WEST AFRICA

GING OCESS » PRIMTIMNG

15-17 SEPTEMBER 2020

WHATHAPPENED
IN 2019?

5,019

Attendees
+54% from 2017

32 Countries

Primary
sectors:

- dd It gives us Packaging 50%
‘the opportunity 1 Plastics 13%
to redlly present our N
product to the market, NLalaul AL
We have a lot of attendees
every year and we've sold
thr& machines this year, so
we're happy!pp
Talal Akar, Business Controller,
Tenaui Africa Limited, Canon Nigeria



BOOK YOUR
STAND IN 2020!

Join hundreds of
industry-wide brands
next year at the leading
exhibition for the printing

and packaging industry;
Propak West Africa

VENUE:

The Landmark Centre
Water Corporation Road
Victoria Island, Lagos

DATES:

Tuesday, 15 - Thursday, 17
September 2020

Contact our team today!
Joju Adekanbi

Nigeria Sales Agent

Email: numberscmyklimited@yahoo.com
Tel: +234 803 862 9114

www.propakwestafrica.com
Ed propakwa W propakwa



@ COVER PRICE: FREE!
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orint
anced by | WANZ)IFRA MAGAZINE

VOL12 | NDB5 | JANUARY 2020 | IS5N: 2006-7402
Cover Story on page - 26

Looking for Complete Printing Selutions, Remarketed Equipment (Second hand,Refurbished equipment)
Original Heidelberg Spare Parts, Premium Maintenance services and Print Consumables you can trust:

Call for a discussion
H=ID=LB=RG

Heidelberg Nigeria Limited

38/40, Association Avenue,

llupeju, Lagos.

P. O. Box 17257, lkeja, Lagos

Tel: +234-1-2918775, +234-8063221967

hnl@heidelberg-ng.com
www_heidelberg-ng.com
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Ultra Modern

A1 & A2 KOMORI
Offset Machine

(T K press Itd.

...the tradition in us

complete press...

EDHP‘LETE*&"SDLUTIDN IN PRE-PRESS

Our Products:

Annual Reports & Accounts, Companies
Brochures & Profiles, Calendars (Table and Wall),
MNewsletters and Magazines, Handbills, Outlet
Posters, Season Greeting Cards, Book Works,
Event Programmes, Stationaries (Letter heads,

I Our Services:
|
|
|
|
|
I
Call Cards and Envelopes), Diaries (Desk, AS, :
|
I
I
|
|
|

‘% Direct Imaging
= CTP Plate Making on AVALON B8-24

‘%  Finishing

(ﬁT K press ltd.

37 Durosimi Street, Opp. Somolu LG, Somaolu, Lagos
Tel: DBOS5407734, OB02814%217
gomad; ttkpressltd@yahoo.com

Pocket), Packaging, Labels, etc.

We stand out to be the best in printing and
guarantee you optimal satisfaction with an
International prints standard.



PROPAK 20-22 October 20_20
c A P E 202@. The Cape Town International

PACKAGIMG + FROCESSENG + PRINTING = PLAS

Convention Centre
AMMIVERSARY Cape Tﬂwn. Sﬂl..lth Africa

Innovative Packaging Solutions

Trade Expo

for the Western Cape

Top five reasons to exhibit:

RAISE WIN CREATE PLACE

directly to purchasing vour brand visibility new custamers and and build customer your products into the
decizion-makers in a and showcase colleet guality relationships hands of more decision
buying frame of mind products sales leads

makers

Co-located events:

m WINE 8 OLIVE DIL
PRODUCTION EXPO 2020

TO BOOK YOUR STAND, CONTACT:
Tek: +27 (01 11 835 1545

Braught bo pou by
SVEN SMIT, Event Director. Email; swens@specialised. com

GRANT BYDAWELL. Exhibitian Manager, Email: grantb@specialised.com MDNT COMERY GROLUP

Hpr;pakupeiﬁ?.ﬂ ANDRE PIETERSE, Sialzs Executive , Email; andrep@specialised.com



Licenced by

RATE CARD

REGULARS 114 NAIRA
Full Page B0, 170
Half Page {Vartic sl Honzontal) XG4, 732
Ouarter Page 33, 449
Mew Proguce B N7 B0
SPECHAL

Buck Gover

Inside Back Cayor
Sign-ON Page

Pige 1 [Flap)

Page 2 [lnner Flap)

Page 4 or Page Sor Page b
Covar Paga

Spread |(Camar Spread)
Wrap Round
CRER

173, 250
hi128, 423
M0, a3
W14, TR
MBS, 505
128, 423
N15Z; 750
MN2B4, 810
M6, 0
: ORIAL FEATURES

1 % Full-Fags Editorial Feoturs [Inside)
2 & Full-Paga Editarial Feature {Inside)

]

| Al
M1, O3
MN1E4, 810

26, 250
N21, D00

Full pagey

Half pape/ Duater page
W31, 500
MN11R, 125
186, 675
M35, 000

12 pivgpes x Miiltipha Bulk SMS (5 max)
1-3 pages © Multiple Bullk SMS (5 max)
1-3 pegesx Multipie Bulk SKYS (10 max)

DED AlILB
1-2 % Esriad| Blozt
3-7x Email Blost MI18E 675

8-15 x Email Blast N316, 800

When ﬁaucdl{:a:mn s differant from above, wa are opan to mutual agreement on
fype and cost

AR choguos muut ba writhon in levour ol NURNBERS GAMYE LIMITEER:
i AF ] | BLEED SIZE
Full Page 218 & 303mm
Duuble Paga Spread 426 & 303mm
Hall Page Horizontal 21Bx 154mm
Hail Page Vertical 111 % 303mm
Ouarter Page 111 % 154mm
Mew Product blooks 50 % irim

Artwork can be supplied in the follyweng formats
EPS I ploase ensura forls am convorted 1o paths
and all miages sre-embeddad CAMYK)
TIFFACMYE, 300dm}

JPEG (EMYK, 300dps)

POF - Plogsa wnsure ol foivts and @l imoges s
embedded CMYE}

Advartisgrs mitat supply calour proot as glide

Wat, 500

TRIM SIZE
210 5 297 mm- | A4)

430 % 287 min {A3f

210 % Tadmm {AS)

105 % 29T mm

V05 x 148mm {AG)H

5B % Tmm

|

All tonts vsed
shauli he
ambedded
[POFs| or con-
verted o outlineg
IEPE, Nlustratar]

ARTWORK

dunng ponding after FOF

| Artwnrk for 8l advarts must include & Imm bieed on el sdas |ses sies aboval, all
tex1 unil inages shoukd be st least & lurhes Bmm foan the crop guides, To ensuse
cErrct printing an eppreprints white bordar vell ke added o &l arteork sugplicd
withowt garroct bl

PIW - PANTONE CES 2020 WRAPS: MEW FINAMNCE ACT:
CHOOSES A CLASSIC Al AMND 53 DEFINE WHERE IT AFFECTS
FOR ITS 2030 COLOUR THE FUTURE OF PRIMTERS
OF THE YEAR INMOVATION =
s Poogm 32

