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REACH ANEW
CUSTOMER BASE IN
WEST AFRICA

This September, Propak West Africa will
unite the manufacturing industries in Lagos.
Hundreds of global suppliers are set to
showcase their newest innovations to industry
professionals seeking solutions to elevate their
supply chains. Occupying four halls for the
very first time, this will be Propak’s biggest
edition yet and an unique opportunity
to bring your equipment to the
forefront of key stakeholders.

. it
;ﬁﬁ. 5,500+

COUNTRIES @ VISITORS

250+

BRANDS

BOOK YOUR 2
STAND NOW &z

GETINTOUCH

Joju Adekanbi

T: +234 803 862 9114
E: wheretoprint@yahoo.com

Ei propakwa [ Propak West Africa

www.propakwestafrica.com
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WHY EXHIBIT?

Make Valuable Connections:
Meet new customers, suppliers
and distributors to generate new
revenue streams

Network: We all know how
important it is to maintain
business relationships, not only
with existing customers but
industry partners and peers as well

Discover market opportunities:
Keep your finger on the pulse

by identifying potential growth
trends and technological
developments

Close deals: Speak face-to-face
with key decision makers, people
buy from people!

Benchmark your business: Test
and re-test your products and
price-points against competitors

GETINTOUCH

Joju Adekanbi

T: +234 803 862 9114
E: wheretoprint@yahoo.com

K propakwa [l Propak West Africa

www.propakwestafrica.com
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Looking for Complete Printing Solutions, Remarketed Equipment (Second hand/Refurhished equipment)
Original Heidelberg Spare Parts, Premium Maintenance services and Print Consumables you can trust:

The Heidelberg Nigeria team is looking forward
meeting you at the HEIDELBERG-booth at drupa
2024 in as well as in Heidelberg's factory in Wiesloch,
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expect exciting product innovations in the Packaging
and Print with a focus on industrialized print
production, taking the

entire production workflow in prepress, press and
post-processing into consideration.

Covering over 4,000 square meters of exhibition space, HEIDELBERG will
showcase the entire world of printing: From offset and digital printing to inline
flexography.

In daily shows, HEIDELBERG will address the current challenges of the industry
and

present tailored products and services. Following the presentations, smaller
break-out sessions will allow for in-depth discussions on specific topics and
questions directed at HEIDELBERG's product experts.

For those who wish to delve even deeper into the HEIDELBERG world, we
recommend visiting the digital 365 Experience Center. There, HEIDELBERG wvill
innovatively and interactively present it's ecosystem, focusing on the industry’s
current challenges:

How do | respond to the shortage of skilled workers?
How can | increase production efficiency?
How can | operate sustainably yet economically?

At HEIDELBERG's drupa location in Wiesloch, our customers will find
HEIDELBERG's
complete product portfolio atit’'s modern Print Media Center.

In addition to various shows and presentations directly at the machines, factory
tours will provide interesting insights behind the scenes of Heidelberg.

Drupa 2024 is taking place in Disseldorf, Germany,
from 28th of May 2024 to 7th of June 2024.

Contact us for further discussion

" ‘H=ID=LB=RG

Heidelberg Nigeria Limited

38/40, Association Avenue,

llupeju, Lagos.

P. O. Box 17257, lkeja, Lagos

Tel: +234-1-2918775, +234-8063221967
hni@heidelberg-ng.com
www.heidelberg-ng.com
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Numerous studies have
validated a simple truth:
Print is a synergistic “team
player” and a valuable part

of the marketing mix.

Newspaper inserts and
coupons influence store
traffic.! Direct mail drives
people to websites.2 Print
catalogs increase online

sales®, newspaper print ads

garner attention? and SUST AINS

magazine print ads result in E——

action®.

For a proven way to drive
sales and deliver results,

choose print.

To get the facts about

visi:I::e:r:tl;rg. PRUMOTES
_ TREES

— =

—_—

!Information Resources, Inc., @4 2013
MarketPulse Survey

2 UK Direct Marketing Assaciation, From ’

Letterbox to Inbox 2013 E Ll . E
#Kurt Salmon, Is the Catalog Dead? Not in the e || -
.
"

Omnichannel World, 2013 To learn more, scan the code or visit

4 Goo Technologies, Consumer Impact and .ﬁﬁ http:ﬂtiny.ccll’ri ntTeam np“nolnNs'F,nas

Ei Survey, J 2014, and
S’ 5] RECYCLABLE
RENEWABLE

Engagement Study

5The Association of Magazine Media, SUSTAINABLE
2013/2014 MPA Magazine Media Factbook T




COLOUR MANAGEMENT,
MACHINE MAINTENANCE

& PRINT HEAD
TRAINING

As the business lands
changing rapidly, we ar
AREAS we consider cru
PROFlTABILITY &
ORGANISATION.
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industry keeps
on THREE KEY

TY OF ANY PRINT

keys to

THE SUCCESS OF
NY PRINT

ORGANISATION

Interested COMPANY/ORGANISATION

should get in touch

via email: flourishcolour@yahoo.com

REGISTER NOW!
WhatsApp: 08038629114,

09012399815,08160876041,

08107416558

LEARN CUSTOMISED PRINT MACHINE OPERATION
AND MAINTENANCE SKILLS FROM EXPERTS IN EUROPE

a &
D LU @

COLOURMANAGEMENT

This bespoke Colour Management training is with
course contents tailored to your level of
knowledge, experience and ability - making sure
you get the most out of the training that will
extensively deal with ICC (International Colour
Consortium) profile education for your particular
device as well as basics of colour theory for RGB &
CMYK; choosing ink & print process; and the
principles of L*a*b according to the Commission
Internationale de I'Eclairage (CIE) - all in a bid to
help you identify colour inconsistencies for the
bestand cost-effective production workflow.

At the end of the practical Colour management
training sessions, participants will be able to
realistically perform colour simulation that can be
applied across a workflow, allowing them to
simulate print before committing. This exercise
will not only save time throughout the design
process but also cut down on wastage as colours
willnowbe consistentandreliable.

MACHINE OPERATION & MAINTENANCE
This practical-oriented training will show how print
machinery works, and the role of the maintenance in
ensuring proper operation and print profitability.
Emphasis will be on Stress is laid on operator’s skill
development as well as machine diagnosis and
troubleshooting for practical expertise in maintenance
procedures.

At the end, participants will be able to perform basic
maintenance functions such as machinery mounting;
balancing; lubrication; bearings; power transmission;
shaft alignment; seals; condition monitoring;
troubleshooting; safety etc

PRINTHEAD REPAIR

The printheadis a very sensitive, delicate and no doubt
costly component of every printer that must be
treated with the necessary care especially noting the
fact that printhead is subject to wear and tear. This is
why this hands-on training will show you
recommended, yet practical steps to clean your print
head; choosing the right media; how environmental
conditions affect printheads; and OEM's endorsed
printhead maintenance andrepair procedures.

After the training, participants will be able to expertly
maintain, repair, and prolong the service life of their
printers’ printheads. The aim of this skill acquisition is
not only to improve operator’'s knowledge on
printheads but most importantly empower them for
added skills that would no doubt add value to our
industry. s e
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RATE CARD

REGULARS \
Full Page

Half Page (Vertical/Horizontal)

Quarter Page

New Product Block

SPECIAL POSITIONS

Back Cover

Inside Back Cover

Sign-0ff Page

Page 1 (Flap)

Page 2 (Inner Flap)

Page 4 or Page 5 or Page 6

Cover Page

Spread (Center Spread)

Wrap Round

SPECIAL EDITORIAL FEATURES

1 x Full-Page Editorial Feature (Inside)

2 x Full-Page Editorial Feature (Inside)

ADVERT DESIGN/ MARKUP COST+SPECIFICATION
Full page/ Spread

Half page/ Quater page

ONLINE ADVERTISEMENT

Top Banner (290x100 pixel)

Header Banner (468x90 pixel)

Wide Skyscraper (290x820 pixel)

Deluxe Banner (290x100 pixel)

Cost is per 2 months duration with VAT. Other novel options are
available on request and are open to mutual agreement on type and
DEDICATED EMAIL BLAST COST+SPECIFICATION

1-2 x Email Blast

3-7 x Email Blast N295,312.50
8-15 x Email Blast N472,500

When sgecification is different from above, we are open to mutual agreement on
type and cost.
All cheques must be written in favour of NUMBERS CMYK LIMITED

TECHNICAL SPECIFICATIONS BLEED SIZE
Full Page 216 x 303mm
Double Page Spread 426 x 303mm
Half Page Horizontal 216 x 154mm
Half Page Vertical 111 x 303mm
Quarter Page 111 x 154mm
New Product blocks 58 x 70mm

Artwork can be supplied in the following formats:
EPS (pIease ensure fonts are converted to paths
and all images are embedded CMYK)

TIFF (CMYK, 300dpi)

JPEG (CMYK, 300dpi)

PDF - Please ensure all fonts and all images are
embedded CMYK)

Advertisers must supply colour proof as guide
during printing after PDF

All rates are VAT inclusive
NIGERIA NAIRA
N215,000
N118,250
N68,500
N20,500

N377,375
N213,480.69
N213,480.69
N213,480.69
N213,480.69
N213,480.69
N485,750
N591,591.19
N1,250,800

N213,480.69
N374,221.04

N36,250
N31,000

N430,000
N322,500
N397,750
N215,000

N231, 480.69

TRIM SIZE
210 x 297mm (A4)
420 x 297mm (A3)
210 x 148mm (A5)
105 x 297mm
105 x 148mm (A6)
58 x 70mm

All fonts used
should be
embedded
(PDFs) or con -
verted to outlines
(EPS, lllustrator).

ARTWORK

Artwork for all adverts must include a 3mm bleed on all sides (see sizes above), all
text and images should be at least a further 5mm from the crop guides. To ensure
correct printing an appropriate white border will be added to all artwork supplied
without correct bleeds.

2019
294
Pantone
Colors
added

FORMULA GUIDE

FORMULA GUIDE
Solid Uncoated

Solid Coated

YOuU
HAVE ALL

2,161

PANTONE
COLORS!

I www.wheretoprintmagazine.com

'WE ARE TRULY GRATEFUL RESILIENCY - THE KEY TO

LCCI VISITS VICE PRESIDENT, THE RENAISSANCE OF PRINT
TO YOU ALL! SENATOR KASHIM SHETIMA, MANAGE DISRUPTIONS
GCON AND GROWTH
Page 9 >> Page 10 >> Page 14 >> Page 22 >>

“POLARIS DOXA PRINTERY IS WELL EQUIPPED  GLOBAL AUDIENCE OF DECISION-MAKERS FIRM 1
UP INVESTMENT PLANS AT FESPA 2024 CREATING THE FUTURE TOGETHER!

“VENTURING INTO AFRICA PRESENTS
SIGNIFICANT OPPORTUNITIES FOR ATEXCO”  TO HANDLE ANY TYPE OF PRINTING JOB"

Page 28 >> Page 30 >> Page 36 >> Page 40 >>
[How to reach us
Our e-mail address is: p yahoo.com, numk imited@yahoo.com and P. 0. Box 17871, General

Post Office, Ikeja Lagos Nigeria 2341. Letters should include the writers full name, address and direct telephone
numbers and may be edited for purpose of clarity and space. All submissions become the property of NUMBERS
CMYK LIMITED. Please do not hesitate to also call us on Tel (Nigeria Mobile): +234(0)803 862 9114.

Our Office is located a 46B, Adekunle Fajuyi Way, GRA Ikeja, Lagos Nigeria.

|IQighrs reserved

All rights reserved. WHERE To Print® makes every effort to ensure the accuracy of information it publishes,
but cannot be held responsible for any consequences arising from errors or omissions. Reproduction in
whole or in part without written permission from the publisher is strictly prohibited. WHERE To Print®,
logo and the Green Border Design are registered trade mark of NUMBERS CMYK LIMITED. Published by
NUMBERS CMYK LIMITED, Lagos Nigeria

|Dur code of ethics

WHERE To Print is specially established to offer print investors quality researched-based information
that aids print purchase decisions. This is the more reason our mantra is

Influence print purchase decision while our tag line is Print Intelligence.

We are modeled to be principled, factual, balanced and fair in our editorials, reports and commentaries.
We believe and accept that these principles and code of ethics form the basis of public trust and L
confidence. ‘ )
We pursue our objective through self-regulated systems of professional code of conduct under an
independent body that serves the interest of the |0urna||sm profession and the society.

WHERE To Print subscribe to the Ombud ism established by the Newspaper Proprietors
Association of Nigeria, supported by other stakeholders, to meditate complaints against the press on
ethical conduct and recommend redress.

WHERE TO PRINT (published by NUMBERS CMYK LIMITED) subscribes to Ombudsman which prescribes
that news must be truthful, accurate, fair and balance. If you think we dont live up to the code, please contact:
Office of the Ombudsman, Newspapers Proprietors Association of Nigeria @ 8, Maryland Crescent, Maryland,
Ikeja Lagos. Or email: ngrombudsman@yahoo.com

Hovo Mary

PANTONE
e Ve Messeing ?

Where To print |VOL. 16 |N0.89 [MAR/APR 2024|I1SSN: 2006-7402 @




we create
the future

May 28 - ?
- June 7, 2024 ‘:'_

Diisseldort/

Germany \

MasChinen Gmbl S
asc I“en m @HALL 13, STAND B94
@ drupa 2024

WE ACCEPTLC
(LETTER OF CREDIT)

EW A
Other current offers:

Sheet-fed Press | 1-colour Offset | 2-colour Offset
4-colour offset | 5-colour Offset | 6-colour Offset
8-colour Offset | 10-colour Offset
12-colour Offset | 1-colour Letterpress

Finishing | Converting | Paper processing
Pre-Press | Cutting Machines | Cutter machine-accessories
Wrapping machines & others | Spare parts

We are dealers for used printing machines, post-press and pre-
press. Main brands: Heidelberg, MAN Roland, Polar, KBA Stahl,
Wohlenberg, Schneider Senator, MBO and all the other brands
around. If you are searching for anything or you have any
questions, please don't hesitate to

contactus @

SHS-CAS Graphische Maschinen GmbH

OststraRe 87, 22844 Norderstedt Germany

Tel.: +49 (0) 4052 10 20 60

WhatsApp.: +49 (0) 4052 1020617
Fax: +49 (0) 4052 1020 620

Email: lukasz@shsgm.com
Website: www.shsgm.com




ToO Readers

By Joju Adekanbi | jojuadekanbi@yahoo.com | 0803 862 9114
THE JOY OF CREATING THE FUTURE

TOGETHER IS ETERNAL!

In all, I've always known that there's something special about
genuine togetherness that's heartily joyful - it's eternally
rewarding and fulfilling. Grateful for the opportunity to be part
of the specially selected print media journalists from around
the world to pre-drupa international media conference 2024 -
a prelude to the official start of drupa which the industry
expects to drive inspiration, innovation, top-class knowledge
transfer and intensive networking comes 28 May to 7 June at
the prestigious Diisseldorf Exhibition Centre, Diisseldorf
Germany.

