Our job is to show that we can be a very
good partner.

HOW CAN YOUR CURRENT AND POTENTIAL CUSTOMERS CONNECT WITH YOU BOTH
PHYSICALLY (IN THE COUNTRY) AND ONLINE AFTER THE SHOW?

We have all information on our website. Please visit: www.casfil.pt

WHAT ASSURANCE ARE YOU GIVING TO YOUR CUSTOMERS (DURING AND AFTER THE
SHOW) TO GUARANTEE YOUR COMMITMENT TO THEIR NEEDS ANYTIME, ANYDAY?

Our best guarantees are all the customers that are still working with CASFIL for over 40
years. we invite you to join them.

WHAT ARE YOUR EXPECTATIONS AT THIS YEAR’S
PROPAK GHANA?

This :5 my Rrst '(';“Ie ‘3 G':“'“’" o :"OF;“‘“““ isto MESSAGE TO YOUR CURRENT AND POTENTIAL CUSTOMERS?
meet very good leads at our Stand 07. We have good products, reliable and close approach to working with our customers.

WHAT IS YOUR THOUGHT ON THE POTENTIALS OF  p,5a)1y WHAT ARE YOUR EXPECTATIONS FROM PROPAK GHANA 20247

GHANA AS A DESTINATION OF CHOICE FOR . .
BUSINESSES IN AFRICA? We do expect to have good leads here in Ghana and other nearby countries.

We do know there is potential market here in TELL US ABOUT YOUR COMPANY?
Ghur:q; so, we do hope to start doing business We are flexible film producer of BOPP, CAST, BOPE, PA/PE with over 40 years’
soon!

experience working globally but still a family company with a very close approach

WHAT ARE THE CHALLENGES YOU Foresee IN DOING working with our customers in more than 55 countries.

BUSINESS IN GHANA AND HOW BEST TO DEAL WITH 107 Nk YOU FOR YOUR TIME.
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G’ECIAL FEATURE INTERVIEW - AMS AFRICA LTD @ AMS .. (STAND NO: P18)

“WE'RE TESTED AND TRUSTED”

service support services throughout machine lifecycle. Read more in excerpt below:

WHAT ARE YOUR EXPECTATIONS AT THIS YEAR'S PROPAK GHANA?
The essence of coming to PROPAK Ghana 2024 is to make ourselves
visible in the market especially here in Ghana and other parts of West
Africa. We want to have good leads and data tailored to our
products offerings across West Africa.

WHAT IS YOUR THOUGHT ON THE POTENTIALS OF GHANA AS A
DESTINATION OF CHOICE FOR BUSINESSES IN AFRICA?

Ghana is a nice place to do business. The economy is not doing

badly.

WHAT ARE THE CHALLENGES IN DOING BUSINESS IN GHANA AND
HOW BEST TO DEAL WITH THEM?

Culturally, Ghana people are good and the economy is tough
right now but we hope things improve soonest.

WHICH PRODUCTS OR SERVICES ARE YOU OFFERING TO THE
MARKET AND WHY ARE THEY DIFFERENT FROM COMPETITION?

We are offering processing and packaging technologies to the
market. We have different solutions for small bags such as
20grams up to big bags as 50kg.

WHAT ADVICE WILL YOU GIVE TO A POTENTIAL CUSTOMER SEEKING
THE BEST PRODUCT, SERVICE DELIVERY, AND VALUE FOR MONEY?

THE SHOW?

Ikeja-Lagos, Nigeria.

trusted.

SVL 2310 - Continuous Bagger for snacks application.

THANK YOU FOR YOUR TIME.

-MR. EDWIN EROMOKHODION, TECHNICAL SALES MANAGER (WEST AFRICA), AMS AFRICA LTD

Headquartered in Lagos Nigeria, All Manufacturing Solution Africa Limited (AMS Africa LTD) is an engineering firm
primarily focused on providing processing and packaging solutions in food, pharmaceutical and non-food industries across
West and Central Africa. The company represents a good number of reputable Original Equipment Manufacturers (OEMs) such
as Syntegon (formerly Bosch), Hansella, Statec Binder, Schenck Process, UNIPACK, CARUGIL, Hosokawa Alpine, SEPFIL
Engineers, and Wilo to mention but a few. With agile, dynamic and professional staff with wealth of experience in industrial
equipment sale and service, PROPAK Ghana DAILY discovers - in this SPECIAL FEATURE INTERVIEW with Mr. Edwin
Eromokhodion, Technical Sales Manager (West Africa) - that AMS Africa LTD is thus able to provide spare parts and after-sales

We are not like other companies who are far away from here.
We're close by and always available. We're dealing with products
that are premium, high reliability and great after-sales support.