Poga 14

SRR moseeres.  SRISNED
AT THE EECOR D LEWEL
OFINTERESTSHOWN | oarears FOR THE UNIQUE SAVE Tl HARD EARN
TOWARDS DRUPA MILLENMNLALTMTHE PACKAGE FOR IVESTMEMT, IMPROVE
20307 PRINTING INDUSTRY RETAILERS AND SUTAR PRIMT
GUALITY, "
poge 24 e Page 26 5 A0 Page 40 =

IHow to reach us

Our e-mail address i wharetoprintEyahoo. com, numberscoyhlimied@yahoo.com and P 0. Bo 17871, Gensral
Pt Offsce, [Kejn Lagea Rigeria 231, Lefers should melude e wriler's fill name, address and direct imlophone
numbars and may b edited for purposs of clarity and space. Al suteessions become the property of NUMBERS
CAIYE LIMITED. Pleass do not hesiste to slao call us on Tel (Nigeria Mohile): +234{0)803 862 9114,

DOur Offies | located at 18, Adekunla Fagns Way, GRA [kejs, Lagos Migena.

|Rights reserved

All rights msnryad. WHERE Ta Print* makes avary efar to snsure tha accuracy of inlcmmation it publishas,
hut cannat be hetd responsible for any consequences arsing from erors or omigsons. Reproduction in
wihale or i par withool willen permisson from the pabhsher is sirictly prahibited, WHERE To Prot®,
logo and the Grean Bordar Design ane mgistarad trade mark of NUMBERS CMYK LIMITED. Publishad by
NUMBERS CAYE LIMITED, Lagos Migeria

Our code of ethics |

WHERE Ta Print |e specially established to offer print investers quality researched-based information
thal aids print purchase decmsions This & the more reason o manirs

“Influanca print purchass dacison” whils our tag fine is *Print Imalliganca”

\We are modaled to be principled, factual. belanced and fair in our editonisls, repets and commertaries
e belipva and accapt hat thesa principlas and coda of ethics form tha basts of public trust and
confidanca,

Wide pursua our objectrne through solf-requilated systems ol professional code of conduct under an
indepandant body that sarvas tha intarest of the jpumalism professon and the saciety

\WHERE Ta Primt subscribe te the Ombudemen mechanism established by the Newspaper Propeietars’
Hszociabon of Migeria, supporied by other stakeholders, to mediato complaints againg the pross on
ethical conduct and recommend redress

'WHERE T0 FRINT {publishad ty NUMBERS CMYK LIMITED) subscribes to Ombudsman which prescries

that news must be tnhtul. aceurate, fair and balence. ¥ you think we don’t live ug te the code, plesse contast
Office of the Dmbudsman, Newspapers Propristors” Association of Nigoria &8, Maryand Croscont, Menyand,
Ikgja Lagos. Or email: ngrombudsmard@ivahon.com

SLEEK REGULAR METALLIC SYNTHETIC ULTRA HD HIGH GLOSS DEEP FEATHEF
et e e o s o [t st

Bumineys Cardls - Fhvers - Magazsines - Brochures - Cafendars - Phato Books - Photo Enfargements - Photo Famings

Onaiga @igitaﬂ

A Combination of Photo Lab & Printing Press

(2 +234 80 9876 0000 () www.indigophotowarld.com E} indigaphetabock@gmail.com
Lagos Central Lab: 83, Opebd Road, Ikeja, Lagos, Nigeria 0812 9900 090
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C.ﬂ.H:D HDcLDER “OUSE PAD EEQLIEHE.E

- E -
TAIHLE;S-E- LASTIC GLASS EI.IF' PAPER BAG FAFEH cupP MUG LINE YARD P‘L'MTK:'.I:'M'ER

Latest Ultra Modern

\ UV b colours press
llr Print,
with the Capacity ' - e Uty

yVarnish, DY
: ate, Spot UV
Lamin h“ yo Roll on the g0«

Our Machine Is Suitable For

> Pharmaceuticals
[
1 - | > Frozen Foods
N N v »
i -y Beverages
AJIBl.nbel Repng _ el
Printing & Pachaging® > Dal‘ergenls
SOLUTIONS - .
20, Folarin street, Mushin, Lagos. ‘ Foy > Ensnmh:s
O/L: 08023760496, O70E7E23469, 013424510, DS096R3 3080 . Tt > .
Ernail: ajibart_prntsalutioni@yahoo.com, Gmail: ajibprinsalulion@gmail com b o HE! 'DII Luh“ml“s

= Plastic Products

T AJIB PRINT
Lhan\d ;
;_L - Jﬂ CUSWEFQRHMBSES.M‘,

.'; ] ON DIRECT SUBLIMATIONS

Ol ey
L =T

Larsse Fesrmmazalk Monogramming &
Primzilmno Woven Lahel

Theexpress way tothe wolrld of artisticcreativity ‘
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PROPAK

GHAMA 2030

TO Readers S BRI v o f

By Joju Adekanbi | jojuadekanbi ®yahoo.com | 0803 CRRE S 1 N I S il

WE ARE INDeeD GRATEFUL TO YOU ALL

vhere o[

| wuill like te start by first alficially
wishing everyone a Happy and
Prosperous New Year! This

2020 looks very promising for

the sactor especiaily whan

these ideals with delivaring
utmast satisfaction to our
readers, advertisers, partnars,
colleagues, and shareholdars
by congistently maeting their

however, from inception - it will
b & FREE magazine to increase
advartisers value for impact and
patronage across Ghana's Print &
Allied Market.

innovatian amd product evolution
are shaping trends all over the
warld

It now depends on ¥YOU to remain
custamer-centric, creativa, and

calculative in risk-taking to soar

highar this drupa year

| ramember a couple of months
agowhere | noted that inthis
life, winners-and losars have
the same number of hours in
aach waek to work with, That
it is not the number of available

expactations in ordar to give us
confidence of a great future. And
as we do not take this lightly, we
thank YOU! Indead, we sinceraly
acknowledge and appreciate
your faithfulness, constructive
criticisms and unalloyead
patronage. WE ARE INDEED
GRATEFULTO YOU ALL!