That is why this 89" edition is primarily devoted to excite our
readers as we eagerly await the doors opening of the
prestigious Messe Diisseldorf for an invaluable experience to
all participants throughout the eleven days of world's no. 1
event for print and crossmedia solutions.

WHAT'S IN THIS SPECIAL DRUPA EDITION?
We characteristically start off with breaking news, special

I
I reports and latest trends in our PRINT IMPACT
' AROUND NIGERIA (from page 10) and PRINT

' IMPACT AROUND THE WORLD (from page 12)

: respectively to ensure you keep abreast of

| happenings recorded in the last two months

| across our industry in particular and the world

i of print in general.

|

|

| Before dwelling more on print in our COVER

| STORY, flip over consecutively to read two

| educative SPECIAL FEATURE ARTICLES

i captured in this bumper edition to improve your
i managerial insight. First one is by Mike Ferrari -
! Founder of Ferrari Innovation Solutions culled

' from drupa blog and titled: RESILIENCY — THE

| KEY TO MANAGE DISRUPTIONS AND GROWTH
! (on pages 14 and 15) that motivationally teaches
1 how Brand Owners and Printers can become

| resilient and quickly adapt to changing market

: conditions and consumer needs so as not to

. lose your consumers to someone else's

| products. And the second (also culled from

l drupa blog) captioned: NAVIGATING THE

l FUTURE OF PACKAGING: A DEEP DIVE INTO

' SUBSTRATE TECHNOLOGIES (pages 16 and 17)
: explores latest developments and trends

1 shaping the world of substrates and their

| impact on the printing and packaging sector.

i In the same vein, we start off this edition's
i SPECIAL FEATURE INTERVIEW segment from

! the rear pages 30, 31 and 32 with Pastor
! Olajide Aderinto - General Manager,

! Polaris Doxa Printery intentionally set

| up as a versatile and innovative print

| business premised on goodwill that

| expand opportunities. He informs that:

i “POLARIS DOXA PRINTERY IS WELL

1 EQUIPPED TO HANDLE ANY TYPE OF

i PRINTING JOB". Turn to page 30 to read
|
|

Continued on page 10 >>

- RHINE INDUSTRIES NIG.LTD

HEAD OFFICE: M5D BUILDING, PLOT 3/NEW SLG79, LAGOS BADAGRY EXP. WAY, COKER B/STOP, ORILE-IGANMU, LAGOS NIGERIA.

09050974000, 09050974022, 09050974002

IKEJA OFFICE: 10 MORRISON CRESCENT, OFF KUDIRAT ABIOLA WAY, ALAUSA, IKEJA LAGOS, NIGERIA.

09050974015, 09050974012, 09050974006

SHOMOLU OFFICE: 12, Moshalashi Street, Shomolu, Lagos, Nigeria.

09050974006, 09050974025

ABUJA OFFICE: Suite No - 222, 2nd Floor, Lozumba Complex, Opposit Government Secondary School, Garki Area 10, Abuja.

09050974003, 09050974044
E-mail: salesldrhine-nigeria.com, abujaldrhine-nigeria.com

IMPORTATION
_ .MARKETING OF:

3M

Authorised
Distrisutor

ABS Sheet

Corex Sheet

PVC Foam Board Sheet
KTC Profile

Snapper Frame Profile ~ !
Acrylic Sheet &
Polgcarbonate Sheet (DANBALON] M

Ceiling Board

Alurninium Composite Panel [ACP)

www.wheretoprintmagazine.com Where To print |VOL. 16|N0.89 [MAR/APR 2024| ISSN: 2006-7402



From page 9 >>

more about the clientele-
focused, quality assured, and
result-oriented press
strategically located in Ibadan,
the Oyo State capital - south-
west Nigeria.

E a global audience of senior

| decision-makers prioritising

| investments for business growth.
! You can flip to pages 36, 37 and 38
| to read the SPECIAL FEATURE

E POST SHOW ARTICLE of the event
! captioned: GLOBAL AUDIENCE OF
Other insightful SPECIAL ! DECISION-MAKERS FIRM UP
FEATURE INTERVIEWS in this | INVESTMENT PLANS AT FESPA
bumper edition are: “MARKETS | 2024 and let us know your

ARE FOREVER DEVELOPING AND; thoughts about the industry?

YOU NEED TO KEEP ADAPTING E

Lﬁ;m:g;;:;:gy&:g:ANn | Without doubt, the print industry

] .
. 1 has changed a lotin recent years
CUSTOMERS” according to change nty
1 and is continuously evolving

screen, digital and textile printing towards sustainability and

guru - Mr. Dov Meyers, Sales | diaitalizati .

. gitalization. This is the more
Director at CHEMOSOL (PTY) LT [
who speaks on new trends in thg reason tech CEO - Henrik Miiller-

sector (on pages 20 and 21) and 1 Hansen in this edition's COVER

1 STORY calls on stakeholders to
" ]
P‘I’IEEgzﬂ!l"ISN:I(I::I.II?I(‘:\ ::!IFA 1 rethink (print) production for the
. 1 benefit of people and the planet as
OPPORTUNITIES FOR ATEXCO" Lo
in the words of Atexco African | he also reveals how print is more

bon . L
representative - Mr. Kennedy | alive than_ ever in the inspiring

; ) ! Guest Article culled from drupa
Jaiyeola who elucidates on !

. ! blog. Open to pages 22, 23 and 24

é\stea"nc d°2‘;'a” for Africa on pages | ..o, 4. THE RENAISSANCE OF
' 1 PRINT and learn how to leverage
These two SPECIAL FEATURE | tech to your business advantage.
INTERVIEWS were conducted 1

during WHERE To Printlive i Lastly, check out my SPECIAL
coverage of the just concluded | g ATURE REPORT on the recent
FESPA Glob.al Print Expo 2024, ! pre-drupa media conference
European Sign Expo, - 1 which | was privileged to
Personalisation Experience and | represent WHERE To Print
the inaugural Sportswear Pro in | magazine among the over 70

. ]
RAI Amsterdam which attracted 1 jniernational journalists from

WHERETO PRINT BY-LINE

Publisher/ Editorial: Joju Adekanbi
Publisher/ Sales: Shola Adekanbi
Accountant: Olatunji Olusola
(MAPWELL)
Marketing / Media Executive:
Precious Ajuonuma

PA to Publisher/CEOQ: Folarin Olaniyi
Proof Reader: Ayomikun Adekanbi

Design: WHERE To Print Studio
Sponsored By: PROPAK West Africa
Finance/ Taxation: J. 0. Awoyemi & Co.
To submit news and/or editorial:
wheretoprint@yahoo.com

Call: +234 (0)803 862 9114

To place advert/ supplement:
wheretoprint@yahoo.com

across the globe. Succinctly titled:
'CREATING THE FUTURE
TOGETHER!", kindly flip over to pages 1
39, 40, 41 and 42 to know what some !
of the élite exhibitors have in store
for their customers and prospects
during the much-anticipated show
slated for May 28 to June 7, 2024. If
you've not registered to attend drupa
yet; do so now via www.drupa.com
or getin touch with me on my PEP

E WhatsApp lines: +234803 862 9114,

PUBLISHED BY:

NUMBERS CMYK LIMITED (RC 728214)
46B, Adekunle Fajuyi Street, GRA lkeja,
Lagos, Nigeria P. 0. Box 17871, General
Post Office, lkeja Lagos, Nigeria 2341.
Email: numberscmyklimited@yahoo.
com

SISTER COMPANY:

NUMBERS CMYK GHANA LIMITED
(CS024612020)

Central Link Road, LEKMA, Accra.
Location Code : GZ-121-5376

P.0 SR 324 Spintex Road, Tema
Email: wheretoprint@yahoo.com
www.wheretoprintmagazine.com

WHERE To Print magazine. Print
publishing. Print research/ statistics.
Feasibility report. Print survey. Print
management software. Print directory.
Print exchange programme.

¥
primt

MACAZINE

| +234901 239 9805 or call +23350 916 6828 to
| know what to do for a stress-free,

1 professional and invaluable traveling

! experience that WHERE To Print PEP Team
! is known by. You can also send me an email
! via: wheretoprint@yahoo.com to get

1 detailed priceless tips for your successful

| visa outcome.

]

]
1 Until we connect at drupa, please do
E continue to do good, always!

prinr impdcr around Nig@fid Stories by Precious Ajuonuma & Joju Adekanbi

d

As part of Lages Chamber of
Commerce and Industry
(LCCI) efforts in engaging
with the governments at all
levels, the President - Mr.
Gabriel Idahosa FCA has led
other members of the
leadership of the Chamber on

a courtesy visit to the Vice President of
Nigeria - Senator Kashim Shetima, GCON.

The Chamber which represents the opinion of
the business community on matters affecting
trade, industry, commerce and agriculture met
with Senator Shetima, GCON to further its
advocacy on conducive environment and
policies for businesses to thrive in the country.

Where To print |VOL. 16 |N0.89 [MAR/APR 2024] ISSN: 2006-7402

LCCI VISITS VICE PRESIDENT, SENATOR KASHIM SHETIMA, GCON

OF CO,
ﬁ’fﬂ %‘% § @ ?
i 1 Ak

LCCI

Founded in 1888, WHERE To Print gathers that
the Lagos Chamber of Commerce and Industry
(LCCI for short) is the Premier Chamber of
Commerce in Nigeria. It was incorporated in 1950
as a non-profit making organization, Limited by
Guarantee under the Companies Act of 1948. It is
the foremost private sector group in Nigeria with
over 2,000 corporate members. It also accounts
for an estimated 60% of industrial output, 65% of
general commerce and 75% financial services in
the country. The primary objective of the
'Chamber is to promote, support or oppose
legislative or other measures affecting trade,
industry, commerce and agriculture. Over the
past thirteen decades, LCCI has remained the
leading voice of the private sector through its
sustained public policy advocacy, stakeholders'
engagement and trade promotion activities.

FUDEALL GOWE A N T OF

NIGERIA

~

Continued on page 11 >>
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From page 10 >>

prinr il | lpdcr around Nigerid Stories by Precious Ajuonuma & Joju Adekanbi
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HP PRESENTS ITS COLOUR LASERJET PRO 3000 SERIES 0
PARTNERS IN ABUJA

s St iti E
: BUS'"ESS CON"EtT b;;:gs‘:?lfl:ﬁl I;:;t:»osmon: The best, Color LaserJet fa
GD Anlu“ ured and ©asy to setup & ma:‘nrainrsma"
HP Enlcr.Laserlet Pro 3000

: i L e

Hewlett-Packard (HP) has presented its highspeed, vivid colour, pro-  toner designed for more vivid colours and scanning capability. With

performance and game-changing colour Laserjet Pro 3000 seriesto  the wide known award-winning reliability of HP, the performance of

its partners in Abuja, the nation's capital. Laserjet Pro 3000 series is what users can easily count on - page
after page. It also has HP Wolf Pro Security; which

Soon_to be ofﬁcially Iaunch_ed_according to HP Category Manager, safeguards businesses with proactive, embedded security, and

Sophle_ Qluyvadamllola Anjorm.the cuttl_ng-edge prlnters are; ready-out-of-the-box tamper-resistant toner.

“Transitioning from a complex lineup to just three innovative printers.

Our latest offerings promise increased speeds, sleek design, HP

WOLF Security Pro integration, vibrant colour reproduction with

Terrajet technology, and a strong focus on sustainability”.

The presentation featured question and answer session where
participants were full of excitement and look forward to the eventual
launch of the game-changing colour Laserjet Pro 3000 series. “Stay
tuned for the official launch of these cutting-edge printers - the

WHERE To Print also gathered that the Laserjet Pro 3000 series are  enthusiasm is palpable, and the future looks brighter than ever!”
professional colour and high-speed two-sided colour printers with Sophie Oluwadamilola Anjorin enjoined.

Comrade Babajide Salako has been WHERE To Print gathered that other
elected as President and Chairman-in- elected Council rr_wmbers _include Mr.
Council of Lagos-based factional Chartered Oluwole Ademuyiwa (1 Vice President),

Institute of Professional Printers of Nigeria M. Christopher Okafor (2 Vice
(CIPPON). President), Mr. Danladi Suleiman (3“ Vice

President), Mr. Balarabe Abdulsalami
Promising to build on the achievements of  (Secretary) and Mr. Jerry Uka (Assistant

" his predecessor - Mr. Malomo Olugbemi in Secretary). Mr. Oyeku Jonathan, Mr.
- his post-election speech, Comrade Salako ~ Fadile Paul, Mr. Jude Ogar, Mrs. Rotimi
vowed to use the instruments of the Adeaga, Mr. Aderemi Olalere, Mr. Adebo

“ / Institute to better the lots of members as he Destiny, Mr. Princewill Joseph, Mr. Jidda

y / 18 A4is / called on all stakeholders to supportthe ~ Yusuf and Mr. Joseph Atanda made up the
| [ 7 i Institute. new Comrade Babajide Salako led
y r ‘[ oo } ‘d / Council.
7 7l w i
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pri[_ﬂ' IdeCf will also have the opportunity to explore cutting-edge equipment,

innovative solutions, and groundbreaking techniques that are

Around 1'|"|9 W@rld shaping the future of the printing industry.

® REGISTRATION OPENS FOR PRINTING “The Expo isn't just an event; it's a gateway to innovation,
collaboration, and boundless possibilities," says Mark J. Subers,
UNITED EXPO 2024 President, PRINTING United Expo. “Important concepts in

printing, such as Sustainability, Artificial Intelligence (Al), the
very latest in market trends, including those looking to get into,
and expand, in net-new label and packaging opportunities, and
so much more; are all being highlighted at this year's event”. He
explains further that; “As attendees and exhibitors from every
corner of the globe converge, the energy is palpable, igniting a

' collective excitement for the transformative power of print
technology. In this dynamic space, connections are forged, ideas
are sparked, and the future of printing is shaped. In speaking
with our exhibitors and partners, be sure and get ready to
experience the extraordinary and embrace the game-changing
momentum of PRINTING United Expo — where the world of print
comes alive like never before."

Media Coverage, Co-Located Programs, and More

In addition to the exciting interactive features, PRINTING United
Expo 2024 will be covered extensively by the Alliance's industry-
leading media brands and through programs with its powerful
media and association partners around the world. Attendees can
expect comprehensive coverage of the event, including
exclusive interviews, behind-the-scenes access, and in-depth
analysis of key trends and developments in the printing industry.

printing and graphic arts association in North America has announced
that attendance registration is now open vide
www.printingunited.com/register for PRINTING United Expo 2024,
the premier event for professionals in the printing and graphic arts
community.