HOW CAN YOUR CURRENT AND POTENTIAL CUSTOMERS CONNECT
WITH YOU BOTH PHYSICALLY (IN THE COUNTRY) AND ONLINE AFTER

Through our website www.amsa.com.ng and through our social
media handle AMS AFRICA, or email:
shakirat.oyedepo@amsa.com.ng Tel: +2348090490918,
+2347034159406 and better sill, visit us at Plot 4, Oyetubo Street,

WHAT ASSURANCE ARE YOU GIVING TO YOUR CUSTOMERS
(DURING AND AFTER THE SHOW) TO GUARANTEE YOUR
COMMITMENT TO THEIR NEEDS ANYTIME, ANYDAY?

Our team is coming from Bosch Packaging turned into Syntegon.
Our machines are known around the world. We're tested and

MESSAGE TO YOUR CURRENT AND POTENTIAL CUSTOMERS?
We are always available and close to our old and new customers.

\

= L "rf'* $ Bl N E"“"';I" A >
Mr. Edwin Eromokhodion, Technical Sales Manager (West Africa) -
AMS Africa LTD
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NMADALZINE
PRINT & ALLIED EXHIBITIONS FOR 2024

EXHIBITION

LOCATION

DATE

PSI 2024

Messe Dusseldorf, Diisseldorf Germany

9 - 11 January 2024

GULF PRINT & PACK
2024

Dubai World Trade Centre, Dubai United Arab
Emirates

9 - 11 January 2024

- GULF PRINT
& PACK 2024

FESPA MIDDLE EAST
2024

Dubai Exhibition Centre (Expo City), Dubai United
Arab Emirates

29 - 31 January 2024

PAMEX INDIA 2024

Bombay Exhibition Centre, Goregaon Mumbai,
India

6 - 9 February 2024

PEEEr

SIGN & DIGITAL UK 2024

NEC Birmingham, United Kingdom

27 - 29 February 2024

i e

PRINTING SOUTH CHINA
2024

Area A, China Import and Export Fair Complex,
Guangzhou, P.R. China

3 -6 March, 2024

@"ritns 2024

EFWEREDHRE

PROPAK EAST AFRICA
2024

The Sarit Exhibition Center, Nairobi, Kenya

12- 14 March, 2024

PROPAK

EAST AFRICA 2024

12-14 MARCH 2024
SARIT ERP0 CENTAE - NAIRGS: - KENTA

SIGN AFRICA DURBAN
2024

Durban International Convention Center, Durban
South Africa

13- 14 March, 2024

FESPA GLOBAL PRINT
EXPO 2024

RAI Amsterdam, Amsterdam Netherlands

19 - 22 March 2024

ISA - INTERNATIONAL
SIGN EXPO 2024

Las Vegas Convention Center, Las Vegas N evada
United States of America

12 - 14 April, 2024

PAPER ONE SHOW 2024

Expo Center, Sharjah United Arab Emirates

16 - 18 April, 2024

16 -17 - 18 APRIL 2024

PROPAK GHANA 2024

The Grand Arena, Accra International Convention
Center, Accra Ghana

23 - 25 April, 2024

o o

23-25APRIL 2024

SIGN AFRICA CAPE
TOWN 2024

Cape Town International Convention Center,
Cape Town South Africa

15 - 16 May 2024

PULP & PAPER EXPO
CHINA 2024

Poly World Trade Expo Center, Guangzhou, China

28 - 30 May 2024

DRUPA 2024

Messe Disseldorf, Diisseldorf Germany

May 28 to June 7, 2024

16

GRAPHICS PRO EXPO
(GPX) 2024

Long Beach Convention & Entertainment Center
with WRAPSCON, Long Beach, California United
States of America

13- 15 June, 2024
Education Classes start:
June 12

17

GRAPHICS PRO EXPO
(GPX) 2024

Greater Philadelphia Expo Center, Greater
Philadelphia (Oaks), Philadelphia United States of
America