WHERE TO PRINT BIRTHS IN
GHANA

We cannot rest on our oars!
That's why wo'ra replicating
WHERE Ta Printin one of Africa’s

Thisg is just the baginming, and

we promise to pasitively impact
Ghana, continually | Join us in this
wonderfully impactiul jpurney and

partnar with WHERE To Print Ghana

-wou'll be gladl

STORIES THAT DEFINED 2013

Back to this edition, we have stories

that dafinad 2019, which provad to

be anather lively year for print. Aside

PRINT IMPACT ARDUND NIGERIA
{from page 10) and PRINT IMPACT
AROUND THE WORLD (from paga

maost successiul democracias
and relatively stable ecanamies
- Ghana, Wi are offering
Ghanasan print community
accesstovital, unbimsed and
professional infarmation that are
expacted to positively impact
on print perchase decisions
thus contribute significantly

to Ghana's Gross Domaestic
Product. For now, WHERE To
Print Gliana will be a guarterly
publication with near-future
plan as & bi-monthly magazine
|like Migeria's WHERE Te Print)

12) that aim at infarming you on
relevant gnd latest development
from around the Nigeria and world
respectively, Asthe firstissue in i
# new decads with new direction
from Government, we also highlight
Federal Government's revenua
inspired Finance Act, How will it
affect print businesses? Open 1o
pages 22 and 34 to know how in

tha SPECIAL FEATURE on NEW
FINAMCE ACT: WHERE IT AFFECTS
PRINTERS —

hours that makes tha difference;
it"s how the hours are utilized
for humanity especially close
knitin our areas of jurisdiction.
Likewisa, it is not just the
perfarmanca numbers that make
for success, it's the impact

dne makas on others and the
society at large that count maost!
Forus at NUMBERS CMYEK

LTD [publishers of WHERE To
Print magarine and PROPAK
Wesl Africa DAILY], we also
demenstrate our beliave in

Lontinued on page 10 &=

RHINE INDUSTRIES NIG.LTD

HERD GFSTE, Mo D BL D, PLOT SSEW SLOTE, LARSS BADSHRY EXP. WY CONER BISTOF, DRLE-mdkug, Laos MOl

09050974000, 09050974022, 09050974002

IELLS OFPCE 1 MOSAIMIH CRESCENT, OFF KUDIRAT ABIOLA WY, ALAVDSE, (KEM LAGOTS, HIGERIAL

0¥050974015, 09050974012, 09050974006

SHOMOLI AFFICE, 12, Maskalankl Sireat, Shermcly, Lagen, Higaria

07050974008, 07050974025

ANUJA DFPICE. Gate Ma - 222, 3ad Flcor, Lanamae Conglex, Oppea it Goversmect Ssondary Sthaal, Gerkd A T8, Abajs

07050974003, 09050974044

nine=-niger

E-mail: sa

IMPORTATION
ARKETING OF:

L LT, T
—_—
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From page 3 >

Other SPECIAL FEATURE
REPORTS are PROPAK WEST
AFRICA WELCOMES THE NEW
DECADE {on page 28); SPECIAL
FEATURE INTERVIEW of new
gntrantinta the consumables
sector — Mr, Aghomon Dhileba,
MD/CED - Inks Solution
Integrated Services where he
emphasizas that: "0UR VISION IS
TO HELP PRINT DWNERS SAVE
THEIR HARD EARN INVESTMENT,
IMPROVE AND SUSTAIN PRINT
OUALITY.” Read excerpt on pages
40 and 41 betore appreciating
sther industry stakeholders’
gxpactations from the pality

with plans for their custamars in

Publisher/ Editorial; 'Joju Adakanhi
Publisher/ Sales: 'Shola Adekanbi
Accountant: Dlatunfi Oluzsala
(MAPWELL)
Executive - Design/ Online: Stephan gatn
Igunleke
Office Assistant - Peculiar Usang
Marketing f Media Execufive -
Precious Ajignuma
Design: WHERE To Print Studia

PUBLISHED BY:
NUMBERS CMYK LIMITED (RC 728214}
i Fajuy Street, GRA lkaja,
P 0. Box 17871, Genaral

Asg Internet of Things {loT}
decade, we continue with our
SPECIAL FEATURE reportage of
waorld's number ong CONSUMER
ELECTRONICS SHOW - CES 2020
inLas Vegas, Mevada USA - the
global stage for next-genaration
innovations in & SPFECIAL
FEATURE POST SHOW REPORT
where; Al AND 5G DEFINE THE
FUTURE OF INNOVATION. Pleasa

WHERETO PRINT GHANA

OFFICE

Gantral Link Road, LEKMA, Accra.

Location Code: GZ-121-6376

Cial AU E 2 = AL Eﬁi:._l-ﬁ Spintax Road, Tema
 Emeka Onohwakpor & Cr ; : ] ne.

apen to page 14 befors chacking Sp?:qnm:l;r;n,-; Flnr;g.'u'r? ﬂ\"?m ‘{f"rtg Lo, www.wheretoprintmagazine. com

out how these would impact print Media Partner Practical Publishing

businessin a SPECIAL FEATURE [ige T

PREVIEW of world's leading Fnance! Taxation: J, 0. fvoyerm & Co,

WHERE To Print magazine. Prini
publishing, Print rezearchy statistics.
Feasihility report. Print survey. Print

2020, Check this out in WHERE TO
PRINT VOX POP (from page 211,

Dusseldorl's preparedness for
world's biggest trade show for
print —dripa 2020 1o be held
over a 10-day pariod in June. Wa
spoke with Mr. lua Akhigbe of
Trnde Fair Services LTD - Wast
African Regional Reprasentative
of Messe Dusseldort who

of interest for drupa 2020, As

e of the inteading visitors from
Migeria, check out drupa’s plans
for you from page 24 titled: “WE
ARE VERY GLAD AT THE RECORD
LEVEL OF INTEREST SHOWN

rlnr lmpdcr ﬂrDund qugrid Stories by Precions Aduonuma & Jojo Adekanbi

IPPOMN AND NCC PARTHNER TO CHECK ElilF"YEIDHT PIRACY IN PRINTING INDUSTRY

=

i
,*1:

CIPPS N President - Mr. Malom

Chartered |nstitute of
Professional Printers of

Migearia (CIPPON) and Nigerian
Copyright Commission (NCC)
have renewed their commitment
to fine-tuning the regulatory
ragime to anhance copyright
protection in the book industry
as part of a comprehensive
anti-piracy plan,

Ata consultative meeting

held in Lagos recently by bath
regulatory agencies, President
of CIPPON, Mr. Olugbemi
Malomo and Director-General
of NCC, Mr. John Azein,
underscored the need to review
and intensify effective workings

®

retail exhibition — EURDSHOP
2020 this Fabruary in Disseldorf
Germany. Flip to page 30 1o read
the piace titlad: EURDSHOP 2020:
This adition also highlights Messe UNIQUE POWER PACKAGE FOR
RETAILERS.

Lastly, the COVER STORY inthis
adition amphasisas tha need Lo
startto incorporate tech-savvy,
creative and trand-inspired
future leadars in our industry
exprasses delightin visitors” level  poth for dispalling preconcsived
nation of print being an outdated
profession and for sustainability.
Read how this can be done on
pages 26 and 27 in the article
captioned: CAREER PROSPECTS

To submil news andfor editarial:
wheratopnnts
Gall: +234 (01803 862 9114

management software. Print directory.

'yahoo.com

To place adverl/ supplement:

wheratopnnt@yahoo.com

of the copyright system,
particularty the book publishing
industry to ensure appropriate
copyright clearance and instil
best practices that would
enhance the value chain in the
sector,

0G, NCC, Mr. Asein, decried
the spate of piracy in the book
industry and informed that the
Commission would work closaly
with major players in the
copyright value chain in & bid to
maintain acceptable standard,
He commended CIFPOM and
itz leadership for “identifying
the broken brdges that need

to be fixed” in order to restorae

wWhere To print | VOL 12 | NOB5 | JANUARY 2020 | |55M: 2006-7402

PRINTING INDUSTRY,

WHERE WILL 2020 TAKE YOU?