With the theme: “Where the Industry Gathers” PRINTING United Expo
2024 will be held at the Las Vegas Convention Center in Las Vegas,
Nevada from 10 to 12 September offering attendees unparalleled
value and exciting interactive features with a host of new
programming planned for attendees. More than 600 exhibitors from

around the world have already booked booth space at this year's Expo S ]
can expect extensive coverage of PRINTING United Expo 2024,

to showcase the latest advancements in printing technology, featuring 10 that th nf 4 and inspired th N N
; ; ; i ; ensuring that they stay informed and inspired throughout the
a wide range of interactive exhibits and demonstrations. Attendees Continued on page 13 >

"We are committed to providing attendees with unparalleled
access to the latest news, insights, and innovations in the
printing industry,” continues Subers. "With our industry-leading
media brands and global media partners on board, attendees

R)
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13-1023 46B, Adekunle Fajuyi Way, GRA - Ikeja Lagos.
Tel: +234(0) 803 862 9114,+234 (0) 901 239 9805

Peach Fuzz Email: flourishcolour@yahoo.com
Website: www.flourishcolour.com
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Attendees will also have the opportunity to participate in special
Women in Print Alliance programming and events, interactive
show floor experiences, co-located segment-specific forums,
such as the Apparelist Forum, PRINTING United AFTER DARK,
and more.

Don't miss out on this opportunity to be a part of the printing
industry's most anticipated event of the year! Register now for
PRINTING United Expo 2024 for an unforgettable experience
here: www.printingunited.com

EPSON INCREASES PRODUCTION EFFICIENCY
AND PRODUCTIVITY FOR TEXTILE PRINT SHOPS
WITH TWO NEW INDUSTRIAL DYE-SUBLIMATION

PRINTERS EPS ON@

EXCEED YOLUR VISION

m

Epson SureColor® F11070

Epsen SureColor® F11070H

The digital textile market has seen rapid growth in recent years and is
projected to grow to nearly $3.4 billion in 2024, with a portion of that
growth due to the implementation of digital workflows. To help
support this increasing demand, Epson has announced two new
industrial SureColor® F-Series dye-sublimation printers engineered
to achieve both industrial reliability and round-the-clock productivity
at a low total cost of ownership.

The new models, the SureColor F11070 and SureColor F11070H, are
highly productive printers that offer an optional large roll media
unwinder, and the SureColor F11070H features an expanded ink set to
support high-volume print shops.

“The textile industry is dynamic and Epson is at the forefront,
empowering providers with reliable, cutting edge technology. This
commitment ensures that our clients can adapt to changing textile
trends, meet market demands, optimize their operations, and deliver
exceptional results,” said Lily Hunter, Product Manager, Professional
Imaging, Epson America. “The Epson SureColor F-Series sets the
benchmark for textile printers, offering unmatched reliability and
exceptional image quality. These new high-speed industrial models
are built for productivity, enabling round-the-clock production for
print shops. With its user-friendly interface and low maintenance
requirements, it empowers users to concentrate on their printing
tasks, driving efficiency and productivity for industrial customers and
high-volume web-to-print businesses.”

As part of Epson's most advanced dye-sublimation printer series to
date, the SureColor F11070 features four 4.7" PrecisionCore® TFP®
printheads, and the SureColor F11070H includes six printheads, to
deliver roll-to-roll performance at speeds up to 2,700 sqft/hr and 2,635
sqft/hr,2 respectively. Designed with versatility in mind, both models
consistently produce astounding-quality textiles, apparel and more
using vibrant UltraChrome® DS ink technology.

www.wheretoprintmagazine.com

For an expanded colour gamut, the SureColor F11070H leverages six
colour inks with multiple ink configurations available.3 In addition to
Fluorescent Pink/Fluorescent Yellow and Light Cyan/Light Magenta
configurations, a new Orange and Violet ink set extends the range of
printable colours possible with dye-sublimation.

To maximize efficiency and minimize downtime, both new industrial
rinters include user-replaceable printheads, a hot swappable ink
elivery system, high-capacity Replaceable Ink Pack System that
olds up to 20L of ink per colour, and an optional large roll media
nwinder to help ensure long print runs with less user intervention.
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SA International (SAi) - the leading provider of software solutions for
the signmaking, digital printing, textile and CNC machining
industries, has announced the launch of Flexi Complete, a
comprehensive and fully-updated version of its industry-acclaimed
Flexi signmaking software.

As a result of a conscious effort to rationalize and simplify the lineup
of Flexi software, the new Flexi Complete - the only all-in-one design,
print and cut software for sign and print providers — comprises a
host of innovative new and convenient features, engineered
specifically to address the day-to-day requirements of sign and
display users.

These features include:

Finishing Tools in Flexi Design

Based on customers' feedback, the new features introduced in Flexi
Complete mean that finishing tools are now seamlessly integrated
into the design workflow, instead of being options to be applied in
Production Manager. This improves efficiencies by enabling sign
and large format display users to easily add grommets, fold lines,
and bleeds to any project. By using the handy DesignCentral control
panel, users can customize elements directly and achieve precise
bleeds with multiple options — including corner choices, for flawless
print-ready designs.

Nesting Enhancements

Thanks to two new nesting options within Production Manager,
users benefit from smoother workflows. These new options allow job
images to be viewed during movement and layouts to be updated
effortlessly with a simple checkbox. Additional features like manual
overlapping, zoom options, and vertical alignment tools offer
increased precision and efficiency for users, regardless of the sign
or large format print application they're working on.

Custom Weed Paths

Via an innovative and intuitive custom weed path tool, weed lines
can be created with just one click, simply by drawing a path over
any vector object. This new tool has been designed with time-saving
in mind so that operators can efficiently automate processes while

ensuring flawless results.
Continued on page 18 >>
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In today's fastpaced business environment, it's more important than ever for Brands and Printers to be able to

quickly adapt to changing market conditions and consumer needs. That is why this edition's SPECIAL FEATURE
ARTICLE by Mike Ferrari - Founder of Ferrari Innovation Solutions motivationally teaches how Brand
Owners and Printers can become resilient and quickly adapt to changing market conditions and consumer
needs so as not to lose their consumers to someone else's products. Credit to drupa blog from

www.drupa.com

Consumers develop a relationship with brands they connect and
engage with over time. Consumers change their taste, fashion,
price point, desire for convenience in their shopping habits more
frequently than ever before. However, in the age of influencers,
friends and family sharing their preferences broadly on social
media, accessibility of coupon code offers, consumers are more
easily tempted to try someone else's product.

As a result, brand loyalty is often a fleeting thing and shifting
consumer shopping habits have accelerated. Brands need to
maintain consumer attention particularly in the times we live in
with short attention spans. Consumers respond to being “in the
moment” and packaging needs to rise to this challenge.
Packaging can provide consumers the feelings and emotions that
come from the anticipation of changes in the seasons as well as
events such as sports matches.

The globally proven attraction to consumers is personalization
that began with Coca Cola followed by several other brands.
Human behavioral researchers found that there is unique brain
activation when a subject sees or hears their own name. Such a
magnetic draw connects consumers with the package for a
heightened experience. It is no surprise that numerous brands
have used personalized packaging. Brands that followed Coca
Cola include; Pepperidge Farm, Mondelez International,
Ferrero, Crayola, Nestle, Frito Lay to name a few.
Personalization and customization allow smaller brands to
compete on a more equal footing with their big brand
counterparts.

Secondly, there are the unplanned and unexpecied disruptions.
Looking back just in the last 20 years there have been both
global and regional disruptions. We have experienced 9/11,
global recession, geopolitical conflicts, volcano eruptions of

@ Where To print | VOL. 16|NO.89 [MAR/APR 2024| ISSN: 2006-7402

2010, wildfires and the recent global pandemic which have
influenced consumer buying habits and caused supply chain
disruptions. These unplanned interventions have been occurring
on average every 3-5 years and become more disruptive due to
the interconnectedness of global supply chains. Leaders across
the industry need to realize the necessity of being prepared for
future unforeseen events as vital to manage through a crisis.

The realization that consumer products and packages will require
a refresh to keep from getting stale as well as protection from
crises that appear to pop up every few years, Brands and
Printers alike will need to focus on resiliency. Resiliency requires a
level of agility that can only be achieved by leveraging digital
assets and streamlining workflows.

Brands and Printers will need to include the use of digital assets
allowing the ability to pivot when consumer habits change.
Brands that lead in creating more engaging and impactful
campaigns that resonate with their target audience will gain
innovator status in the eyes of consumers. These very same assets
would be most appropriate in dealing with disruptions when they
occeur.

Streamlined workflows also play a critical role in helping Brands
and Printers stay agile and resilient. By automating processes,
eliminating unnecessary steps and linking them with software,
workflows can be optimized for maximum efficiency, reducing
costs and improving turnaround times. This allows Brands and
Printers to respond quickly to customer requests and changes in
the market, keeping them ahead of the competition.

Overall, by embracing digital assets and streamlined workflows,
Brands and Printers can position themselves for long-term success
in an increasingly competitive marketplace. With the right tools
and mindset, you can adapt to whatever challenges come your

Continued on page 15>>
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The All Digital Workflow (end-to-end) Creates Agility

Printing \ Inspection\ Embellishmen

\\ Business \ Pre-Press \

Management Management

ts/ Finishing

way, ensuring that products and packages
remain relevant and valuable to consumers for
years to come. According to Coca-Cola North
America's Senior Vice President, Stuart
Kronauge: “For teens and millennials,
personalization is not a fad; it's a way of life. It
about self-expression”

S

During periods of natural disasters or unplanned
disruptions, Brands and Printers can leverage
agility and digital assets by quickly adapting to
changing customer demands. This may include
shifting their focus to more relevant products and
services, utilizing digital marketing and
communication channels to reach customers,
and implementing flexible production and
distribution methods. By embracing technology
and remaining flexible, Brands and Printers can
minimize the impact of disruptions and maintain
their ability to serve customers in the face of
adversity.

It is not sufficient to just own digital assets, it is
equally important to also become knowledgeable
and capable in using these as tools of innovation.
Anyone can purchase digital assets but
developing a user strategy that creates value
can differentiate Brands and Printers from one
another. One-way Brands and Printers can use
digital assets to stay agile during natural
disasters or unplanned disruptions is by utilizing
cloud-based platforms for collaboration and
communication. This can help ensure that teams
can stay connected and continue to work
collaboratively even if they are unable to
physically be in the same location (which was
proven during the recent global pandemic).

Brands and Printers can also leverage social media
and other digital marketing channels to
communicate with customers and keep them
informed. By leveraging these tools and
resources, Brands and Printers can remain
nimble and resilient in the face of unexpected
challenges.

Technology exists to create an end-to-end digital
workflow. There is also a sustainability benefit
from such a streamlined workflow that operates
without tooling. The printing process will have
less waste during printing, particularly during
change overs translating to a lower carbon
footprint.

Many Brands and Printers shifted their focus to
creating personal protective equipment (PPE)
related products and packages during the
pandemic. Products such as face masks and
shields were made using digital technologies.
Others adapted their production lines to create
new product brands in high demand, such as
hand sanitizer and cleaning supplies and their
related packaging materials e.g. labels, flexible
packaging and carton board. Additionally,
many utilized digital marketing channels to
communicate changes in business operations
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and highlight new products and services. By !
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staying agile and adapting to changing
consumer demands, these businesses were
able to remain successful during a challenging
time. Smithers study reported; “the experience
of the COVID-19 pandemic has emphasized
the advantage of the versatility of digital
print”.

By no means should it be implied that
analogue assets should be abandoned.
Brands and Printers should create a balanced
mix of digital capability within their supply
chain for all the reasons explained to gain
agility and thereby having resiliency.

How should Brands and Printers approach
becoming resilient?

Update your business continuity
strategy, ensure to include agility
Brands need to align procurement to
include suppliers with digital assets
and workflow as a vital part of their
supply chain mix

Create a culture of innovation that
focuses on the end consumer to
leverage digital assets in growing
the business by empowering
employees

Attend drupa 2024 to learn about
new digital assets and their

capability

Resiliency provides Brands and Printers the
tools and means to stay competitive, reduce
demand on supply chain and rapidly pivot
during marketplace disruptions. Resiliency for
Brands and Printers is synonymous to a tree
with deep roots that weathers storms and
changing climate conditions.

e e e e e e e e e e e e e e e e e e e e e e e e e e e e o e e e o e o e o e o = -

Mike Ferrari is Founder of Ferrari Innovation
Solutions, a brand packaging consultancy to help
leaders bring delight to consumers. Mike is also
the President of the Consortium for Waste
Circularity, a non-profit 501C3 to align the
industry on a future without waste by supporting
the transformation of landfills to a circular
economy. Previously, Mike completed a 32-year
career with Procter & Gamble delivering
initiatives for some of the world's leading billion-
dollar brands.
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NAVIGATING THE FUTURE OF PACKAGING:
A DEEP DIVE INTO SUBSTRATE TECHNOLOGIES

LN,

In fhe.asf-paced world of packaging, where innovation is'key and susfainab::ii‘fy-is paramount, th

substrates plays a pivotal role in shaping the landscape of the industry. This educative piece culled from drupa blog
explores latest developments and trends shaping the world of substrates and their impact on the printing and

packaging sector.

SUSTAINABLE SUBSTRATE OPTIONS

One of the most pressing concerns in today's packaging indusiry
is sustainability. Consumers are increasingly demanding eco-
friendly options, leading to a surge in the development of
sustainable substrate materials. From recycled paper to
compostable plastics, manufacturers are exploring a plethora of
alternatives to traditional substrates, aiming to minimise
environmental footprint without compromising on quality or
functionality.

DIGITAL PRINTING ADVANCEMENTS

Advancements in digital printing technology have revolutionised
the way packaging is produced. With digital printing, brands
have the flexibility to create customised designs on various
substrates with unparalleled precision and speed. This has led to
a shift in substrate requirements, with an emphasis on
compatibility with digital printing processes and the ability to
showcase vibrant colours and intricate details.

SMART PACKAGING SUBSTRATES

The integration of technology into packaging materials is ushering
in a new era of smart packaging. RFID (Radio Frequency
Identification) tags, QR (Quick Response) codes, and NFC (Near

Where To print |VOL. 16|N0.89 |JAN/FEB 2024 | ISSN: 2006-7402
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Field Communication)-enabled substrates are transforming
ordinary packaging into interactive experiences, providing
consumers with valuable information and enhancing brand
engagement. Smart substrates not only serve as vehicles for
innovation but also offer opportunities for brands to streamline
supply chain management and enhance product security.

3D PRINTING IN PACKAGING

The potential of 3D printing technologies in packaging design is
immense. From creating unique shapes and textures to optimising
packaging for specific products, 3D printing opens up a world of
possibilities. By leveraging 3D printing, brands can innovate their
packaging designs, reduce material waste, and deliver a truly
memorable unboxing experience for consumers.

NANOTECHNOLOGY AND SUBSTRATES

Nanotechnology is revolutionising substrate properties, offering
enhanced durability, flexibility, and barrier properties. By
manipulating materials at the nanoscale, manufacturers can create
substrates with superior performance characteristics, making them
ideal for printing and packaging applications. Nanotechnology
holds the promise of unlocking new functionalities and applications
in substrates, paving the way for even greater innovation in the

SPECIALTY SUBSTRATES FOR LUXURY PACKAGING

Luxury brands demand substrates that exude elegance and
sophistication. From specialty papers to exotic finishes, luxury
packaging substrates are designed to captivate consumers and
elevate brand perception. These high-end substrates not only
enhance the visual appeal of packaging but also convey a sense
of exclusivity and luxury that resonates with discerning consumers.