10 - 12 July, 2024
Education Classes start:
July 9

16

SIGN AFRICA/ FESPA
AFRICA 2024

Gallagher Convention Center, Midrand
Johannesburg South Africa

11 - 13 September
2024

o

18

PROPAK WEST AFRICA
2024

Landmark Center, Lagos Nigeria

10 - 12 September
2024

t’ PROPAK

WEST AFRICA 2024

19

PRINTING UNITED EXPO
2024

Las Vegas Convention Center, Las Vegas N evada,
United States of America

10 - 12 September
2024

)

20

LABEL EXPO AMERICAS
2024

Donald E. Stephens Convention Center, Chicago
Illinois, United States of America

10 - 12 September
2024

g LABELEXPO
Amas 200

21

SIGN AFRICA/ FESPA
AFRICA 2024

Gallagher Convention Center, Midrand
Johannesburg South Africa

11 - 13 September
2024

o

22

PRINT SHOW UK 2024

NEC, Birmingham, United Kingdom

17 - 19 September 2024

BPrint Shows=.

23

GRAPHICS PRO EXPO
(GPX) 2024

Indiana Convention Center, Indianapolis, United
States of America

3 -5 October, 2024
Education Classes start:
October 2

24

PACK EXPO
INTERNATIONAL 2024

McCormick Place, Chicago Illinois, United States
of America

3 - 6 November
2024

25

GRAPHICS PRO EXPO
(GPX) 2024

Charlotte Convention Center, Charlotte North
Carolina, United States of America

7 -9 November, 2024
Education Classes start:
November 6

NOTE:

° Contact NUMBERS CMYK LTD (publishers of WHERE To Print magazine - Ghana & Nigeria editions, PROPAK West Africa
DAILY, PROPAK East Africa DAILY and PROPAK Ghana DAILY) for advert placement in any of the publication aﬁd\for
professionally packaged, value-driven experience to the aforementioned shows. Visit www.wheretoprintmagazine.com

* Exhibition date and venue may change at Organiser's discretion.
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@ECIAL FEATURE INTERVIEW $¢ EROPAK \

23 -25APRIL 2024

“WHAT DISTINGUISHES PROPAK GHANA FROM OTHER EVENTS IS THE
LONG HISTORY THAT PROPAK HAS ENJOYED ON THE CONTINENT”
Back in its second year running, PROPAK Ghana returns to Accra, Ghana (April 23 to 25) as the industry
premier platform for connecting businesses, nurturing relationships and developing opportunities. With
excitement of a great show ahead, Mr. George Pearson - Regional Director, Afrocet Montgomery not only
shares his thoughts on what to expect at the three-day show but also what singles out PROPAK Ghana from
others in the region. Find out in excerpt below:

CONGRATULATIONS PROPAK GHANA IS NOW IN TS SECOND
EDITION; AS ORGANISER, WHAT ARE THOSE CHALLENGING ISSUES
YOU EXPERIENCED DURING THE MAIDEN EDITION THAT YOU'VE
LEARNT FROM AND EXPECT NOT TO HAPPEN THIS YEAR?

Thank you and we're excited to be back! Launching an exhibition is
always a tough challenge but we know the market wants it and the
stakeholders are ready to see more. From last year to this year, we
have a much better understanding of the dynamics of the industries;
their pain points and what they want to see at the event and that is
what we have tried to tie into the offering this year and we hope we
have been able to do justice to that. We look forward to meeting
many people over the next few days and we are always welcome
to feedback on how we can do better next year.

WHAT IS THE THEME OF THIS YEAR'S EVENT AND WHAT INFORMED
YOURDECISION?

This year we're looking at Packaging Innovations and Winning with
Sustainability as the key drivers for the event. These are pivotal
subject areas for the industry and something that everyone wants to
hear and learn more on; so | think they are very fitting.

WHO SHOULD BE AT PROPAK GHANA THIS YEAR AND WHY?

The exhibition is open to all those that work within or alongside the
packaging, print, plastics and processing industries. Be it from
large scale manufacturers or SME's looking for ways to enhance
their brand. We have over 100 brands represented and
showcasing their products, so there is truly something for everyone.

The conference sessions taking place at the exhibition are now
complete and have been curated as a series of discussions
featuring leaders and innovators from a cross section of sectors,
designed to spark meaningful conversations within the industry
and its auxiliary services.