The importance of exposure o sUccess
of Print Businesses in 2020 cannot be
over-emphasised; don"t wait till you
startto expenence difficulties from
embassies befora seeking professianal
advice. Pleasa note the number of
ppportunitias in your secter by planning

Print exchange programme.

to attend some of industry-specific PRINT

EXCHANGE PROGRAMME [PEP| featured
on page 51 inthis 2020 Busimess Year, To

participate, Whatsbpp or call any of the

numbers on the ad. I'm also available —just

the pride of printing as a eritical
component of the book industry.

The Director-General noted
further that printing has a
special place in the historical
evolution of the copyright
systam ovar four centuries ago
and still remains a cornerstone
in the publishing mdustry.

He assured that appropriate
mechanisms would be put

in placa to siava genuina
printers from pirates who only
masguerade as prnters.

Earlier, the President of
CIPPOMN, Mr Olughemi Maloma,
had assured that CIPPON wauld
support the anti-piracy drive of
MEC to ensure that piracy was
brought to the barest minimum
in the book sector. According

to the CIFPON President; “We
want to [earn from what ison
ground and see the area whare
we can collaborate and be able
to achieve our aim as & commaon

dial or WhatsApp me on +234 B03 B62 9114 or
+234 708 521 1555]

We hope you enjay this edition, as much as
wa enjoyed preparing it for youl

Nigerian
Copyright
Commission 1

goal of identifying and removing
pirates because that is the key
thing.” He described his visit to
the Commission as a first step in
exploring areas of collaboration
between CIPPON and NCC. The
CIPPON President stated; "The
book production process hasa
huge supply chain. There have
been instances when beoks are
imparted and whan they got to
Migeria, pirated ones also came
to Migeria. So basically, we
wanl to change that narrative,
We believe that books should
be categorised. That is our
point of view as regulators.”

Mr. Malomao further remarked
that "You cannot serously
talk about Migerian growth,
Migerian civilization and the
enlightenment that Nigerians
enjoy without reckoning with
the role of printers because
printers have always been a
major block in the transmission

Continued on page 16 =:
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Magnetic Suspension Linear Motor Drives Laser Head Assembly

Magnetic levation makes the laser head operstion smoath, sooursie and durabbe.
This awgids lead screw wear, wear and tear processing errors, and
guarantess better machine guality.

FORENQUIRIES:

SUPERLUCKY UNION INC.

Sales Dept,
T: +86-21-51079987 F: +B6-21-510700718(Shanghai)
T: +86-27-86635776 F: +86-27-B663905[Wuhan)
E-mail: 5ales@vyeeshon.con

E-mail: Sales@slprepress.com

Web 1: http:/fwens yeeshon, com

Web 2: hitp:/fen-superfuck.en.allbaba.com

Web 3; hitp://veeshon en.made-in-china.com
Manage Dept.

What's APP: +86-13641BB2186 (Asuty Tam)
What's APP: +B6-13918735557 (Jack Lau)
Tech.BSearvice Dept,
support@s|prepress.com

MOVA GRAPHICS & PRINT TECH. LTD

BIG BEN ENGINEERING SERVICES

Suste DOZ, Murg Flaza &rea 10, Plot 643, Mocy Filling Station, Loges Abeokuta
Garki, Abujo. Expresswaoy, Ahmadiyyo Bus-Stop,Lopos

Ernail: bighen.enginseringiyahoo. com
i Phone: +234 B1T 485 7711

Phone: +234 704 607 0188

The automatic balancing system ersuses that plates adhone to the drum surfaos, limited
driumn wibrations to an extremaly fow loval, maintaining a high quality of plate making.

Intellinent Optical Path Control Technology

Intedligent management technalogy of laser tube multi-channel: When one of the
leser channel fails, the system switches to the next channel by intelligent contral,
in order to keep the CTP working progery, Individual damaged laser hubes are
separately replaceable, to redisce repair costs,
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PANTONE CHOOSES A CLASSIC FOR ITS 2020

COLOUR OF THE YEAR

Pantone has announced its 2020
Colour of the Year is Classic Blue

- PANTONE 19-4052 Classic
Blue, & shade reminiscent of the sky
at dusk,

“It's a colour that anticipates what's
going to hkappan next,” said Laurie
Pressman, the Vice President of

the Pantone Colour Institute, which
selects the Colour of tha Year.
"Whiat's the futurs gaing 1o bring as
we move into the evening hours?”

This isindead a partinent gueastion
asz we embark on & new decade.
But as forward-looking a3 it may
be, the 2020 colour brings us almost

full circle to the first Colour of the
Year, Cerulean, anothar blua hue
chosen in 1999 1o likewise capture a
moment in time. "We wara maving
inta ¥2K and wondenng: Is the
world gaing to fall apart?” said
Pressman.

A timeless and enduring blue hue,
PANTOMNE 19-4052 Classic Blue is
alegantin its simplicity. Suggestive
of the sky at dusk, the reassunng
gualities of the thought-pravoking
PANTONE 19-9052 Classic

Blue highlight our desire for a
dapendable and stable foundation
on which to build as we cross the
threshald into @ new era.

Imprinted in our psyches as a
rastful colour, PANTOME 19-4052
Classic Blue bnngs a sense of
peace and tranquility to the human
spint, offering refuge. Aiding
concentration and bringing laser
like clanty, PANTOME 19-4052
Classic Blue re-centres our
thoughts. A reflective blue tone,

Color with Confidence!
Presenting

294 NEW COLORS

for Graphic and
Digital Design!
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Classic Blue fostars resilience.

The Pantone Calour Institute said

it recognized similar feelings of
instability gripping the world today,
from the Unied States to the United
Kingdom, Hang Kong, Syria and
across tha globe. It settled ona
shade that offers the reassurance,
confidance and connection that
people may ba searching forin an
uncertain global miliew,

Pantone has named a Colour of the
Year for more than two decades,

In 1963, the company created

the Pantone Matching System, a
proprietary system used in & variety
of industries such &s prnting,
graphic design and fashion design
ta manage colours.

The sight, smell, taste, sound
and feel of Classic Blue

The 2020 Colour of the Year isn't just
far the sesing. In collaboration with
partners across industries, Pantone
created a multi-sensory Classic Blua
expenence, which it showcased in
Manhattan on Wednesday night at
its 2020 colour reveal,

Each year's colouris decided
thraugh a leng and thoughtful
process that takes into

considaration lifestyle and industry
trends, said Pressman

"Typically, trands that we saein
colour are refiecting big macro trends
that are taking placein culture,” she
explained. Colour influences can
come from art, upcoming media,
movias, ifastyles, socioeconomic

and political conditions, travel
destinations, new tachnology -- really

amything.

The name of the colour is an
impartant factor.