RECYCLABLE AND BIODEGRADABLE SUBSTRATES

With increasing awareness about environmental issues, there is a
growing demand for substrates that are recyclable or
biodegradable. Manufacturers are responding to this demand by
developing innovative materials that offer sustainable alternatives

Continued on page 17 >>
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to conventional substrates. From bioplastics to
paper-based solutions, recyclable and
biodegradable substrates are reshaping the
packaging industry and driving positive change
towards a more sustainable future.

Substrates play a crucial role in shaping a
brand's image and identity. Whether it's the
texture of the paper or the finish of the
packaging, substrate choices can significantly
influence consumer perception and brand
loyalty. By selecting substrates that align with
their brand values and aesthetics, companies
can create packaging that not only protects their
products but also communicates their brand
story effectively.

TRENDS IN FLEXIBLE PACKAGING SUBSTRATES
Flexible packaging is experiencing a
renaissance, driven by advancements in
materials and printing methods. From stand-up
pouches to flexible films, manufacturers are
exploring innovative substrates that offer
convenience, functionality, and sustainability. As
consumer preferences evolve, flexible packaging|
substrates are adapting to meet the demands of |
modern lifestyles, offering solutions that are

both practical and eco-friendly.
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SUBSTRATE INNOVATION CASE STUDIES
Real-world examples of companies implementing
innovative substrates in their packaging designs
abound. From Coca-Cola's PlantBottle made
from renewable resources to Lush Cosmetics'
packaging made from recycled materials, these
case studies highlight the transformative power
of substrate innovation in driving sustainable
practices and fostering brand differentiation.
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REGULATORY CONSIDERATIONS !
Regulatory requirements and certifications play !
a crucial role in determining the suitability of |
substrates for packaging applications, especially |
in industries such as food and pharmaceuticals. |
Manufacturers must ensure compliance with |
relevant regulations to guarantee the safety and |
integrity of their products. Certifications such as
Food and Drug Administration (FDA) approval !
and Forest Stewardship Council (FSC) |
certification provide reassurance to consumers !
and demonstrate a commitment to quality and |
sustainability. i
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SUBSTRATE RECYCLING AND SUSTAINABILITY
Addressing the issue of packaging waste

requires a holistic approach that encompasses
not only the design and production of substrates
but also their end-of-life management. Strategies
such as recycling and upcycling offer promising
solutions for reducing environmental impact and |

www.wheretoprintmagazine.com

promoting a circular economy. By investing in
infrastructure and technologies for substrate
recycling, companies can minimise waste
generation and contribute to a more
sustainable future.

THE FUTURE OF SMART PACKAGING
Looking ahead, the future of substrate
technologies promises even greater
advancements in smart and interactive
packaging. From intelligent sensors to
biodegradable electronics, the possibilities are
endless. As consumers continue to demand
more personalised experiences and brands
seek innovative ways to differentiate
themselves, smart packaging substrates will
play a pivotal role in shaping the future of
packaging.

BIOTECHNOLOGY AND SUBSTRATES
The intersection of biotechnology and
substrates holds immense potential for the
development of sustainable packaging
solutions. Bio-based materials derived from
renewable resources offer a viable alternative
to traditional substrates, reducing dependence
on fossil fuels and mitigating environmental
impact. By harnessing the power of
biotechnology, manufacturers can create
substrates that are not only eco-friendly but
also biodegradable and compostable, closing
the loop on the packaging lifecycle.

SUBSTRATE PRINTING TECHNIQUES
Advanced printing techniques complement
different types of substrates, enabling brands to
achieve stunning visual effects and tactile
finishes. From UV printing to embossing and
debossing, these techniques enhance the
aesthetic appeal of packaging and create
memorable brand experiences. By leveraging
the synergy between printing technologies and
substrates, companies can unleash their
creativity and push the boundaries of
packaging design.

In conclusion, the world of substrates is
undergoing a period of unprecedented
innovation and transformation. From sustainabl
materials to smart technologies, the possibilities
are endless. By staying abreast of the latest
developments and embracing emerging trends,
brands can harness the power of substrates to
create packaging that not only protects their
products but also captivates consumers and
fosters a sustainable future for the industry.

o

© drupa blog - www.drupa.com
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Sharp Imaging and Information Company of America (SIICA), a
division of Sharp Electronics Corporation (SEC), has announced the
availability of its new BP-1200C 4-Colour and 12008 6-Colour Digital
Production Presses.

Te
An improved user interface

Flexi Complete introduces a refreshed look to Flexi's familiar
intuitive interface, which, based on user preferences, now offers

a set of options to personalize the theme and layout. For Built with proven technology, these machines combine the value of

]
]
]
]
]
]
]
]
]
]
]
]
]
:
seasoned professionals or those just starting out in signmaking, ! highly automated, agile digital production with exceptional image
DTF DTG, direct-to-vinyl, or other wide format printing ! quality aqq stunning embelllshment effects thereb_y providing new
applications, the optimized interface continues to promote a i opportunities for print ShppS, in-plants, CRDs,. demgnelrs and Sharp
streamlined workflow, so users can navigate the software with ! dealers. They are also driven by a powerful Fiery® Print Server as
ease, saving both time and effort. ! wgll as unlimited metallllc effech and extendeq colour gamut

! printing through a combined suite of Color-Logic and Touch7

| software tools. They also come equipped with an In-line sensor (ILS)

i to keep precise front-to-back registration, image stabilization and

! calibration, all at rated speed and on a wide variety of substrates.

i

]

]

]

Other useful advancements introduced to address common
everyday pain points among sign and display users include
Advanced Text Designer and Advanced ContourCut, the latter of
which permits contour paths to be previewed by themselves,
allowing users to catch any errors before the job is sent. Not only that; both presses boast speeds of up to 120 pages-per-
----------------------------------------------------- minute (ppm), with real-time colour stabilization and precise paper

MUTOH XPERTJET 1682SR PRO NOW COMES handling with the ILS. Additionally, they come equipped with
BUNDI-ED WITH A 88 I-B. PROFESSIONAI- timesaving inline fInIShIng options such as square fold, crease and 2-

edge trimming for consistent, professional results. For a multitude of
TAKE-UP

]
]
]
]
]
:

ML"OH i colour combinations and endless design possibilities, users can look
| to the BP-1200S model, which prints up to six colours in a single
i
]

]

pass, including CMYK, gold, silver, pink, white and clear toners.

KOMORI UNVEILS NEXT GENERATION
DIGITAL PRESS J-THRONE 29 AT DRUPA 2024

KOMORI

MUTOH America Inc., a leading manufacturer of wide-format
printers and vinyl plotters, is pleased to announce that starting April
1st, 2024, the MUTOH XpertJet 1682SR Pro will now come standard
with an 88 Ibs. professional take-up system at a new competitive
MSRP of only $22,995.

The reliable MUTOH XPJ-1682SR Pro is a 64-inch eco-solvent printer
designed for high-quality, high-volume production. Users can now
experience even greater efficiency and productivity when handling
larger print jobs.

Komori Corporation has announced the introduction of the J-throne
29, a 29-inch sheetfed UV inkjet digital printing system that will be
unveiled for the first time at drupa 2024 and sequentially released for
general availability.
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Other notable key features of the XpertJet 1682SR Pro are its dual- i
staggered AccuFine HD print heads which deliver impressive print !
speeds. Superior print quality utilizing MUTOH's very own i-screen |
technology for achieving stunning results. MUTOH's MS41 UL i
GREENGUARD Gold Certified Eco-Solvent ink that allows !
applications to be installed in sensitive areas such as daycares, H
hospitals, and schools. i
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The J-throne 29, a B2 inkjet sheetfed digital press, is designed with
Komori's unique image-forming technology that delivers the fastest
printing speed in its class: 6,000 sheets per hour (sph) for single-
sided printing and 3,000 sph for double-sided printing. The synergy of
a wide range of printing versatility, high productivity and newly
developed dedicated UV inks, coupled with the easy operation
unique to digital printing machines, will greatly expand the
advancement of digital printing in the industry.

SHARP RELEASES NEW DIGITAL PRODUCTION
PRESSES SHARP

The J-throne 29 joins Komori's portfolio of digital printing solutions
that include Komori's Impremia 1S29s, a 29-inch sheetfed UV inkjet
digital printing system, and the Impremia NS40, a 40-inch sheetfed
Nanographic Printing® system.

Continued on page 19 >>
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DUPLO UNVEILS DSM-1000 AS ITS FIRST
FLATBED DIE-CUTTER Duplo

where fo @ @ I

MENTORSHIP

PARTICIPANTS'
BENEFTS

1. Academy - free &
i highly subsidized print

& allied training.

2. Tool - free access
to resource Material
online.

3. 24/7 access to
mentor subject to
mentors - subject to
availability.

4. Industry events -
free entry to industry
exhibitions, workshops,
seminars etcs

5. Participation in
Business, Setup,
Design etc competion
with funding.

6. Evening Dinner with
Investor/Mentor.

8. Booth Camp/ Boat

Cruise exclusivity .

The DSM-1000 is Duplo's first flatbed die cutter

Duplo has launched into the digital packaging market with its first B2 die-cutter, the DSM-1000 that
can cut shapes, matrix crease, perforate and kiss cut automatically while separating and removing
waste. Configurable with feeder, stacker, and separator units, the machine is operated through a
panel and PC controller software, reaching up to 3,100sph on sheets up to 530x750mm.

Without separator, the machine can handle fine stocks up to 209.3gsm, coated stocks up to
279gsm, clay-coated up to 600 gsm, and chipboard paper up to 650gsm. However, with separator,
the values are slightly lower, with fine and chipboard papers required to pass through only. You
can see live demonstrations of DSM-1000 at Duplo's 1,000sqm stand during drupa (Hall 17, Stand
A01-2).

GELATO LAUNCHES GELATOCONNECT

Gelato launches MENTORS'/
INVESTORS'
& GelatoConnect BENEFTS

1. Pool of talents to
choose from/employ.
2. Great companies to
invest in.

3. Free - Reseach/
feasibility studies/
statistices of industry
to aid print business
purchase decisions.

The Print Industry's Production Platform 3.0

GelatoConnect has been tested and validated by early-access VIP partners

Global print-on-demand network - Gelato has launched a new production print platform,
GelatoConnect.

Gelato currently operates in 32 countries and targets the fast-expanding creator economy with its
on-demand production platform that connects with140 local production partners/ print providers
around the world.

Today, more than 100 global printers uses GelatoConnect software for procurement, workflow,
and logistics to optimise their efficiency, quality, and profitability. They leverage the software to

flip

produce on-demand products, and this new offering caters to the evolving needs of digital tﬂ' thE
printers, helping them to adapt to smaller print runs and on-demand digital production. Next PEgE
“Gelato envisions a future where on-demand makers lead the way in providing every consumer K j

access to personalised goods created locally,” said Gelato founder and CEQ Henrik Miiller- Continued on page 26 >>
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SPECIAL FEATURE TNTERVIEW .

“MARKETS ARE FOREVR DEVELOPING AND YOU
TO KEEP ADAPTING IN LINE WITH THE NEEDS AND

Screen = Pad = Digital « Laser Equipment

CHEM(e[o]"

Chemicals » Substrates » Printing Supplies

NEED

nnnnnnnnn

REQUIREMENTS OF YOUR CUSTOMERS”

We all know that FESPA is the place to be when it comes to screen, digital and textile printing. However, with so
many brands looking to capture end-users' hearts, WHERE To Print magazine during the show spoke with one of
African gurus in the sector - Mr. Dov Meyers - Sales Director at Selby, Johannesburg South Africa based
CHEMOSOL (PTY) LTD on new trends in the sectors and what players should look out for and do in order to remain

relevant. His valuable insight is excerpted below:
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Mr. Dov Meyers - Sales Direcior, CHEMOSOL (PTY) LTD.

WHICH DIRECTION IS THE PERSONALISATION INDUSTRY
MOVING?

| believe the trends are more towards on demand
branding with the immediate satisfaction being the
requirement, as can be seen with online shopping with
delivery within 20 to 40 minutes. This now prevails for
products being ordered with customization and
personal individualization.

WHICH PRODUCTS DO YOU THINK ARE FOR THE FUTURE
LOOKING AT ISSUES AS SUSTAINABILITY, ADAPTABILITY
TO THE AFRICAN REGION AND OF COURSE RETURN ON
INVESTMENT?

Sustainability in the African context is quite
complicated, with Multinationals demanding lower
carbon foot print, yet cost is out of reach of most
individuals, resulting in less margins to the suppliers that
brings about foreclosures or job reduction. This leads to
the use of more automation in the workplace as well as
modern equipment that is productive based on the
Where To print [VOL. 16|N0.89[MAR/APR 2024] ISSN: 2006-7402

customization that can be achieved.

THE ADVENT OF UV HAS CHANGED A LOT OF
PERSONALISATION SERVICES; HOW DO YOU THINK
PLAYERS CAN TAKE ADVANTAGE OF THE
OPPORTUNITIES IN UV?

In context - UV curing using the latest LED technology
may require more initial outlay, but (when) used with
the latest range of inks available, help companies
reduce emissions and used new inks that have been
developed for a Green environment. These systems
allow for shorter setup; thus, individualization is easily
achieved.

WHAT ADVICE CAN YOU GIVE TO OPERATORS ON
SERVICE OFFERINGS AND DIFFERENTIATION?

Look at your customer base and go back to the roots
of servicing the “Bread and Butter” requirements that
will result in the volumes required to remain profitable.
Based on this, do your homework and invest in new
technology where you can see growth now and in the
short term. Markets are forever developing and you
need to keep adapting in line with the needs and
requirements of your customers.

WHICH ENTRY LEVEL BUSINESS CAN AN INVESTOR
ENTER IN DTF/ PERSONALISATION SEGMENT?

We have found it essential to work with partners that
truly look after your needs in all sectors. These are the
companies that are always developing new line based
on the clients' requirements, yet at the same time always
working on current lines to make them remain
productive, thus all current equipment can still be used
productively. In the screen printing industry, the industry
leaders, being Marabu, SEFAR and Kiwo to name just a
few are and always will develop this segment of the
market. In the DTF field we have partnered with Hanrun
Paper due to their vast knowledge of the clients need:s.
The range of equipment and supplies offered for DTF, UV
DTF and Sublimation is vast, with a competent sales and
technical team that will be able to support you every step
of the way.

ANY ADVICE ON SOURCING THE RIGHT PARTS AND
CONSUMABLES FOR MACHINES ESPECIALLY INKS AND
MEDIA?

As mentioned above, we are comfortable with the
service and support we receive from Hanrun Paper as
they are always developing new solutigns to improve

ontinued on page 21 >>
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the final product customers demand. This
is a one stop solution that produces and
creates a package that meets our
customers' requirements.

FOR ONE WHO WANTS TO INVEST IN A
PARTICULAR MACHINE; WHAT KIND OF
SUPPLIER/ PARTNER SHOULD ONE LOOK
OUT FOR?

You need to find a reliable partner. We
have spent the time and research to do just
that. You need to be confident that your
supplier will be with you through the whole
journey. Consistent supply of consumable
and equipment that you can rely on is key.
ANY TREND IN THE INDUSTRY THAT
YOU'VE OBSERVED THAT PLAYERS CAN
WATCH OUT FOR?