The first day will bring together a wide range of companies and
sessions that cover: Smarier Packaging, Packaging Innovation, the
impact of Digital Printing on branding and labelling and B
opportunities in Sustainable Packaging in Ghana. B

The second day has been put together in collaboration with the
event's Strategic Partner - KPMG, under the theme of 'Winning
with Sustainability'. The day will revolve around the central
theme of
R

AL

B

I

e |

Continued on page 11 9j
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sustainability with the day split to look at 'Thriving with Sustainable
Finance' in the morning and 'Empowering Sustainable Innovation' in
the afternoon. As ever, KPMG's knowledge and understanding of the
subject area will provide exceptional insight for all those in attendance.

The first day will bring together a wide range of companies and
sessions that cover: Smarter Packaging, Packaging Innovation, the
impact of Digital Printing on branding and labelling and opportunities
in Sustainable Packaging in Ghana.

The second day has been put together in collaboration with the event's
Strategic Partner - KPMG, under the theme of 'Winning with
Sustainability’. The day will revolve around the central theme of
sustainability with the day split to look at 'Thriving with Sustainable
Finance' in the morning and 'Empowering Sustainable Innovation' in the
afternoon. As ever, KPMG's knowledge and understanding of the
subject area will provide exceptional insight for all those in attendance.

On the third and final day, the sessions switch to trainer lead Executive
Masterclasses, Powered by the Africa Trade Academy. With a session
covering 'Branding, Packaging and Labelling' followed by 'Opportunities
for export marketing and AfCFTA Trade', there is truly something for
everyone at PROPAK Ghana.

WE FOUND OUT THAT, MORE THAN EVER, THERE ARE OTHER REGIONAL
EXHIBITIONS ACROSS THE CONTINENT; WHAT DISTINGUISHES PROPAK
FROM OTHERS?

What distinguishes PROPAK Ghana from other events is the long history
that PROPAK has enjoyed on the continent, first appearing in South Africa
over 30 years ago and more recently in Nigeria more than 10 years ago.
This brand recognition and reputation for quality, professionalism and
understanding of the markets in which we operate is the cornerstone of
Montgomery Groups culture and ambition.

WHAT ASSURANCE ARE YOU GIVING EXHIBITORS AT THIS YEAR'S SHOW?
We have made a really big push in the last year to engage with the
countries surrounding Ghana; to invite and bring both private and
government stakeholders to Accra in order to meet with the exhibitors
and other attendees at the event due to ease of travel and welcoming
culture of Ghana. We have also built our network locally from learnings
from the previous year and started the marketing campaign a lot earlier
and with more focus to ensure the visitor base is the right one for them.

e

more stakeholders from the sub region joining both from an
exhibitor and visitor viewpoints. Register now to attend for
FREE:www.propakghana.com as | look forward to seeing
you!

WHAT DATES ARE WE LOOKING AT FOR NEXT YEAR'S SHOW?

The event returns next year to the month of June. With more crowded
international event calendar and after speaking with many of our yyANK YOU FOR YOUR TIME
stakeholders, it was felt (that) this was the best time of year to fix the date.

So we look forward to seeing you from 17 to 19 June 2025.

FINALLY, WHAT ARE YOUR EXPECTATIONS FROM PROPAK GHANA IN PROPAK

TERMS OF IMPACT WITHIN THE SUBREGION? SAVE THE GHANA 2025

We hope that the outreach program we have been through over the _DATEFOR R PO s s SEEYOU I
previous year has helped to bring the wider community together and 2025 SHOW = 17-19 JUNE 2025 NEXTYEAR !

understand the invaluable offerings that PROPAK Ghana provides. We
see the first edition as the marker in the sand, this year as the welcoming of
neighbours and next year we hope to continue that trend and see many

N\ J

L]

GRAND ARENA | AICC « ACCRA « GHANA
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4 ®

SPECIAL FEATURE ARTICLE

WHY ARE YOU AT PROPAK WEST AFRICA THIS YEAR AND WHAT (§o)%
KIND OF INVESTMENT ARE YOU LOOKING OUT FOR, FOR YOUR |Gk
BUSINESS?