“If you have a colour called Brown
Dirt, versus Chocolate Fudge, it

takes on two completely different
meanings,” said Pressman. “Tha
name really has to resonate with the
massage that we want to get across.”
Trua to itz name, Classic Blue can ba
regal, restrained and boundless. But
it can alzo be edgy -- even anomalous
-- utilizing a vanety of tonalities,
materials and prints. {Think a new-
age, Classic Blue concept car)

Incorporate Classic Blue into
your 2020

For those who want to sport the
H020 colour, Pressman recommends
Classic Blue accent pieces such as
a scarf or watch strap, or a vase of

Continued on page 44 >
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Small footprint
No plumbing, no waste
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Introducing THE LARGE FORMAT GAME CHANGER...

Titan HS

Technology Global Services Lid. Bancod Limited
31, Ajani Olujare Street, 37, Durosimi Street,

Alaka Estate Surulere Lagos. Opp.Somolu Local Govt.,
Somolu, Lagos.

Tel: +234 1 4545301 AGFA @

enguiries@tglobalng.com Tel: +234 B05 5404274 STAY AHEAD. WITHAGFA GRAPHICS
www.tglobalng.com info@bancodlitd.com www.agfagraphics.com.
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CES 2020 WRAPS: Al AND 5G DEFINE THE
FUTURE OF INNOVATION

The expansive Las Vegas Convention Centre, Nevada United States of America clesed its doors January 10,
2020 to global stage for next-generation innovations - CES® 2020, following a week filled with over 20,000
product debuts unveiling the future of technology.

More than 4, 400 exhibiting companies around the world.”

launched their latest tech products to “CES 2020 inspired and connected

some 170,000 ottendees from 160 every major indusiry across the globe, ” Corroborating Shapiro, Karen Chupka,
countries across more than 2.9 million said Gary Shapire, President and CEQ Executive Vice President, CES noted that:
net square feet of exhibit space. From of the Consumer Technology Association *Global technalogy brands blended with
global tech brands to pioneering [CTAJTM, owner and producer of CES. non-traditional tech companies to showcase
startups, the innovation at CES 2020 is “The innovation unveiled at CES 2020 how innovation is furthering business
expected to revolutionize markets and will reshape industries, create jobs, fuel across all markets — setting the stage
change our world for the better. the global economy and improve lives for the decade ahead. This week at CES

illustrated that every company is truly a tech
company,” said Chupka.

KEY THEMES AT CES

CES 2020 featured the enfire spectrum

of transtormative technology that will
redefine markets and shift business models,
including:

Artificial Intelligence

« Al was dominant Ihrnugl'luul the
show Aoor and will be @ 'l;e}r ingredienl
1:,=-_c|1n|;|||;)g}n" over the next decnde.
Cnmpunies debuted their latest Al sniuﬁuns,
inr;|ur:}ing Brunswick, Doosan, John Deere
and K)rm:em.

rovalled Lon Ve
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CES 2020 WHAF’S Al AND 5G DEFINE THE FUTURE OF INNDVATlDN

[ — .
Adwvancement in dig

5G and Mobile Connectivity

= CES is the only show where the enfire 5G
ecosystem — the backbone for connectivity,
transportation, augmented and virtual reality,
digital health and more - comes together.
Carriers and mobile operators, such as
Verizon, Sprint, AT&T, Nokio and Ericsson,
demonsirated the latest advancements in 5G's
speed, relighility and efficiency.

Meon-Traditional Tech Companies at CES
= Mon-troditional companies vsed CES 2020
as a platform to launch products. Impessible
Foods returned to CES 2020, debuting its
Impossible Pork; John Deere was featured

in the Al & Robotics Marketplace and other
companies, such as Bell, Delta Airlines,

Exhbiar at the CES 2020 Fomily Tach Marketple
Continued on page 36 >
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il
al health nruiwlﬂlu.u-:ﬂ nlay it CE

L’ ©réal, NBCUniversal and Procter &
Gamble, unveiled how they're ransfarming
their businesses through technology.

“We hosted 40 CEOs and corporate directors
here, and over half were attending CES for the
very first fime, " said Michole Jordan, Ceniral
Region Managing Partner, Grant Thornton;
member, CTA Board of Indusiry Leaders.

“As we debriefed, they said this show = this
experience = helps them to reimogine their
businesses and their futures.”

Tech for Good

* |Innovatlive technologies lounched at
CES that will change lives and improve our
world. Digital health technologies were o

seduets thel that are keepeg fumilion sabar ahel mere conweteild
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Print impactsouno Nigeria

Staries by Precious AJuonuma & Joju Adekanki

of infarmation in the growth of
education, and in the provision
of enlightenment. So, to a large
extent, printers are still very
relevant; whether in the offset
era, in the improved technology
era or in the digital era, we still
have printers taking on different
assignments. So, they are very
key and to that extent, we are
happy to start a conversation,”

Speaking further, NCC DG, Mr,
Asein stated; "We will move

to the next level where we

will engage further with your
Executive and Advisory Counail.
Then, we would move furthar

to the level of addressing all
printers. In the course of that,
we would develop the right
mechanisms and the right
protocol to ensure that we are
able to separate the wheat from
the chaff.” He charged CIPPON
President to keep a data of
those the [nstitute regulates and
informed that the Commission
walld commence full
enforcement of the requirements
of the Copyright Actto ensure
that every producer of works
keeps a register of works
produced as mandated under
section 14 of the Act.

Mr. Asein stated, “We already
have an obligation under the
Copyright Act to ensure that
people who are producing
copyright works keap registars,
So, we are sending out a clear
message that henceforth, the

Migerian Copyright Commission
will enforce the provisions of

the Act requiring the keeping of
reqisters, “For instance, every
printer should have a register of
works that he or she is printing.

| am sure today, we will have
mare in default than complianca,
We will soon begin to enforce
compliance and prosecote
offenders.” He expressed
concern over the prevalence of
importad pirated works, which
he describad as double jeopardy.
“That is an area nght-owners
would want Government to look
into; with the help of the Customs
Sarvice, we will monitor the ports
and block the inflow of these
pirated materials. If we stem
piracy then more publishars will
be encouraged to patronise local
printers. That way, we can save
jobs and Nigeria would someday
become a printing hub for the '
region”, he added.

Mr. Asein expressed hope that
something would be done ta

revive the paper production
industry to make printing in

Migeria maore competitive and
reduce dependance on foreign
printing. Conseguent upon

the deliberations, a four-man
technical committee comprising
MNCC and CIPPON staff members ©
would be inaugurated to, among -
other things, deliberate on the
framework and modalities for
future cooperation hetween NCC
and CIPPON

SEKYSAT INTRODUCES IO CAaRO
PRINTERS TO NILERIAN MARKET

s —

Konica Minolta’s Elite Partnar

in Africa — Skysat Technologies
Migeria Limited has again
confirmed its customer-centrism
in product innovation by
introducing the world-renowned
identity card printers - HEIDI

10 Card Printers to its brands’
represaentation partfolia,

®

HHeidi

According to Skysat
Technologies Migera Limited
Executive Director — Mr. Ramzi
Debs, “HEID| Card Printer is a
compact, versatile, affordable
and cost-effectiva identity

card printer that produces
excellent guality cards. It has
various encoding and security
features such as magnetic strip

wihere To orimt | VDL 12 | NO.65 | JANUARY 2020 | |55N: H06-7402

c. ar UV layer, In
ddition, HEIDI

rJ a I

L has the GET

1 VSAT identity software

that enables

organizations to create, manage
and personalize card issuance.”