The industry is still developing at such a
rate that new reliable entry level system
will be the most important space. The
demand for high production systems are
already emerging with high quality
volumes of 30SqM/Hour emerging.
Expect these to develop further to double
the speed, based on the transfer film
coatings produced and specialty inks that
can handle the speed.

These developments and the popularity of
the segment have led to substantial price

reductions, but be aware that consistency
and high quality come at a price due to

il 4
] www.wheretoprintmagazine.com
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the production with high quality
equipment and choice of raw
materials, as well as the QC (quality
control) required to maintain these
necessary requirements.

FINALLY, WHAT WERE YOUR
EXPECTATIONS IN ATTENDING THIS
YEAR'S FESPA AND WHERE THEY MET
AND HOW?

We always find that attending FESPA
and similar exhibition or conferences
are essential in keeping up to date with
market trends, seeing existing suppliers;
and working on future projects to keep |
our customers at the forefront of i
technology. i
TELL US BRIEFLY ABOUT YOU AND YOUR!
COMPANY? |
CHEMOSOL has been supplying the
printing industry since 1968. We are o
progressive company that looks after,
the needs of our clients regarding
branding techniques be they Screen
Printing, Pad Printing, Sublimation
Printing, Digital Transfers, Laser Cutting
and Marking. These cover the
equipment required as well as the
auxiliaries used to brand these items.

THANK YOU FOR YOUR TIME.

9
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THE RENAISSANCE OF PRINT
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Without doubt, the print industry has changed a lot in recent years and is continuously evolving towards
sustainability and digitalization. In this inspiring Guest Article that forms our COVER STORY this edition which is
culled from drupa blog, tech CEO - Henrik Miller-Hansen calls on stakeholders to rethink (print] production for the
benefit of people and the planet as he also reveals how print is more alive than ever!

HOW GEN Z's PREFERENCES ARE |
FAST TRACKING OUR EVOLUTION !
Print is one of the most exciting, :
dynamic, and rapidly growing |
sectors globally. In a digital era,
the enduring relevance and |
vitality of print often go unnoticed |
- or worse, undermined. As a |
tech CEO, | want to set the record |
straight: not only is print not |
dying, it's more alive than ever. |

|

|

PRINT'S UNPARALLELED SCALE AND
POTENTIAL

To grasp the magnitude of print's
impact, look at the numbers.

While the global music industry
rakes in $41 billion annually
according to Statista, print dwarfs
this figure with a staggering $800 :
billion+ market size, according to !
Smithers. This inmense scale

|
|
|
|
|
|
|
|
|
|
underscores the vast opportunities ' landscape of marketing and : EMBRACING CHANGE: FIVE MACRO
|
|
|
|
|
|
|
|
|
|
|

that !If.e v:;th!n :::e :;q.ltmIOF .prfl'nt, personalization. Traditional marketing, | TRENDS
speciically’in Ihe digial priniing 1 gnabled by offset printing, is not only | To thrive in this evolving

arena, one of the most rapidly

L. I . costly and challenging to track in terms | landscape, print service providers
expanding industries in the world. 4 9ing ' pe. p P

. of Returns on Investment (ROI), but | must embrace five overarching

As we've understood for some + also lacks the interactivity and | trends:
time, the future of print is ' engagement that today's consumers |
undeniably digital. The shift + demand. This shift toward digital 1. Personalization: According

' marketing necessitates a corresponding
! transition in production methods, | customers were interested in
| growth of ecommerce and the demand ! acquiring personalized or custom

| for personalized, on-demand . products. That desire for
. . Continued on page 23 >>
duction solutions.
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away from traditional offset | to Deloitte, more than 50% of

printing has been driven by a
myriad of factors, chief among

|
|
|
|
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personalization is even more pronounced in younger
buyers. In a study by WP Engine, 75% of Gen Z
survey respondents said they’re more likely to buy a
product if they can customize it.

2. Localization: Consumers seek to support their
local communities. They want to know where their
goods are made and how they’re made. They also
want to receive their orders quickly and more
sustainably. Local production and distribution
accommodate these preferences.

3. Mobility: Mobility dictates that commerce must
meet consumers where they are - on their mobile
devices. This underscores the importance of digital,

including ecommerce.

4. Creator Economy: The burgeoning creator
economy presents vast opportunities for on-demand,
locally produced goods - with Goldman Sachs
projecting a doubling in size to $480 billion by 2027.

5. Sustainability: Finally, sustainability is not a
buzzword but a necessity, with Environmental, Social
and Governance (ESG)focused investment soaring to
USS$34 trillion in 2026, making up 21% of assets under
management, according to PricewaterhouseCoopers
(PWC). Gone are the days of mass-producing and
shipping goods across the planet. Local, on-demand
production is here to stay.

UNDERSTANDING THE DEMOGRAPHIC SHIFT

The evolving demographic landscape,
particularly the rise of Generation Z and
Millennials, further underscores the need for
adaptation. These cohorts are tech-savvy,
environmentally conscious, and deeply value
corporate social responsibility. Also, growing up
or coming into adulthood with Amazon and
ecommerce, they expect personalization and
speed of delivery. By aligning with their values
and preferences, production businesses can tap
into a vast market of conscious and empowered
consumers.

www.wheretoprintmagazine.com
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HARNESSING NEW PRODUCTION TECHNOLOGIES

The advent of new production technologies, such as 3D
printing and digital printing software, opens endless
possibilities for innovation.

At Gelato, we built the world's largest production-on-
demand network, facilitating local production in 32
countries and connecting creators and makers with
billions of consumers worldwide. Through our
GelatoConnect platform - a machine-agnostic
production platform that streamlines the entire
production process from procurement to workflows to
logistics - we will further enhance efficiency and

Continued on page 24 >>
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profitability, driving the seamless transition to next-
generation production methods that facilitate micro
orders. Looking ahead, the potential for growth and
transformation is immense. The Gelato network and
our commitment to local production and distribution
positions us and our production partners at the
forefront of this technological revolution. As we
embrace these new technologies, we envision a
future where production is smarter, faster, and
greener.

THE BIG PICTURE: SUSTAINABILITY AND GLOBAL
IMPACT
When we piece together the puzzle of these macro

Henrik Miller-Hansen is the CEO & Founder of Gelato -
world's largest platform for local production of
customized items, anytime and anywhere. Henrik and his
team launched Optimalprint in 2007. As Optimalprint
grew so did the idea on how to improve the profitability
and efficiency within the printing industry. This led to the
launch of Gelato in August 2012.

@ Where To print |VOL. 16| N0.89|MAR/APR 2024 ISSN: 2006-7402

trends, demographic shifts, and technological
advancements, the big picture becomes clear: the
growth opportunities in print are limitless. By leaning
into innovation, sustainability, and localization, we
can harness the power of production to reach billions
of consumers, facilitate smarter global trade, and
drive positive change in the world. In addition,
projections indicating a 12-fold increase in 3D printing
adoption by 2030 offer endless opportunities for our
industry to be at the forefront of shaping the future.

Together, let's embark on this journey of transformation
and rethink production for the benefit of people and the
planet.

Henrik
Miiller-Hansen
CEO and founder

& Gelato

\ Previously, Henrik worked at Tele2, a telco

! challenging the traditional industry. Henrik held

E positions such as CEO-assistant and Head of the

' Business Customer Area in Sweden. From 2003 to
' 2006 he was CEO of Tele2 Norway, growing the

i company from 1.5 billion NOK to 3.2 billion NOK.
| Henrik has an M.Sc.E; Major in Managerial

| Economics from Stockholm School of Economics,

' Sweden.

www.wheretoprintmagazine.com
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PRINT & ALLIED EXHIBITIONS FOR 2024

EXHIBITION

LOCATION

DATE

PSI 2024

Messe Diisseldorf, Diisseldorf Germany

9 - 11 January 2024

GULF PRINT & PACK
2024

Dubai World Trade Centre, Dubai United Arab
Emirates

9 - 11 January 2024

FESPA MIDDLE EAST
2024

Dubai Exhibition Centre (Expo City), Dubai United
Arab Emirates

29 - 31 January 2024

PAMEX INDIA 2024

Bombay Exhibition Centre, Goregaon Mumbai,
India

6 - 9 February 2024

SIGN & DIGITAL UK 2024

NEC Birmingham, United Kingdom

27 - 29 February 2024

PRINTING SOUTH CHINA
2024

Area A, China Import and Export Fair Complex,
Guangzhou, P.R. China

3- 6 March, 2024

@ s 024

EHEGRAER

PROPAK EAST AFRICA
2024

The Sarit Exhibition Center, Nairobi, Kenya

12- 14 March, 2024

PROPAK

EAST AFRICA 2024

12-14 MARCH 2024
SARIT [XPO CENTAE - WAIROBI - KENYA

SIGN AFRICA DURBAN
2024

Durban International Convention Center, Durban
South Africa

13- 14 March, 2024

FESPA GLOBAL PRINT
EXPO 2024

RAI Amsterdam, Amsterdam Netherlands

19 - 22 March 2024

ISA - INTERNATIONAL
SIGN EXPO 2024

Las Vegas Convention Center, Las Vegas N evada
United States of America

12 - 14 April, 2024

PAPER ONE SHOW 2024

Expo Center, Sharjah United Arab Emirates

16 - 18 April, 2024

PROPAK GHANA 2024

The Grand Arena, Accra International Convention
Center, Accra Ghana

23 - 25 April, 2024

2o PROPAK

23 - 25APRIL 2024

SIGN AFRICA CAPE
TOWN 2024

Cape Town International Convention Center,
Cape Town South Africa

15 - 16 May 2024

o

PULP & PAPER EXPO
CHINA 2024

Poly World Trade Expo Center, Guangzhou, China

28 - 30 May 2024

DRUPA 2024

Messe Diisseldorf, Disseldorf Germany

May 28 to June 7, 2024

16

GRAPHICS PRO EXPO
(GPX) 2024

Long Beach Convention & Entertainment Center
with WRAPSCON, Long Beach, California United
States of America

13 - 15June, 2024

Education Classes start:

June 12

17

GRAPHICS PRO EXPO
(GPX) 2024

Greater Philadelphia Expo Center, Greater
Philadelphia (Oaks), Philadelphia United States of
America

10-12July, 2024

Education Classes start:

July 9

16

SIGN AFRICA/ FESPA
AFRICA 2024

Gallagher Convention Center, Midrand
Johannesburg South Africa

11 - 13 September
2024

ko

18

PROPAK WEST AFRICA
2024

Landmark Center, Lagos Nigeria

10 - 12 September
2024

:. PROPAK

WEST AFRICA 2024

19

PRINTING UNITED EXPO
2024

Las Vegas Convention Center, Las Vegas N evada,
United States of America

10 - 12 September
2024

prnmncyy )

20

LABEL EXPO AMERICAS
2024

Donald E. Stephens Convention Center, Chicago
Illinois, United States of America

10 - 12 September
2024

=~
w LABELEXPO
AMERICAS 2024

21

SIGN AFRICA/ FESPA
AFRICA 2024

Gallagher Convention Center, Midrand
Johannesburg South Africa

11 - 13 September
2024

2o

22

PRINT SHOW UK 2024

NEC, Birmingham, United Kingdom

17 - 19 September 2024

EPrint Showss

23

GRAPHICS PRO EXPO
(GPX) 2024

Indiana Convention Center, Indianapolis, United
States of America

3-5 October, 2024

Education Classes start:

October 2

24

PACK EXPO
INTERNATIONAL 2024

McCormick Place, Chicago Illinois, United States
of America

3 - 6 November
2024

25

GRAPHICS PRO EXPO
(GPX) 2024

Charlotte Convention Center, Charlotte North
Carolina, United States of America

7 -9 November, 2024

Education Classes start:

November 6

NOTE:

* Contact NUMBERS CMYK LTD (publishers of WHERE To Print magazine - Ghana & Nigeria editions, PROPAK West Africa
DAILY, PROPAK East Africa DAILY and PROPAK Ghana DAILY) for advert placement in any of the publication aﬁd\for a\
professionally packaged, value-driven experience to the aforementioned shows. Visit www.wheretoprintmagazine.com

« Exhibition date and venue may change at Organiser's discretion.

www.wheretoprintmagazine.com
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Hansen noting further that; “For the last 15 years, we've collaborated
closely with trailblazing production partners and global machine
vendors to develop a marketplace that empowers makers to support
e-commerce creators around the globe. With local on-demand
production, we fuel growth in the digital print industry. By working
together with our production partners, we can transform the way our
world produces.”

GelatoConnect has been tested and validated by early-access VIP
partners and is currently accessible to a select group of production
partners. A full-scale launch that will make GelatoConnect available
to all makers, is scheduled for drupa from 28 May to 7 June in
Diisseldorf Germany.

Liyu's new flagship flatbed, the KCXL+ can be fitted with 24 or 32 Ricoh Gené printheads

Liyu International has revealed two brand-new machines at FESPA
2024, including its new flagship flatbed model, the Platinum KCXL+.

Fitted with either 24 or 32 Ricoh Gen6 5pL printheads on beams
powered by linear drives, the 2.5m or 3m-wide KCXL+ boasts a
significant productivity boost over the KCXL, with a 25% faster top
speed. Able to tandem print — printing on one side of the table
while the operator loads or unloads the other side —the KCXL+ is
also fitted with up to eight channels, meaning it can print and spot
varnish, matt or gloss, in a single pass through the machine.

Also launched to market at FESPA is the firm's new cutter, the Q-
Cut 2532, fitted with a 1.8kW CNC router and automatic tool
changer and cleaner. Again, the machine manufacturer also
releases Liyu's Q3XL hybrid press, capable of 2880 dpi and up to
120 sqm/hr as the press is fitted with CMYK, light cyan, light
magenta, white and varnish.

FIERY ANNOUNCES NEW RELEASE OF
SIGNLAB SOFTWARE FOR DIGITALLY PRINTED
AND VINYL CUT SIGNS AND GRAPHICS

DigitalFactory

Where To print |VOL. 16 |N0.89 [MAR/APR 2024| ISSN: 2006-7402

Fiery, LLC, the largest independent provider of digital front ends
(DFEs) and workflow software has announced the next generation of
its sign making and graphic production software, SignLab 11.

This latest release combines powerful vector and bitmap design and
editing tools to simplify the production of banners, signs, decals,
décor, and more. From one platform, sign businesses can design and
produce vibrant and unique digitally printed, vinyl cut, and print/cut
signs and graphics.

Unlike general design platforms, SignLab is purpose-built for the
production environment, offering greater control of design elements
and support for the most popular print, cut, and hybrid devices. The
new vectorization controls, weed features, pdf cut tools, effects
catalog, and fit to shape features are not typically found in general
design applications and require third party applications. Combining
these tools with the widest direct support for output devices,
SignLab provides printers with a comprehensive and feature-rich
production platform that includes integrated design, layout, and
production workflow software for sign making, large format
graphics, and print/cut applications.

With over 1300 drivers available from the most popular print, cut and
hybrid devices, SignLab helps shops of all sizes and production
volumes maximize their production devices, automate common
tasks and reduce rework.