As the door of the Accra International Conference Centre (AICC) opens to a three-day of live demonstration of
innovative solutions in packaging, processing, printing and plastics value-chain, PROPAK Ghana DAILY Crew
sought the opinions of visitors as to why they are attending the second edition of PROPAK Ghana and what kind
of investment they are looking at for their businesses. Their diverse answers fo the above-subject matter question is
in excerpt below:

business.
Name: Evelyn Oloyere

GhanalTD

& et 11m here to look for best
and the right packaging
companies in Ghana for
my products.

----- Name: Rejoice Yebani
Business Name: De-pranj

| I'm here to meet with
1 prospective clients.
' Name: Daniel Owusu
' Asante
Business Name: Omanfield
Company LTD

«:5 who will help support and
& grow my foundation.

Business Name: Hilly Hills

I'm at PROPAK Ghana 2024 !
to learn more on plastics :
materials use in producing :
plastics and | want to
explore partnership
opportunities with those :
already in the plastics :

Business Name: Scanbech

Creative Centre/ Foundation

It's my first ime here so, |
am here to meet new
suppliers of processing
machines.

Name: Kwabwo Kwakye
Gyan

Business Name: Botim Farms

We are here to understand
and find machines in printing,
food processing and
packaging. Also, we want to
connect with industry experts.
Name: Olumoroti Oluranti
Business Name: Options
Dynamics/ Abundance Food

Farm

I am here for packaging
technology and branding.
Name: Quesi Tabor
Business Name: Tabor
Group LTD

| am here for industry survey
and potential business in
packaging.

Name: Oshiole G. Imoesi-Aliu
Business Name: Bobst Lagos

Continued on page | 3 U
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From page 12

Since the programme
outline matches my field, |
am here to have more
knowledge about how to
package, brand, and so
on.

Name: Helen Amonoo

- Business Name: MLC

~ Fashion

To link up with packaging
and food processing
companies.

Name: Nanah Albert
Business Name: Albert
Limited

| am here at PROPAK
Ghana 2024 to explore
collaboration with eco-
friendly packaging
initiatives.

Name: Alice Winnimi Tuoho
Business Name: Footprints
Africa

| am attending PROPAK
Ghana 2024 to find print
partners.

Name: Amade Traore
Business Name: Omega
Print

| want to meet new business |
partners in manufacturing. |
#:E: Name: Owolah Benedict
Acadel Business Name: COMEXAS

Ghana

We are looking for
prospects, printing
machines and
advertising
opportunities.
Name: Adon Tetteh
Business Name:

Ghana, the leading pest
control service provider in
Accra, Ghana.

Name: Nanay Nketia
Business Name: Rentokil
Initial Ghana LTD

b/ 17-19 JUNE 2025
: GRAND ARENA | AICC « ACCRA » GHANA

SEE YOU
NEXTYEAR !

Micheal Ad Groups LTD
""""" A 1amheretonetworkwnh
the exhibitors and have : SAVE THE
great publicity for my DATE FOR
company Rentokil Initial 2025 SHOW =

PROPAK

GHANA 2025

PACKAGING = PROCESSING » PRINTING = PLASTICS

OUR VERDICT?

As it shows, this 2" PROPAK Ghana 2024 (taking place over the next three days of Tuesday 23, Wednesday 24 and
Thursday 25 of April) is set to meet the growing needs of the packaging, plastics, printing and processing industries in
Ghana and neighbouring countries. If you've not done so yet; join thousands of visitors (like you) now at Accra
International Conference Centre (AICC), Accra to discover latest innovations on display, network with like-minded
individuals, and explore new business opportunities from industry professionals - to move your businesses to the next

level.
\ Continued on page | 4 v
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HIGH-LEVEL CONFERENCE & PANEL SESSIONS

Running alongside this year's PROPAK Ghana exhibition is a high-level conference programme that provides insight, knowledge and
thought-leadership on the trends and relevant topics faced by the indusiry today. The conference deals with issues as circular
economy, sustainability, financing options for SMEs, latest trends in print and packaging technology, and many other insightful and
informative sessions. Below are highlight of DAY 1 Conference & Panel Sessions in pictorials:

© Picture support from www.propakghana.com

GHANA 2024

$0 PROPAK

23-25APRIL2024
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Innovation
Summit