VWHERE To Print gathered that
application of the versatile HEID]
ID Card Printers can be used

in Government Agencies that
issue identity documents such
as Driving License, National

BOBST PARTHNERS

Identity Card ete. Other sectors
where HEIDI can be deployed
are Corporata (1D Card, Vietors®
& Employees” Badges, Access
Controll; Education (Student
Cards}; Retail {Loyalty Cards);
Finance (Mastercard Visa
Compliant): Leisure (Mambership
Cards); Transit (Public Transport
Passes) and much more.

For mare infermation, call
Skysat Technologies on

08091199004,

OTHERS OM LALDS FLEXIBLE

PalCkalbe ROADSHOW
=

Sustainable and innovative
packaging solutions were high

on the agenda of the roadshow
that BOBST and partners - Apex
International, Atlas Converting
Equipment, Rossini and Siegweark
held in Lagos earlier in December
20149,

The presentations covered
topical issues along the flexible
packaging and label production
chains. From the latest high
barrier mono-material solutions,
through to automation and
innovative digitized workflows,
ta more sustainable operation
and output using energy efficient

m BOBST

systems, ECG printing, water-
based and EB curing inks.

Al developments that can
provide new and powerful
husiness opportunities for
converters and brand owners
alike. "MNigeria is the largest
market in Africa with a growing
200 million population needs.
We have boan market leader

in the country for new printing
aquipment for the past 3 years,
which makes Nigaria a great
place to come and discuss
technical innovations,” said Eric
Pavone from BOBST.

MNIKOMN PARTHNERS INDILO TO TRAIN

PHOTOLRAPHERS

Nigeria’s Phota
Printshop of
Choice — Indigo
Digital Press
continues to work
with relevant
stakeholders

o improve
photography
husiness in
Migeria as it
recently partnered
with Nikan to train
photographers

on effactive

uge of cameras
for diverse

i e ".-'|'.|i.:r|:||.Ii".|'._|il.-' e COET)



From page 18 »»

Print impoact eround Nigeria

Stories by Precious AJuonama & Joju Adekanbi

Canon Central & North Africa

[CCNA), the leader in imaging
solutions, recently handed awards

to its partners who have excelled in
their performances across various
businesses and consumer sectors. One
af such is Tenaui Africa LTD which has
seen to it that Canon hrand is market
leader in Nigaria.

In response after receving the award,
Tenaui expressed that: “Tenaui

Africa LTD is truly honoured for being

recognized as the top B2B Performer

of 2019, We would like to thank Canon
CMA and everyone who continuously

SUpports us”,

PLAN FOR 2020

Professional Printers
and Print Stakeholders
under the auspices of
Chartered Institute of
Professional Printers of
Migeria (CIPPON) came
together to discuss
and shara ideas at a
dinner lunchean on the
future of CIPPOMN with
the theme: CIPPORN,
YESTERDAY, TODAY
AND TOMMORROW

You
need an
holistic
GUIDE
through

your -. q

GRAPHIC
CAREER?

choice — the Indigo Photobooks which are durable
and cost-effactive synthetic photohoak albums,

Continued on page 1822
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Print impact sround Nigeria

Stories by Precions AdJuonuma & Joju Adekanbi

ABRULA PRINTERS COME TOLETHER

TO START PRINTERS CARNIVAL
..HOSTS INTERACTIVE MEETING

Printers and Allied Stakeholders
in Abuja, the nation's capital
came together to usher in & new
fair tagged: Printers Carnival
to expose unigue talents,
capacities and natwarking
oppartunities for Professional
Printars in Abuja and anvirons.

The event which saw notable
print equipment manufacturing
representatives in attendance
also culminated into an
Interactive Sassion where
Director of Print Academy
Consulting Ltd &
Publisher/ CEQ of WHERE
To Pnnt magazine - Mr. Joju
ADEKANBI put participants
through an exclusive expose’ on

wihere To orimt | VDL 12 | NO6S | JANUARY 2020 | |55M: 2006-7402

WHY PRINT BUSINESSES
DIE {WHERE To Print
Intalligance Report ovar 10
Year Survey). The Interactive
Session, also proffer ideas for

a lasting solution to diverse
issues affecting the industry in
areas such as epilaptic public
power supply, double taxation,
unhealthy price war, access to
realistic funding, recognition

of Chartered Institute of
Professional Printers of Nigeria
{CIPPOM) Certificate in the cwil
service and many others which
were eventually collated and
put forward to CIPPON Council
tor implementation. WWHERE

To Print captured some of the
moments in images.. ...

wiwww heratoprintmagazine.com
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Print impact eround Nigeria

Stories by Precious Aduonama & Joju Adekanki

ASSPPONMN IKEJA DIVISION FETES MEMBERS AT END
OFYeAR LET-TOLETHER

or certification”, he stressad
further that pricing should not be
the sole determinant of getting
jobs but guality service backed
with integrity. He concluded

his presentation by informing
stakeholders that CIPPON is
working smartly to make print
husinesses profitable and
successful again with functional
office to be unveiled from
Januany 2020,

President of Chartered Institute
of Professional Printers of
Migeria (CIPPON) - ODlugbemi
Malomo enjoined mambers to
be united in flushing out guacks
from the industry as he noted
that; “It is illegal to patronize
someone without license and
hefore license is given out, we
will find out what group that
person belongs to, for example
yours in |keja as the person
neads the endorsement of hisf
her group before recognition and/

Association of Protessional
Printars of Nigeria (ASSPPON)
|keia Division held her End-of-
Year Get-Together cum Launch/
Certificate Fresentation on
Thursday 12th of December 2014,

The event which was attandad by
dignitaries in the Printing Industry
and other important personneal

in lkeja and environs had Mr.
Joseph Ejelo gave lecturs on
“Principle and Ethics of The
Printing Industry™, whila The event was roundaed up
with certificate presentation to
gualified members. WHERE
To Print captured some of the
memaories of the event....

Continued on page 20 >3
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MENTORSHIP
PARTICIPANTS'
BENEFITS

1. Academy - free &
highly subsidized print
& allied training.

2. Tool - free access
to resource Material
online.

3. 24/7 access to
mentor subject to
mentors - subject to
availability.