KYOCERA TO UNVEIL COMPREHENSIVE
CAPABILITIES AT DRUPA 2024

New' (! KYOCERA

KYOCERA TASKalfa Pro 55000c¢

One of the world's leading document solutions companies -
Kyocera Document Solutions Europe Management B.V., will
showcase complete solutions at the largest international trade fair
for the print and media industry, drupa 2024 in Diisseldorf, Germany
from Tuesday, May 28th to Friday, June 7th, 2024.

Among others, Kyocera based on the concept “Small footprint, big
potential” will unveil comprehensive capabilities in inkjet
technology that help customers realise new possibilities in the
commercial and industrial printing markets. These machines
include the brand-new TASKalfa Pro 55000c. \What's more, the
inkjet print engine of Kyocera Nixka Inkjet Systems S.A.S., a

Continued on page 34 >>
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The 19th International Pulp
Paper Industry Expo-China

May 28 - 30, 2024

Poly World Trade Expo Center Guangzhou, China

Help paper companies develop markets in China,
Southeast Asia, Russia, India, the Middle East and Africa

Same time important meetings and activities:
2024 Paper - making equipment and paper purchasing meeting.
2024 The 7th Paper Industry Seminar of China Ten Provinces (Areas)

Why You Can 't Miss ?

1. Paper Expo China is a show to bring together products and technologies from papermaking, specialty paper, Website: www.paperexpoe.com.cn
packaging, and new fiber materials & All Allied Industries E-mail: expoart@uvip.163.com
2. Support from all MajorTrade Associations and media of Paper and Allied Industries. Mobile: 86-18818457540

3. Build partnerships with leading paper suppliers from across the globe 86-15011709095
4. Opening B2B procurement meetings, exchange meetings, dinner parties and other activities during the exhibition;
5. Collect market information, analyze market demand, and establish new cooperative relationships;

Please feel free to contact us

Sponsored by:

Guangdong Paper Association ~ Shandong Light Industry Machinery Association ~ Zhejiang Paper-making Industry Association =~ Guangxi Paper Industry Association
Hubei Paper Association ~ Jiangsu Province Paper Industry Association ~ Guangdong Trade Union Federation of Paper Industry  Henan Paper Industry Association
Sichuan Paper-making Industry Association  Jiangxi Paper and Printing Industry Association  Fujian Paper Association =~ Hebei Paper Association

Endorsed and Supported by:
INura nepepabotunkos makynatypel  Indian Pulp & Paper Technical Association  All Pakistan Paper Merchants Association
Myanmar Pulp and Paper Industry Association ~ PITA--Paper Industry Technical Association

Organized and Managed by: Ul Aucirst  Guangzhou AUCH Exhibition Services Co.,Ltd. Scan the R code for visit registration



SPEGIAL FEATURE TIIERIEW Atexco

“VENTURING INTO AFRICA PRESENTS

SIGNIFICANT OPPORTUNITIES FOR ATEXCO"”

Based in Hangzhou, the capital of Zhejiang province situated southeast China, approximately 180 kilometres from
Shanghai, Atexco has for the past 3 decades focused on the research, development and promotion of digital
printing technology in the textile industry. With over 2000+ customers globally, WHERE To Print magazine engages
in a téte-a-téte with African representative during FESPA Global Print Expo in Amsterdam - Mr. Kennedy
Jaiyeola to discover Atexco plan for Africa. Please find out in excerpt below:

", i exceptional print quality, efficiency, and reliability.

! WHAT KIND OF WARRANTY DO YOU HAVE ON YOUR
| MACHINES?

= | We stand behind the quality and reliability of our
E machines, offering a comprehensive warranty on all our
i products. Details of the warranty may vary depending on
' the specific product and region, but typically cover
+ manufacturing defects and ensure peace of mind for
| customers.

|

1 DO YOU PRODUCE YOUR CONSUMABLES FOR YOUR

| MACHINES ESPECIALLY INKS AND MEDIA OR YOU HAVE

i PARTNERS WHO PRODUCE AND SELL THESE WITH YOUR

| WARRANTY?

| We understand the importance of using high-quality

I consumables for optimal printing results. While we may
! partner with reputable suppliers for inks, media, and

! other consumables, Atexco ensures that all

! consumables recommended for use on our machines

;'H’[f" = B IES
lexco @ 8 SEEE

TELL US ABOUT YOUR COMPANY?

Atexco is a leading provider of digital printing solutions, !

catering to various industries including textiles, signage, | ARE THERE SPECIALS. PROMOS OR DISCOUN:I'S THAT
and packaging. With a focus on innovation and quality, | YOU'RE OFFERING T,O YOUR PRESENT CLIENTS AND
we aim to revolutionize the printing industry through| PROSPECTIVE ONES IN AFRICA?

cuﬂlpg-edge technologies and unparalleled customer! Atexco regularly offers specials, promos, and discounts
service. | A .

 to existing clients and looks forward to offering the same
WHICH PRODUCTS OR SERVICES ARE YOU OFFERING TO ! to prospective customers in Africa and other regions.
THE MARKET AND WHY ARE THEY DIFFERENT FROM E These promotions may include bundle deals, trade-in
COMPETITION? i offers, or discounted pricing on select products.

Atexco offers a wide range of digital printing solutions, |
including high-speed textile printers, UV flatbed printers, |
and dye-sublimation printers. What sets us apart from our
competitors is our commitment to innovation, providing |
customers with state-ofthe-art machinery that deliversi

|
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Customers are encouraged to check our website or
contact our local representatives for current offers and
incentives.

DO YOU HAVE REPS IN AFRICA TO ATTEND TO YOUR

Continued on page 29 >>
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CUSTOMERS AND WHERE ARE THEY BASED?

We understand the importance of having a local
presence to effectively support our customers in Africa.
We have a network of authorized representatives
strategically based in key locations across the continent
to provide personalized service and support to our
customers. These representatives are often located in
major cities or industrial hubs where the demand for
digital printing solutions is high.

TO GUARANTEE YOUR COMMITMENT TO THEIR NEEDS .
ANYTIME, ANYDAY?

Atexco is committed to meeting the needs of our
customers anytime, anywhere. We offer round-the-clock :
customer support through various channels, including
phone, email, and online chat. Additionally, we provide
comprehensive training programs for our customers to
ensure they can maximize the performance of their
equipment. With a dedicated team of technical experts
and customer service professionals, Atexco guarantees
prompt assistance and solutions to any issues that may

i
|
|
i
i
i
i
i
i
i
!
WHAT ASSURANCE ARE YOUR GIVING YOUR CUSTOMERS !
|
|
|
|
|
|
i
i
i
i
i
i

WILL YOU BE AT THE WORLD'S NO 1 PRINT TECHNOLOGY |
SHOW - DRUPA, AND WHERE CAN YOUR PRESENT
CUSTOMERS, PARTNERS AND PROSPECTIVE ONES FIND |
YOU? !
Atexco recognizes the importance of showcasing its
latest innovations and connecting with customers,

|

|
partners, and prospects at leading industry events like !
DRUPA. We are hopeful to be present at DRUPA. Once .
|
|

] www.wheretoprintmagazine.com

' confirmed, we will provide the necessary information
| to our customers, partners, and prospective clients.

FINALLY, WHAT ARE YOUR EXPECTATIONS IN VENTURING
INTO AFRICA?

Venturing into Africa presents significant opportunities
for Atexco to expand its market reach and establish
strong partnerships with local businesses. With the

I continent experiencing rapid economic growth and

increasing demand for digital printing solutions across
various industries, Atexco aims to capitalize on these
opportunities by offering innovative products, reliable

. support, and tailored solutions to meet the unique

needs of customers in Africa. We are committed to
building long-term relationships and contributing to the

' growth and success of the African printing industry.

THANK YOU FOR YOUR TIME.

Mr. Kennedy Jaiyeola with WHERE To Po Print - Joju ADEKANBI at
Atexco stand during FESPA Global Print Expo 2024 at RAl, Amsterdam
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“POLARIS DOXA PRINTERY IS WELL EQUIPPED
TO HANDLE ANY TYPE OF PRINTING JOB"

- PASTOR OLAJIDE ADERINTO, GENERAL MANAGER - POLARIS DOXA PRINTERY

Nestled in the ancient city of Ibadan the capital of Oyo State located in south-western Nigeria, Polaris Doxa
Printery mission is to provide clientele-focused, relevant quality assured products and services in Nigeria and
beyond, efficiently and effectively, leaving all stakeholders satisfied. In this SPECIAL FEATURE INTERVIEW with
Pastor Olajide Aderinto, the General Manager, WHERE To Print gathers that Polaris Doxa Printery is also
intentionally set up as a versatile and innovative print business premised on goodwill that expand opportunities.

Find out more in excerpt below:

Pastor Olajide Aderinto, General Manager - Polaris Doxa Prinfery, Ibadan Oyo

CONGRATULATIONS ON YOUR NEW
POSITION AT POLARIS DOXA PRINTERY -
HOW HAS THE TRANSITION BEING,
COMING FROM A FAITH-BASED
ESTABLISHMENT TO A SECULAR ONE?
Thank you very much. It's being an
adventurous and interesting journey for me
leading two faith-based printing and
publishing organizations before joining
Polaris Doxa Printery. All | will say is that,
it is God working out His will for my life. |
had thought of ending my career in the
Printing Industry and face the ministry
squarely but God kept saying to me that it
isn't time yet that He still has assignments
for me to accomplish in the Printing
Industry. And here am | today, heading
another printing press after my exit from
Dominion Publishing House (DPH), Ota
Ogun State.

POLARIS DOXA PRINTERY HAS BEEN IN
BUSINESS FOR OVER A DECADE; HOW HAS

Where To print |VOL. 16 |N0.89 |MAR/APR 2024| ISSN: 2006-7402

THE BUSINESS FAIRED?

Yes, the organization has been in existence
for such a longer period, operating in a
lower capacity but recently, the Group
Managing Director of the company took the
bull by the horn to turn around the fortune
of the company with investment running into
billions of naira to acquire state-of-the-art
printing facilities and built an ultra-modern
printing factory in Jericho, Onireke Ibadan,
the Oyo State capital where the company is
located. This makes the company to be one
of the best and well-equipped presses in
Nigeria today. With the new investment into
the press, the company is highly sought-
after by print buyers within the private and
public sectors.

WHAT ARE THE AREAS OF STRENGTH OF
POLARIS DOXA PRINTERY IN TERMS OF
CAPACITY AND JOB DELIVERY?

Polaris Doxa Printery is well equipped to
handle any type of printing job ranging

F

State.

from full process colour printing to any
complex spot colour production. We
handle all kinds of security and non-
security jobs. The press is also an expert
as far as mono or process colour book
production is concerned. We have
installed (in the press) a complete book
production line from origination to
bindery. This is made possible by our four
colour A1 and A2 Komori machines, 2-
Tower 4-colour Ecoline web press, MBO
folding machines, 24-Station Muller
Martini binding machine to mention but a
few. Timely delivery of all printing jobs at
the shortest possible time is our priority at
Polaris Doxa. No downtime at all with our
fully installed standby 500KVA and
200KVA Generators.

WHAT ARE SOME OF THE CHALLENGES IN
PRINT BUSINESS TODAY AND HOW BEST DO
YOU THINK PRINT BUSINESS MANAGERS

Continued on page 315>
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CAN DEAL WITH THEM TO ENSURE BUSINESS PROFITABILITY AND
SUSTAINABILITY?

Our challenges in the print business today are enormous and
cannot be over emphasized. We have always talked about the
challenge of buying prints abroad which is one of the factors
affecting the development of the local Printing Industry. That is
why | am also a strong advocate of Chartered Institute of
Professional Printers of Nigeria (CIPPON) campaign that
Nigerian print jobs should remain and be produced in Nigeria.
This | believe will help us save and conserve our foreign reserves
and create jobs for the local Printers. With the recent foreign
exchange (FOREX) challenges and scarcity of Dollars, the trend
of foreign printing is gradually reducing. Let me reiterate here
that Polaris Doxa has also enhanced its capacity to help solve this
challenge.

Another challenge bedeviling the Printing Industry that quickly
comes to mind is lack of functioning paper mills for the production
of papers and boards which constitutes about 85% of Printers'
raw materials. The Government is yet to wake up to the reality of
the enormity of potential revenue it can generate and the FOREX
that can be conserved if there are functional paper mills in the
country. | learnt that a Chinese company started one paper mill in
Ogun State and | was privileged to visit the place. The company
lamented that they could not cope with the demand for paper that
they already had within few months of operation. | think that - for
us as Business Managers, all that we can continue to do is that of
advocacy for our Government to do the right thing by providing
enabling environment, policies and make the right infrastructural
investments for our print businesses to be profitable and
sustainable.

WHAT LESSONS HAVE YOU LEARNT THAT OTHERS CAN ADOPT IN
TODAY'S BUSINESS ENVIRONMENT?

Within my years of operating in this industry, | have learnt that
every enterprise started by anyone, be it a press or other
establishment, is a living organism that has the potential to either
live or die within the space of time. When an establishment is well
managed and run; with the owners doing the right things all the
time like exercising financial discipline and commitment to the
business growth and sustainability, then the business will live and
probably outlived the owner. But when things are done otherwise,
the business will surely die within the shortest possible time. | have
also learnt to start small and grow big; never to procrastinate
what | can do now till tomorrow.

AS A COMPANY THAT BELIEVES IN ETHICAL BEHAVIOUR AND
GOOD REPUTATION, HOW DO YOU THINK THESE VIRTUES NOBLE
IDEAS CAN EXPAND BUSINESS OPPORTUNITIES?

Any organization that promotes ethical behaviour and conduct
will surely reap its reward. Any staff member that also promote
good ethical behaviour and reputation will not be stranded.

74
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Someone rightly noted that charisma can only take one to the
top, it takes character for one to be sustained there. Business
opportunities thrive by way of maintaining a good reputation
which reward is referrals and links to bigger businesses and
opportunities. Where organizations lack good ethical behaviour
or good reputation, they are only digging their early grave.

WHAT WERE THE LOWS AND HIGHS OF LAST YEAR?

The lows of last year for us is the dwindling economic situation in
the country that affected some of our prospective jobs and
businesses as some of our clients could not fulfil their promise to
us in terms of patronage. The highs of it is that despite the lows,
we were still able to navigate through the year and make enough
margin to sustain our operations.

WHAT GOT YOU THROUGH THE LOWS AND MOTIVATED YOU TO
REACH THE HIGHS?

It is our believe-system. We just believe in God that we are able
to triumph all our obstacles and weather the storm no matter the
odds. Thank God we are not disappointed.

WHAT ARE YOU GRATEFUL FOR?

| am grateful to God that He is a covenant-keeping God. He
never disappoints those who trusts in Him. He keeps His promises
no matter what happens. He told me that He will make another
way when | left the services of DPH, Ota and He did it at His own
time.

YOUR BEST THREE TIPS FOR BUSINESS SUSTAINABILITY IN THIS
ECONOMY?