PRESENTATION SESSION: GHANA'S PACKAGING INDUSTRY. EIEF OVERVIEW, PANEL DISCUSSION SESSION: SMARTER MANUFACTURING: A CLOSER LOOK AT THE

TRENDS, CHALLENGES AND PRIORITY AREAS FOR INVESTMENT WITH A FOCUS ADVANTAGES OF LEVERAGING TECHNOLOGY AND DIGITIZATION TO ENHANCE THE QUALITY
ON THE FOOD & BEVERAGE, PHARMACEUTICAL, COSMETICS AND MANUFACTURING SECTOR:

Coby Asmah
TYPE Company Ltd

OF PRODUCT PACKAGING WITHIN GHANA'S MANUFACTURING INDU!

Joju Adekanbi
Where to P* -t Magazine

3

Jacque™ |

7
7

PANEL SESSION: THE ROLE OF DIGITAL PRINTING TECHNOLOGIES: ITS IMPACT ON PRODUCT BRANDING &
LABELLING & HOW THESE TECHNOLOGIES ENABLE QUICKER TURNAROUND TIMES & COST-EFFECTIVE
SOLUTIONS FOR THE PACKAGING & MANUFACTURING INDUSTRIES

PKQ . D_AsﬁNA'

Continued on page j
\_ ) 16 $o
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' .<abelling and Print
Exhibition
inWest Africa

OPENING REMARKS: 09:15 - 09:30 § IMPACT OF SUSTAINABLE FINANCING ON A GHANIAN BUSINESS: 09:30 - 10:00 Eﬂ,‘g

mnecrirs ¢ PANEL DISCUSSION: FROM NICHE TO NORM: MAINSTREAMING SUSTAINABLE FINANCING
}(i’h}:“ SOI.U'I10NS INTO INDUSTRY

i Mad. Gifty Owusu-Nhyira, Mad. Dzifa Amegashie - Prof. N.Y. Simpson -
Sustainability and ESG Head Corporate and | Head, Accounting Dept,
Kwame Sarpong Bamish, Pariner - KPMG Reglonul Coordinator - Ecobank  nvestor Relations, Calbank UGBS

| RESET FOR OPEN CONFERENCE: WELCOME AND
: INTRODUCTION: 12:00 - 12:30

| OPENING REMARKS: 12:10 - 12:30
Andrew Akoto, Manager -
: ESG and Sustainability - KPMG

STRATEGIC PARTNER

KPMG

Kenneth Agyei-Duah, Manager - Madam Abena Amoah,
s : Managing Director -
ESG and Sustainability - KPMG ; Ghana Stock Exchange

: PANEI. DISCUSSION: CIRCULAR ECONOMY TRANSFORMATION: A WIN-WIN

FOR BUSINESS AND THE ENVIRONMENT: 13:30 - 14:15
Roshan Mohinani, Hakan Turkman,

Strategy & Transformation : Ganeral Mana ger rPET - ¥ ] > <
N Ik -

Manager - Mohinani Group Mohmam Group Daniel Lamptey, Stephen Kyei Sarpong, Prof. David Dodoo-Arhin,

: Senior Programme Officer - Creative Director - Director - Institute of Applied Science
E Environmental Prolection Agency LEATHER ON CALL & Tech, University of Ghana

; CLOSING REMARKS: BUILDING A THRIVING CIRCULAR
: ECONOMY: THE ROLE OF INDUSTRY COLLABORATION: 15:00 - 15:15

Isaac Batini, Head -

Public Relations and renewable
Energy Committee -

Association of Ghana Industries (AGI)

Kenneth Agyei-Duah, Manager -
ESG and Sustainability - KPMG
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PROPAK GHANA 2024 EXECUTIVE MASTERCLASS

industry professionals in West Africa.

experience facilitators in the field.

PROPAK Ghana partners with the Africa Trade Academy to deliver two Executive Masterclasses, aimed to engage, support and upskill
The sessions will focus on two key topics: “Branding, Packaging and Labelling” and “Export Marketing and AfCFTA Trade” delivered by
Between them they will help executives to build their knowledge and take advantage of opportunities around smart, sustainable and

ecofriendly packaging and how to take advantage of these in the global marketplace through competitive export strategies.