4. Industry events -
free entry to industry
exhibitions, workshops,
seminars etcs

5. Participation in
Business, Setup,
Design etc competion
with funding.

6. Evening Dinner with
Investor/Mentor.

8. Booth Camp/ Boat
Cruise exclusivity .

MENTORS'/
INVESTORS'
BENEFITS

1. Pool of talents to
choose from/employ.
2. Great companies to
invest in.

3. Free - Reseach/
feasibility studies/
statistices of industry
to aid print business
purchase decisions.

% J
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Just before the Year 2018 draws to his beautiful bnide - Tom1.
out its curtain, Mr. Adewale WHERE To Print wishes the
Alahi - Manager of Technology lovely couple a divinely blissful
Global Services Limited in Abuja, marital life!

the nation’s capital got wedded

INGRAM 'CRADUATES' TRAINEE
- - T—

On the 21st of December 2019,
. Ingram Press, Surulers — Lagos
. sent forth one of her apprantices

» INOram eressu

without minding the challenges.

- after completing his printing According to Sir. Agbro: "A good

: practice training. Ingram Director reminder that the only way Lo

— Sir, Victar Agbro, enjoined the never reach your goals I1s to never
1 trainee graduant — Mr. Ahmed start. Congratulations to our dear

. to continually pursue his draam Trainee Staff - .ﬁ.hm_ed, as you've

* of becoming an expert Printer reached another milestone in life”.

Ower 30 staff of Printserve Party for Staff, items such as

Limited were rewardad by her brand-new LED TV were given out

Management with various with Certificates in appreciation

THANK YOU items to show of their commitmant, hardwork

gratitude and further motivate and service to Printserve Limited.

them for greater waorks. Below are pictures from the
avent...

At the company’s End-of-Year

ndustry lost a gem —
A Adetunbi

rom &ll of us
WHERE To Print

magazine
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Stortes by Precious Aduonuma & Joju Adekanhi

Print impacteround Nigeris

AS BUSINESS OWNER, WHAT ARE YOUR
EXPECTATIONS FROM THE POLITY
(LOVERNMENT, STAKEHOLDERS,
BANKERS, SUPPLIERS ETC) THIS 2020
BUSINESS YEAR LIKEWISE, WHAT ARE
YOUR PLANS TOYOUR CUSTOMERS THIS

YEARP

In as much as we all hape thatl as business owners, our businesses will be prafitable this
2020 Business Year, we are also exped tad lo saf EH_:UJ.-: with main aim fo create values

to our customers. Because I||!F::.-"rt-:- the reason we're in business in the firs placel Asice
customers’ expectalions, whaol ather factars should business leaders consider when sefting

2020 Business Goals? WHERE Toe Print VOP POP Crew wen! ta fown fo find oul These in

the excerp bhelow:

GOVERNMENT

My expectation from the Government

is an enabling environment for all
businesses; lo encourage business
establishments by creating conducive
atmosphere for growth and
sustainability.

POWER

Government should address power
supply which is almost non-existence
and erratic at best, | believe, if there

is a strong commitment on the part

of Government, power problems in
Migeria will be a thing of the past.
Having to purchose diesel and maintain
generafors leave big hola in our
I:il'l'ﬂf'l-'l:iﬂl PIUI’IE ﬂrl.-d I'!]I'IdET Free=ﬂ1:rw nf
work,

ROAD

| expect Government to put modalities
in ploce fo cure the menace on our
roads. First, bad roads and second, the
insanity from rood users particularly
bike users and tricyelists. Coming to
work; going for meetings; ond returning
back home always leave one frustrated.
There is reckless disregard for traffic
laws and this is done with impunity
because there is no recompense for

viclation particularly for these two sets of read

users. One cannot relax in the back seat and wark
on the laptep just because of the apprehension and
constant harassments like incessant honking.
FINAMNCE

| expect the banking sector to be totally supportive of
smaoll ond medium scole businesses. | thank God for
the reduction of banking charges recently intfroduced
by CBM; however, this should be practical. Profit is
often swamped by exorbitant charges and fees.
MARKET

Ohther stokeholders in the lorge format digital
prinfing sector should not be too desperate to just
get jobs but should maintain high-guality cutput.
Good ink, good substrate and excellent printing
machines will always give the best outcome in

print production. This however does not come at o
cheap price. There should be o balance between
the twao. These days, we see very pathetic printing
and reasons given always have to do with low prices
demanded by clients, and desperation te get the jobs
by printers. | am of the opinion that premium client
will always want to project an excellent front for their
top-quality products and services. Excellent brands
have names to protect, 5o, don’t undercut yourselfl
SUPPLIERS

Suppliers have same role as stokeholders. They
should stock, maintain, and supply high-guality
preducts at all times. Suppliers to Sonshode
Meadows know of cerfainty that we will never
procure defective or substandard items.
CUSTOMERS

Our plan for customers in 2020 is te offer them the
best and subsequently make their brands stronger.
To achieve this, Monogement hove concluded plans
to attend industry-specific tfrainings and exhibitions
that are highly reputed in the world. We want to

be abreast of latest trends in technologies, printing
ideas and deployments. To widen our search for the
best subsirate and see how cost-effective quality is
done elsewhers. We want to break new grounds
and be forerunners in bringing world-class printing
technalogy to Nigeria. To be Primus Inter Pares
and confribule sur own guota lo the development of
large format digital printing in Africa.

* MRS, FOLASHADE SODERU - SUNSHADE
MEADOWS ENTERPRISES

Continued on page 425
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NEW FINANCE ACT: WHERE IT AFFECTS

PRINTERS

With heightened political and economic tensions in the Middle East, China and USA trade war, intense
competition amongst nations for both local and direct foreign investment et al with expected impact on
Nigeria’s revenue generation; President Muhammadu Buhari recently signed into law the Finance Bill 20719
(now Finance Act), to principally increase gevernment revenue against future uncertainties.

According to President Buhari, the
Finance Act - specially designed to
support the implemenrpﬁon of 2020
Mational Budget - is expected to
promote fiscal equity by mitigating
instances of regressive taxation; reform
domestic tax laws to align with global
best practices; introduce tax incentives
for investment in infrastructure and
capital markets; support small businesses
in line with angoing Ease of Doing
Business Reforms; and raise revenue
for Govemment, by various fiscal
measures, including increase in rate of
Value Added Tax from 5% ta 7.5%. The
question to the Print Community is: How
does the new Finance Act affects Print &
Allied Businesses?