My first tip for business sustainability in this economy is “Faith”.
Believe that all things are possible with God. Believe that you can
make it no matter the odds. Believe that your own portion or job
cannot be taken over by another. Just keep believing and live by
faith. My second tip is “Thanksgiving”. Be grateful and thankful
to God for the little He is providing. The Yoruba adage says: 'a
child who is thankful for the blessing of yesterday will receive
another one'. Complaints and murmuring close the door of other
blessings; so rather than complain, give glory to God. My third
tip is “Diligence”. A diligent man will soon stand before Kings
and not mere man. This current harsh economy may call for
laziness, truancy, indolence, slothfulness etc., but we must be
determined not to give up nor be lazy but rather, continue to be
diligent. God still rewards hard-work.

ON STAFF RELATIONS; HOW DO YOU THINK MANAGEMENT
OUGHT TO DEAL WITH STAFF TO BRING OUT THE BEST IN THEM FOR
OVERALL GROWTH AND SUSTAINABILITY OF THE BUSINESS?

| believe staff should be well taken care of by the management. |
am a champion of good welfare for staff in all the organizations
that | have led. A well-motivated and well-remunerated staff will
not steal. He or she will always be willing and ready to contribute

Continued on page 325>
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his or her quota to the growth of the organization. So, | always
encourage management to give staff good incentives like loan
facilities to get a new car or build houses or acquire any desired
property, furniture allowances, education allowances and other
motivational gifts apart from their regular wages. When targets
are set and met, management can encourage staff with small gifts
like free lunch or drinks, free airtime efc.

WHAT OLD BUSINESS STRATEGY(IES) DO YOU THINK PRINT & ALLIED
PRACTITIONERS SHOULD DO DIFFERENTLY NOW TO TAKE THEIR
BUSINESSES TO NEXT HIGHER LEVEL?

| think that now, print and allied practitioners should be thinking
out of the box and form partnership that works. How do | mean?
With the rising daily technological innovation and digital
revolution globally, what will be the fate of the Printing Industry
in the next twenty-five years2 A nation like the United Arab
Emirates is already going paperless; what does the future holds
for the industry? This is why | said we should start thinking around
investment drives in digital print solutions rather than keep
celebrating the acquisition of analogue and obsolete print
equipment that are being dumped into our country from abroad.

No one is an island by itself. A well-articulated partnership and
collaboration among print and allied practitioners can help solve
some of the challenges in the industry. So, for instance; | see no
reason why print and allied practitioners cannot team up to build
and run a functional paper mill in the country or buy over and
make functional and profitable - the various moribund
government mills in Iwopin and other places. This type to
partnership is what we need now.

WHAT EXCITES YOU ABOUT THIS YEAR AND WILL MOTIVATE YOU
AND YOUR BUSINESS TO SUCCEED?

We are excited that some of those who buy print abroad by
patronizing foreign Printers are already talking to us for business
relationship due to the hike in FOREX and Dollar scarcity. This
means that our presses will be busy when the print season starts
fully. This will enhance our business success this year because the
more customers we are able to serviced, the better for us.

ON A PERSONAL LEVEL, WHAT NEW HABITS DID YOU START AND
ARE WORKING WELL FOR YOU THAT OTHERS CAN LEARN FROM?

| am learning to regulate what | eat now so that | can live
healthier. Most of what we eat are the reasons for some of the
prevalent sicknesses in our society today. So, | am beginning to
cultivate the habit of eating more fruits now and avoid sugary
food:s.

WHAT ARE THE KEY RELATIONSHIP TIPS (AMONGST ALL
STAKEHOLDERS) YOU DISCOVERED THAT YOU KNOW WILL BE VITAL
TO BUSINESS GROWTH AND SUSTAINABILITY?
For me it is TRUST and INTEGRITY. Where these
two vital elements are missing in any business
relationship, growth and sustainability will be
hampered. So, | try as much as possible not to

role and in the course of my interaction with
others. Then, as much as possible, | want to
maintain my integrity in all ramifications and
dealings for sustainability and business growth.

WHAT DISTINGUISHES YOU FROM COMPETITION
IN TERMS OF PRODUCT OR SERVICE OFFERINGS?
What distinguishes us from our competitors is
our quest to satisfy our customers at our own
expense and our state-of-the-art and ultra-
modern printing facilities. In Oyo State today
and other western region besides Lagos, no
press can match our capacity. We pride in the
very fact that no customer leaves our press
disappointed.

£

breach the trust reposed on me in my leadership =

Management Staff of Polaris DO)-(; Printery, Ibadan: From left: Mr. Alexi
(Chief Accountant), Miss Temitope Oyewole, (Admin/HR Manager), Pastor Olajide Aderinto
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ARE THERE SPECIALS, PROMOS OR DISCOUNTS THAT YOU'RE
OFFERING TO YOUR CLIENTS?

Yes, we are currently opening up our operations to the general
public for full-blown commercial printing activities. So, we give
attractive discounts to customers who bring volume jobs to us. We
are also giving out commissions to freelance marketers who bring
printing jobs to our press for production. Anyone willing to enjoy
any of our discount offerings can talk to us.

WHAT ASSURANCE ARE YOUR GIVING YOUR CUSTOMERS IN 2024
TO GUARANTEE YOUR COMMITMENT TO THEIR NEEDS ANYTIME,
ANYDAY?

We are assuring our customers in 2024 that they will never regret
doing business with us. Our word is our bond. Once we promise
them, we will always go the extra mile to fulfil on our promises,
especially to deliver quality print as at when due.

FINALLY, WHAT ARE YOUR EXPECTATIONS IN THIS 2024 BUSINESS
YEAR?

We are expecting greater collaboration and harmonious business
relationship with ALL stakeholders this year 2024. A tree cannot
make a forest. We need each other to succeed. Rather than think
of us as a competitor who has rebranded and recapitalized to
take a lion share of printing jobs in the industry, see us as a
complement who has come to relief and renew the printing
business with you.

BRIEFLY TELL US ABOUT YOURSELF AND POLARIS DOXA PRINTERY?
| am Olajide A. Aderinto. | am the General Manager of Polaris
Doxa Printery, Ibadan. | am a Pastor and a professionally trained
Publisher, Communicator, and Theologian. | am passionate about
promoting God's kingdom through my publishing works of music,
games, tracts, books, etc. | was the former General Manager of
Baptist Press Nig. LTD, Ibadan and the former Director of
Dominion Publishing House, Canaanland, Ota, Ogun State. |
have more than 15 years of experience in the printing and
publishing industries starting off my career as a Lithographer. |
have also worked as a Graphic Artist and Production Manager
with Lithotec LTD, Punch Newspapers and FCB Impact
(Centrespread).

Apart from leading the press, | coordinate the activities of
Manifold Grace Outreach International, a non-denominational
gospel ministry with the mandate to bring many sons to glory
through the proclamation of God's word. | am also a gospel
singer. | have an album titled “Biblyrics” published in 2022 to my
credit. | am married with three children.

THANK YOU FOR YOUR TIME.

You're always welcome.

| 5
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(GM), and Mr. Vinod Kumar (Production/Maintenance Manager).
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France-based inkjet print engine and system manufacturer of
Kyocera Group, will also be introduced at the booth.

“We are thrilled to be debuting the TASKalfa Pro 55000c at drupa
2024,” says Takuya Marubayashi, President of Kyocera Document
Solutions Europe Management B.V. “Our brand-new cut-sheet
inkjet solution is set to revolutionise the world of graphic arts with
its versatility, sustainability, productivity, and efficiency. We
encourage attendees to visit our booth at drupa to learn how
Kyocera can be your business partner in production print.”

ARTIENCE GROUP TO FEATURE INKJET
TECHNOLOGY AT DRUPA 2024

artience

TOYOCHEM

Toyo Ink Europe Specialty Chemicals S.A.S., a member of the
artience group (formerly Toyo Ink Group), a Japan-based chemicals
manufacturer, has announced that it, together with its sister
subsidiaries Toyocolor Co., LTD. (Japan), Toyo Ink India Pvt. LTD and
Tianjin Toyo Ink Co., LTD (China), will be jointly featuring inkjet
technology at drupa 2024.

At the Toyo Ink Europe Specialty Chemicals/ artience group's Stand
CO01 in Hall 8a, the group will highlight an updated lineup of inkjet
inks and its expanding manufacturing footprint and capabilities.
“For close to a decade, Toyo Ink Europe Specialty Chemicals has
amassed expertise in the development of world-class inkjet
solutions and built a solid reputation for OEM production excellence
with several companies in the digital print industry,” said Ken
Yamasaki, Sales and Marketing Manager, Inkjet Business at
Toyocolor. “In recent years, artience has expanded its production
and support network to include state-of-the-art facilities in India,
the U.S. and China. This makes it possible to provide the same high-
quality product to all of our customers in any part of the world.”

At drupa 2024, the artience group will feature its comprehensive
inkjet ink portfolio including solvent-based, UV and UV LED inks for
the outdoor signage applications as well as water-based, UV and
UV LED inks for the packaging market, such as corrugated board
and labels. Moreover, as a pioneer in engineering sustainable inks
and coatings for print, the group will provide a preview of its next-
generation inkjet systems and processes with the lowest possible
environmental impact. This includes advanced UV LED and low-
energy-drying, water-based solutions needed to solve some of the
world's most pressing environmental and energy issues.

Since the 1990s, the artience group has been driving the
development of industrial inkjet inks, including its own pigments
and polymers, and delivering solutions for an array of digital
printing markets. artience actively partners with printing
manufacturers on an 0EM basis to create customized ink systems
that meet the quality and functionality requirements of various
digital printing techniques.
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p to three times faster than previous
models and can print directly onto cylindrical and tapered objects.

Key features:

Improved productivity - the new high-speed Kebab HS option can
achieve up to three times the productivity of current models. With
the current Kebab Mkll model, printing cylindrical objects takes
about 30 minutes; with the Kebab HS model, printing is completed in
about 10 minutes, making it possible to handle medium-lot orders
with a single printer.
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i - Print directly to tapered objects - a new feature of the Kebab HS
i option is the ability to print directly onto tapered objects such as

! glassware and tumblers, expanding the range of custom goods that
1 can be directly printed on an existing UJF printer and eliminating the
i need for a dedicated rotary UV machine. It can be used to print

! directly to objects with a maximum 7.5-degree slope angle, which is
! measured from one end of the object to the other along its length.

i The Kebab HS option supports cylindrical or tapered objects from 30
1 mm to 280 mm (1.18" — 11”) long, and 50 mm to 100 mm (1.9” —3.93")
! in diameter. Printing to cylindrical objects more than 280 mm long or
i less than 50 mm in diameter can still be achieved on the Kebab MkII
I or Kebab MKl L models.
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LANDA LAUNCHES NEW PRESS MODELS - S11
AND S11P - OFFERING FASTER AND SMARTER
PERFORMANCE
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i Presses to the market.
i Commercially available at drupa 2024, the new Landa models offer
! extreme production versatility while reaching 11,200 SPH print

i speed. The increased speed drives superior economics for

E customers looking to increase productivity while reducing job

! turnaround times.

]

! Utilizing artificial intelligence (Al) technology, the new Landa

E presses will also offer a new PrintAl module which enhances print
! quality even further. It ensures a perfect fit for even the most

i demanding folding cartons and commercial print applications

i requiring micro text and other brand protection features. PrintAl
! opens the door to additional profit generating opportunities for

i many businesses. Other key features include:

i
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New 11K Module

The new Landa S11 and S11P models include a new ink drying
system that enables transfer of dry ink from the blanket to the
media, at the higher speed of 11,200 SPH. Unlocking additional
productivity and improving economic benefits, the new high-speed
capability is key for printers and converters looking to produce
more jobs, with shorter deadlines.
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CUT THE PAST
FUTURE

Welcoming thousands of visitors from across the globe, the just concluded FESPA 2024 highlighted latest
innovations, industry trends as well as unearthed hidden potentials in new vertical markets, including sportswear and
personalisation. In this SPECIAL FEATURE POST SHOW ARTICLE, WHERE To Print provides an valuable insight into
the event's success:

FESPA Global Print Expo 2024, European Sign Expo,
Persondlisation Experience and the inaugural Sportswear Pro
(started on a strong footing from Tuesday 19 to Friday 22
March 2024, RAI Amsterdam) attracted a global audience
of senior decision-makers prioritising investments for business
growth.

The four co-located events and the extensive feature and
conference programme unveiled new opportunities,
highlighting thousands of innovations and trends, as well as
new vertical market prospects. These firmed up investment
plans of visitors - 92% of the audience (with collective
median budget was over EUR 2.7 billion) looking to invest in
equipment in the next 12 months.

In line with this, the event attracted an international
audience of senior decision-makers. 76% of attendees were
business owners, directors, partners or managers and 85%
of visitors shared that they are involved in the decision-
making process for their business.

It should be noted that 45% of visitors attended for more
than a day. Though visitors travelled from 120 countries, the
Netherlands, Germany, the UK, ltaly, Belgium, France,
Poland, Spain, Switzerland, and Sweden bringing the
largest portion of the audience.

Hosting 525 exhibitors over the four days with 12,706 unique
visitors, FESPA Global Print Expo 2024 has really impressed
and delivered on its aim to reveal the numerous
opportunities on offer to the sector. It also hosted the
popular World Wrap Masters competition.

Continued on page 37 >>
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Sustainability was the clear dominant
trend at the show, with FESPA itself
leading from the front. For the first
time, at this year's event FESPA
adopted a sustainable event
management strategy and system,
following ISO guidelines for ISO
20121, a standard developed in 2012
for the London Olympics. Activities
included minimising the event's
footprint - the impact of its collective
activities at the event, with stands and
event features built using recycled,
recyclable, and reusable materials. It
has accordingly seen a roughly 90%
lower carbon footprint than using
traditional stand building methods,
measured with its partner -
CarbonQuota.

Other trends seen around the halls
included automation, an increasing
buzz about the potential of Al and
what it could do for the sector, the
continued growth of directto-film
(DTF) printing, and a heavy focus on
textile printing.

It is therefore no surprising that FESPA
2024 brought out the biggest line-up
of exhibitors to date for European Sign
Expo 2024; the second iteration of
Personalisation Experience with its
brand new Personalise Make Wear
feature; as well as the inaugural
Sporiswear Pro, the co-located events
and content-led feature programme
provided visitors with the opportunity
to explore vertical markets, grow their
business and expand their offering.

The line-up of global industry experts
and thought leaders at the
Personalisation Experience and
Sportswear Pro conferences delivered
a content-rich programme that
attracted visitors from around the
world, stimulating lively debates and
networking conversations as well as
new partnership opportunities for
future businesses.

Love by all, the words from Gabriello
Gambale, Director of Infinite Graphics
Solutions sums up attendees' verdicts
of FESPA 2024; “I love FESPA, we
always pick up something new every
year.” In the same vein, the following
exhibitors reported a successful show
that continues to be the event of
choice for many as they shared their
feedback on the benefit of FESPA
Global Print Expo 2024 to their
brands:

Danna Drion - General Manager
Marketing EMEA at Mimaki Europe
said it had been “an exciting show,
with a lot of people coming to our
booth. For us, FESPA is the number
one important show to participate on.
But it's more than that - we think its
family, we have such a long
relationship with FESPA, and we

www.wheretoprintmagazine.com
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always continue going and see a value add.”