Session 1 - 10:00 - 12:00 Executive Masterclass on Branding, Packaging and Labeling

Target Audience: The target audience for the Executive Masterclass on Branding, Packaging and Labeling include anyone with
responsibility or interfaces with branding, packaging and labeling in manufacturing industries such as:

Brand Managers // Brand Consultants //Regulatory Compliance Manager //Production Managers //Export Managers
//Operation Managers //Packaging Managers //Procurement Managers //Warehouse Managers //Shipping Managers
//Coordinators //Packaging Engineers //Quality Assurance Managers//Product Designers

Session 2 - 13:00 - 15:00 Executive Masterclass on Export Marketing and AfCFTA Trade

Target Audience: The target audience for the Executive Masterclass on Export Marketing and AfCFTA Trade include

persons responsible for exports such as:

Export Managers //Export Development Officers //Marketing Managers//Export Finance Managers
//International Business Managers //Shipping Managers/Coordinators //Logistics Managers //Freight Forwarder
//Customs Manager //Quality Assurance Managers

Africa Trade Academy

promotion, trade
facilitation, private sector

communications.

Ghana as well as the AfCFTA Secretariat on Trade Facilitation.

Statistics from Accra Technical University.

-

Dode is the CEO of Africa |
Trade Academy, a pan-:
African organization:
building capacity of Africa's :
public and private sector to '
take advantage of national,
regional, continental and
global trade opportunities. :
Dode has over 15 years':
experience spanning trade :
policy and investment:

L

developmenf, agribusiness, finance facilitation, market research, Program Management. Patricia is passionate about susialnablllfy

roject planning and management, and development and comes from a background with Nestlé and Unilever. She is a
prol P 9 9 P . member of the Chartered Institute of Marketing (CIM) and holds a

! Master's Degree in Marketing Strategy along with a Bachelor's
He is an experienced and dynamic trainer, facilitator and moderator
having trained Customs, Business Executives and Private Sector !
Operators in Ghana, Ethiopia, Malawi and SACU Region on the !
taking advantage of the AfCFTA and other international trade ' - 4 > !
agreements. He has also trained public and private sector officials in : Advisory Services, Business Transformation Development,
Ghana on the WTO Agreements on Trade Facilitation, Sanitary and :
Phytosanitary Measures, Technical Barriers to Trade as well as on :
topics of Green Customs, Environment and Trade, and Non-Tariff :
Measures. He consults for the World Bank, GIZ Support Programme to '

the AfCFTA, West Africa Competitiveness Programme, Compete ' ; ” .
: Sales in the African context, and Project and Event Management.

Dode holds a Masters in International Law and Economics from World '
Trade Institute, University of Bern, Switzerland, a Post-Graduate !
Diploma in Business Administration and a Bachelors' Degree in
Economics from Ghana Institute of Management and Public
Administration (GIMPA) as well as a Higher National Diploma in

THE SPEAKERS

Dode Seidu, Facilitator -:

Patricia Ansong, Facilitator -
Africa Trade Academy

Patricia is a seasoned
Marketing and Sales
professional with over 14
years of experience across
26 African countries. Her
expertise includes roles as
Sales and Marketing
Director, SME and Startups
specialist, Business and
Market Development
Expert, Strategy and
Transformation Coach, and
Value Chain Project and

Degree in Economics and Business Management.

Her skills encompass Coaching, Training, and Consulting for
Leaders and Managers in small, medium and large firms, Business

International Business and Market Development, Project
Management, Monitoring and Evaluation, Executive Leadership
Coaching, and branding. In the media domain, Patricia excels in
PR, Communication, Digital Marketing, Customer Relationship
Management, Brand Building on a global and Africa-wide scale,

Africa
Trade
Academy
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ISSN: 2006- 7402

Over 1,000,000 copies Circulated to
targeted printbuyers & usuers
in 10years+ within and outside Nigeria

WHERE To Print Magazine NOW circulates
FREE to Nigeria print buyers and users

s LIKE NO OTHER

. www.wheretoprintmagazine.com




Everything to Anything
Pager !

Your Print and Packaging partner.
. Champinn® We tackle every detail to capture
= e customer attention, engage
their minds & secure loyalty.

—
)

+233 (0) 246 396 277 :
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© info@jaykayglobal.com

0o JK Tower 2, No: 60, Otoblohum Road
North Industrial Area, Accra, GA-133-9255



	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	Page 16
	Page 17
	Page 18
	Page 19
	Page 20