Christophe Inigo - Deputy Commercial Director at
Hexis, also commented: “Last year, we went to
more than 20 trade shows all over the world, but
FESPA is the main. For me, it's the heart of our
business. All our printers, all our distributors are
here, and it's really nice to know for sure that we'll
see everyone once a year. |t makes it very easy.”

Laura Thompson - Digital Marketing Specialist, Kit
Builder commented: “We thoroughly enjoyed
attending FESPA. Not only did it introduce us to a
new industry and clients, but we also got to delve
into what else is happening in the sector. Each of
the co-located events was filled with innovation and
creativity, and it's a pleasure being part of them.”

Bernado Lourenco - Business Development Manager,
Apametal said: “For us, FESPA is a great event for
printing and signage. As we started the process of
expanding our business internationally, exhibiting
at FESPA was a no-brainer. We knew we were
entering a competitive trade show and FESPA
supported us from the beginning.”

Rigte Groenbroek - General Manager, EMEA, Onyx
Graphics commented: “FESPA is a vital event to
build international brand awareness, gather market
feedback, and connect with our international
channel partners. FESPA offers us the perfect mix
of end users and distributors from every part of the
EMEA region, as well as being the ideal
environment to build our relationships with the print
and finishing technology manufacturers whose
equipment is driven by our RIPs. We're already
thinking about our presence at FESPA 2025 in
Berlin.”

Mike Horsten - Global PR and Press Manager, Agfa
added: “We all know that FESPA is the place to be;
it's a great trade show to promote products. It's
truly international and the global audience reflects
that.”

In a nutshell, Michael Ryan, Head of
FESPA Global Print Expo recapitulates:
“From conversations with exhibitors
and visitors at the events, the buzz of
creativity and eagerness to learn and
explore new solutions and ideas
manifested an inspiration to explore
new opportunities in everyone.
Feedback from our visitors was
extremely positive, praising the quality
of our international exhibiting
community showcasing solutions
dedicated to speciality print and
signage. It's a truly unique feeling to
meet with so many like-minded
businesses and to connect people from
all around the world with the same
purpose - to grow and develop our
industry and this incredible community.
Continued on page 38 >>
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I'm looking forward to seeing what the year brings in the wake of
the events and | can't wait for the multitude of ideas and investments
from the show to pan out.”
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That is why FESPA Global Print Expo and European Sign Expo
will return to Messe Berlin, Germany from Tuesday 6 to Friday 9
May 2025. “Following three successful events in the city and
positive feedback on the venue from all participants, we are
pleased to be returning to Berlin in 2025. We're looking
forward to welcoming exhibitors - as well as visitors - to
Messe Berlin next May for an event that | am confident will
help printers and signmakers uncover new technologies and
solutions to expand their business and unleash their full
potential” expresses Michael Ryan.

It would be recalled that FESPA has previously hosted three
events in Berlin; in 2007, 2018 and - more recently - 2022.
Feedback following FESPA 2022 reaffirmed that Messe Berlin
is a popular venue for both exhibitors and visitors alike. The
city offers a continental air and traffic hub, and is easily
accessible from all major European and international cities.
The newest airport - Berlin Brandenburg - is located just 30
minutes from the Messe Berlin and offers flights to European
metropolitan and leisure locations as well as a number of
intercontinental destinations.

While the Berlin edition will cover screen, digital and textile
printing, signage and visual communications as usual,
confirmed features include Personalise Make Wear, World Wrap
Masters, Club FESPA and the return of the bi-annual FESPA
Awards.

For more details on FESPA Global Print Expo 2025, log on to
www.fespa.com

] www.wheretoprintmagazine.com
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L) Superflux

SUPERFLUX MD BECOMES CHAIRMAN, PRINTING ff"’” phgg,:.
AND PUBLISHING GROURPLLCI i@

Lagos Chamber of Commerce and Industry (LCCI) has announced Mr. Gabriel Okonkwo, Managing Director of
Superflux International Limited as the new Chairman of the Chamber's Printing and Publishing Group. He takes
over from Princess Funlayo Bakare Okeowo, the dynamic MD/CEOQ of FAE Limited who has recently been elevated
to Vice President position at LCCI.

As an astute manager of men and resources, Mr. Okonkwo has continued to lead Superflux International LTD - a
leading secure, commercial and variable data prints solution provider on a positive growth trajectory since he
became the MD/CEO. He is also a Board Member of CourierPlus Services Nigeria LTD and Flux Logistix LTD
among numerous others.

COMEX] HOLDS THE GO FURTHER TOUR IN LAGOS .7'
-\ . | ThiquURTHERtour COMEXI

Spanish family-owned flexible packaging machinery manufacturer - COMEXI
recently held a forum in Lagos Nigeria tagged: The GO FURTHER Tour for
flexible packaging practitioners.

The event which brought together more than 30 industry professionals,
discussed and delved into the future of the industry, new challenges, and
emerging trends. According to Comexi, the Lagos event focused on
sustainable innovation in flexible packaging reflecting on the industry's urgent
need to embrace eco-friendly practices and commitment to shaping a greener
future.

Presentation of Comexi's pioneering technologies that are paving the way for
greener and more efficient packaging was done - just as WHERE To Print
presents other images of the event below courtesy Comexi: -

FAE LIMITED CELEBRATES GOLDEN JUBILEE WITH WORLD <.
ENVELOPES DAY Qg FAE Limited

Daris Uzroka-Anite Ms. Tala Odeyemi Lady Maiden Ibra

™

BUSINESS ROUNDTABLE
AND INAUGURATION OF THE
WORLD ENVELOPES DAY

Largest envelope manufacturing company in Nigeria - FAE Limited has celebrated its 50
years as a generational company with the launch of World Envelopes Day.

Emvelogring vour messiges sinee 1974

This is in recognition of the vital role the paper industry plays in communication, building
and supporting institutions and by extension societies while preserving generations.

Prot. Abiodun Dlswatemi 0 Prot. Rotimi Oladele Ms. Aderoaks Onadeks,
WHERE To Print promises to feature the event, which took place on Tuesday 16" of April
& 2024 at Oriental Hotel, Victoria Island, Lagos Nigeria in its next edition where a business

roundtable discussion session on the PIVOTAL ROLE OF THE PAPER INDUSTRY IN THE
NIGERIAN ECONOMY was held.

Mr. AlricasFarmer Mogail Wr. Adeieke Aduieye Mr. Ghenga Adsbijs
I www.wheretoprintmagazine.com
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From Monday 25 to Wednesday
27 March 2024, select trade
journalists from around the
globe gathered at Messe
Diisseldorf, Germany to have a
sneak peak of world's top
original equipment

manufacturers (OEMs) lineup of
activities during the forthcoming
world's no. 1 event for print and
crossmedia solutions - drupa. |
was privileged to represent
WHERE To Print among the
over 70 international journalists
at the pre-drupa media
conference, which traditionally
marks the official start of drupa.
Find herewith a SPECIAL
FEATURE REPORT:

From arrival, -to event proper, -then unto departure; event
organiser - AD Communications ensured an efficacious event
by professionally orchestrating the successful forum. The
nearly three-day conference was packed with fascinating
presentations not only by drupa organiser - Messe Disseldorf
but more importantly by élite exhibitors who gave out their
drupa theme as well as overviews of their preparations
towards (the) much-anticipated show slated for May 28 to
June 7, 2024.

Summarily, these include:
- Bobst - determination to change the future of packaging
world at Hall 10/ B30-1-3.

- Canon EMEA - ot Hall 8a, Stand B41-1 to B41-8 will power
end-users to move with previews of new LabelStream
LS2000, varioPRINT iX1700, ProStream 2000 and
ColorStream series, amongst others.

- Durst Group AG - capacity for UV Inkjet labeling at Hall 16.

- Seiko Epson Corporation - to change the model for localised
production and feature latest printheads such as the D3000,
and launch of SurePress label presses at Hall 5.

- Esko (co-exhibiting with X-Rite, Pantone, Enfocus) - to
showcase integrated technology ecosystem that benefits
today's packaging supply chain at Booth A12 in Hall 8B.

- Fujifilm Holdings - wants you to discover the difference with
launch of new Revoria Presses et all in Hall 8B.

- Heidelberger Druckmaschinen AG - in Hall 1, to unfold your
potential with world premiere in industrial offset printing -

the new peak performance SpeedMaster XL 106.

- Highcon Systems - on digital diecutting workflow package in
Hall 9, Booth B24.

- Hewlett Packard - to drive digital transformation with new HP
Indigo 120K/ 18K in Hall 17.

. Where To print |VOL. 16|N0.89 | JAN/FEB 2024 | ISSN: 2006-7402
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- HYBRID Software - in Hall 7a/ D03 will launch several major

innovative solutions like MyCLOUDFLOW, MyPACKZ,

ColorSpace etc

- Koenig & Bauer - exceeding print theme will focus on
digitalisation, modularisation and sustainability. Green Dot
Award will be presented to sustainable print shops at their Hall
16.

- Konica Minoltq, Inc. - see the potential (in the future of print)
and unveiling of AccurioPress C84 among several others in
Hall 8B.

- Kongsberg Precision Cutting Systems - discover the future of
automation and latest advances in digital cutting technology at !

Hall 8A Stand B43.

- Leonhard Kurz Stiftung & Co.Kg - innovations in textile solutions

together with other companies in Hall 4 Stand B30.

Landa Digital Printing - taking Nanography to the next level
and the launch of S10 and ST0P in Hall 9 Booth A33-3.

- Manroland Goss web systems GmbH - innovation in flexible

packaging and launch of Varioman et all in Hall 3 Stand B31.

- Miraclon Corporation - extending value in Hall 15 Booth F50.

Ricoh USA, Inc. - unfold your potential in Hall 8A.

UNFORGETTABLE EVENING EVENTS

-— -

i d

sl ==

On Monday 25 March evening, we
were hosted to an informal buffet
dinner by Messe Disseldorf at
Seifenfabrik Dr. Thompson's - one of the
oldest factory buildings for soap
making in the heart of Dissseldorf that
dates back to the 19" century. Then,
Director drupa, Portfolio Print
Technologies, Messe Diisseldorf GmbH
- Ms. Sabine Geldermann gave us a
short clip of drupa 2024 theme song
that got us excited and eager to create
our future together! For Tuesday 26
March evening, AD Communications
hosted us at the Brauerei Ferdinand
Schumacher - Disseldorf's oldest
brewery established in 1838.

is quite remarkable and
humbling!

I www.wheretoprintmagazine.com

THE JOY OF CREATING THE
FUTURE TOGETHER IS ETERNAL!

In all, I've always known that
there's something special about
genuine togetherness that's
heartily joyful - it's eternally
rewarding and fulfilling. Grateful
for the opportunity to be part of
the specially selected print media :
journdlists from around the world
to pre-drupa international media
conference 2024. The connection

A very BIG THANK YOU to the
unfeignedly united and amazing

oy

See usl!

Continued on page 42 >>
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v / - L-R: Ben Daniel (Editor-in-Chief, Packaging MEA), Joju ADEKANBI ! ' i
- ‘ (WHERE To Print), and Dr. George Simonian, Dean at Faculty of Selfie with Anne Schroer -

Selfie with Wayne Robinson, Editor - Print21 . esig & Creative Arts, Ahram Caian University, Egpt Senlol\rnléllsz;r;agg;,szg(s"sf& P

- . - e v E 7 — - =

‘ - £ - — - Selfie with Heidelberg PR
Selfie with Soren Winslow - Editor-in-Chief, Sign, Print + Selfie with James Wells - Editor-in-Chief, Selfie with Wagas Quereshi, Packaging Co;mzni::alio:sl ;uoe.r'?hon{os

Pack Denmark Australian Printer/ NZ Printer News U Fichil and Mathias

we create
the future

y £ .
=

1
N ] l.li

L-R: Ben Daniel (Editor-in-Chief, Packaging
MEA), Dr. George Simonian, Dean at Faculty ] i

of Design & Creative Arts, Ahram Canadian - S M w ‘
University, Egypt, Noel Dcunha (Managing S with Director drupa, Portfolio Print
Editor, PrintWeek India and Joju ADEKANBI Selfie with Mark Keppler - Technologies, Messe Diisseldorf
(WHERE To Print) drupa official photographer GmbH - Ms. Sabine Geldermann

Team of drupa - no. 1 for
printing technologies and AD
Communications for fantastically
pulling off this great experience
by affectionately hosting us
along with specially selected
exhibitors throughout the

¢ tripartite day forum - a

) | TR . oA 3 Y/ i testament to what's to come at
} {"Ar " , < the forthcoming drupa 2024:
‘]‘ W == e L-R: Ryo Suzuki (Editor, Labeling Japan), David Munoz Ydlue driven experiences to all
‘J \ f = peeet (Editor, El Empaque & Conversion - Columbia), involved!
B Joju ADEKANBI (WHERE To Print), and Hye Jeong Ahn

Amazing drupa and AD Communications Team. (Editor, Graphics World, Singapore) .
- — . = Consequently, I'm definitely

emboldened and excitedly
committed (along with WHERE
To Print magazine) to work with
like-minds in creating and
positively changing and
creating our future together...
see you soon in Dijsseldorf
when drupa opens its doors
once again to the world!

L-R: Jo Francis (Editor, PrintWeeT
Joju ADEKANBI (WHERE To Print)
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The Largest
Packaging, Plastics,
Food Processing,

Labelling and Print
Exhibition in West

Africa

250+

BRANDS

A
35+

COUNTRIES
mnlllilllwﬂlf
=g &
— A

Propak West Africa will return to Lagos,
Nigeria in 2024 with the manufacturing
industries in the region uniting to discover the
newest innovations on the market. Showcase
your new products and solutions to
thousands of verified buyers. Make sure
your business will be present at the
next edition to gain access to

BUSINESS IN

N
WEST AFRICA 2024

= PACKAGING » PROCESSING = PRINTING = PLASTICS

y 4
10 - 12 SEPTEMBER 2024

W Propak’s in West Africa [ @propakwa B @propakwa [l @propakwa

www.propakwestafrica.com

ELEVATE

:MoNTGOMERY GROUP
YOUR

2024

BOOK YOUR

a new customer base in

W
5,500+

VISITORS

STAND NOW

West Africa.

SECTORS
PRESENT:

PLASTICS

Polymers, Rigid plastics, Plastic
production, Rubber production,
Plastic goods manufacturing,
Rubber goods manufacturing,
Raw products etc.

PACKAGING

Aluminium, Flexible packaging, Substrates,
Paper, Tinplate, Adhesives, Boxes, Cans,
Closures, Containers, Cartons, Components,
Glass, Bottles, Pharmaceutical, Labelling etc.

PROCESSING

Food equipment for

the food and beverage
industry, Bakery equipment,
Confectionary equipment, etc

PRINTING

Digital printing equipment,
Offset printing equipment,
Printing consumables,
Printing Supplies, Converting
equipment etc

Joju Adekanbi

Co N TACT U s: wheretoprint@yahoo.com

+234 803 862 9114
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