WHERE To Print investigation reveals
that the new Finance Act could have
significant impacl on investment decisions
by Printers and other print-inclined
business owners especially in this drupa
2020 Business Year and beyond in the
following areas:

COMPANY INCOME TAX (CIT)

&
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The new law states that Small and
Medium Enterprises [SMEs] with
tumnover of less than NZ5 million are

to be exempted from Company Income
Tax. This unarguably is a big relief to
Printers who censfitute a large number
of SMEs in the country, They can now
focus on moving their companies to the
next level via investment in both human
and capital resources. The non-payment
of CIT by these companies is said to
allow them grow 1'|nar-E|':|1l|.r encouraging
entrepreneurship. Additionally, the
new Finance Law lowers tax rate for
companies making vp to M100 million
in turnover from 30 percent down to
20 percent. Mot only that, medium

and big size company get 2% and 1%
bonus off CIT respectively, if payment
of their taxes is done 90 days before
due date. WHERE To Print expects this
te open up opportunilies for companies
to post their respective CIT early to take
advantage of their category’s bonus,
while small companies have more reom
for expansion due to tax relief. This is
an incentive to Print & Allied SMEs in
Migeria, most of which already struggle

to stay afleat in Nigeria's hostile business
envirenment,

For ane thing, Migeria's SMEs are starved
of both fixed and recurrent capital - as

poor access fo finance constitutes major
constraint to businesses. Similar challenges
encountered by SMEs include high cost of
doing business as a result of infrastructural
derelict, mulfiple taxation, lack of skilled
workforce etc. Some of these problems

are what the new Act seeks to eliminate by
ensuring enfrepreneurs have enough funds
to operate their businesses. In the long run,
all these measures will encourage grawth
and investment by SMEs in the ecanamy with
accompanying multiplier effects on Migeria's
GDP

CUSTOM AND EXCISE DUTY

Earlier in 2018, the Federal Government
approved an incredse of 20% Excise Dufies
on tobacco (aside extra fixed tax per
cigorette) and alcoholic beverages produced
in Migeria. With the new Finance Law, the
Excise charges on locally produced tobacca
and alcoholic beverages now extends to

Continued on page 34 >
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ARE YOU LOOKING AT
OWNING A PRESS SOON

WITH QUALITY AND FAST
PRINTING SERVICE DELIVERY B

...discover our latest innovation printing machines:

KOMORI offers high print quality leading edge
technologies and excellent performance
solution in:

Commercial offset presses

» Offset sheetfed and offset web presses

+ Dffset packaging

Currency and security printing

* Web offset packaging and equipment

Apressia CT 137 - automated and
programmable Hydraulic Clamp Cutter

Impremia IS 29 - 29-inch Sheeﬂeﬁ
UV Inkjet Digital Printing System

LITHRONE G29 offset press

" KOMORI

Kando:Bayond Expectations

Marketed & Supported by: Bancod limited

Contact Address: 37, Durosimi Street, Opposite Shomolu Local Government, Shomolu - Lagos.
Telephone: +234 802 301 3175, (0) 802 472 8942, (0) BO2 776 4618, (0) 812 744 7233
Email: bancaditd{@vahoo.com, sequnadatayolTiiEyvahoo com, fallop2001@Eyahoa.com




- ITUA AKHIGBE, TRADE FAIR SERVICES LIMITED - WEST AFRICAN REGIONAL REPRESENTATIVE MESSE DUSSELDORF GMBH

In less than five months fo world's leading trade fair for printing technologles — drupa 2020, stokeholders eogerly hope for
outstanding networking oppartunities and potenfials for excellent business dealings that this drupo edition presents. With great
infernational appeol, drupo provides cruciol impulses for print, media, packaging preduction, and industrial applications « where
innovations are braught fo fore. WHERE To Print cought up with drupa organiser - Messe Dusseldorf GmbH West African regional
represenfative = Trode Fair Services Limited fua Akhighe who shed lights on Messe Dusseldorf readiness and plans for all participants
at this edition of drepa 2020 in Germany. Excerpf below:

CAN YOU RECALL DRUPA 2016 AND

THE HIGHLIGHTS THAT CHANGED
PRINT BUSIMESS ALL OVER THE
WORLD ESPECIALLY IN AFRICA?

The significance of DRUPA is unrivalled in
the fact that the industry sclutions on offer
are truly global. Regionally, the constant
increase in African visiter numbers

attest to this. DRUPA 2016 recorded a
phenomenal 260, 165 visitors. It was a
pivotal experience that highlighted future
procf themes with strong growth potentials
in such areas as 30, funclional and
packaging prinfing.

WHAT WERE THE CHALLEMNGES

YOU HAD IN PACKAGING THE

WEST AFRICAN DELEGATION
PARTICULARLY FROM NIGERIA

AND GHANA; AND HOW DID YOU
OVERCOME THESE CHALLENGES?
Messe Dusseldorf have had representation
in West Africa for over 40 years. This has

Continuad on page 25 >
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provided us with many fantastic learning
opporhunifies, All our individual visitors;
visitor delegafions and exhibitors have
unique requirements. Our experience and
partnerships have helped to ensure that
we are well equipped to manage dients’

N L L
! 4 e

expectations,

“NEW VISITORS TO DRUPA 2020

ARE ENCOURAGED TO KEEP THEIR
EXPECTATIONS AS HIGH AS POSSIBLE
BECAUSE OUR COMMITMENT AS

_‘ : . S
L tgu;hpmnf * Sl print
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AN CRGANISATION IS TO
THOROUGHLY SURPASS EVERY
EXPECTATION.”

LOOKING BACK, WHAT WOULD
YOoUu HAVE DONE DIFFERENTLY ?

All our clients’ interaclions have provided
us with learning opportunities. We would
not have done anything differently.

HOW DO YOU INTEND TO EMSURE
THIS YEAR'S EDITION IS THE BEST
IN TERMS OF PARTICIPANTS’
EXPECTATIONS AND YOUR VALUE-
ADDED SERVICES?

DRUPA is unequivocally considered the
Mecca of the Print Industry. Preparations
for DRUPA 2020 started earnesty in
2014 to ensure that our service offerings
to our clients are at the highest level.
Approximately 1,800 exhibitors from 54
countries will be present at DRUPA 2020,
On show this year will also be many
seminars and spedal shows such as cube,
dna, touchpoint packaging, touchpoint
3D fab+print, bouchpoint textile et.ol,

BACK TO THIS 2020 EDITION

(OF DRUPA) - WHAT IS MESSE
DUSSELDORF PROMISE TO ALL
PARTICIPANTS - BE IT EXHIBITORS,
VISITORS, MEDIA AND THE

REST - IN TERMS OF VISITORS'
EXPERIENCE, RECEPTION AND
SECURITY?

With all the prominence that comes from a
truly global operational fooiprini, we are
thoreughly grounded in our understanding

that our business at its core is o people’s
business. Whilst we have enjoyed
witnessing the constant Alux of industry
trends across all our trade Fairs including
DRUPA, our commitment to complete
client satisfaction has been unwavering.
Previous visitors to DRUPA must have
experienced how the DRUPA experience
is palpable from the Dusseldorf Airport
arrival halls and extended thraughout
the enfire city. New visitors to DRUPA
2020 are encouraged to keep their
expectafions as high as possible because
our commitment as an organisation is fo
thoroughly surpass every expectation.

WHICH DIRECTION DO YOU
THINK THE INDUSTRY 15 MOVING

From page 24 =

ark

k&€ AT DRUPA 2020, THE
KEY FOCUS AREAS
WILL BE FUNCTIONAL/
INDUSTRIAL PRINTING,
3D PRINTING AND
FUTURE TECHNOLOGIES. 33

TOWARDS AND WHY?

One of the most interesting features of

the Print Industry is its alignment with

deep and disruptive innovation cydes. At
DRUPA 2020, the key focus areas will be
functional /industrial printing, 3D prinfing
and future technologies. Cur exhibitors
will mirror megatrends such as Artificial
Intelligence, Connected Customer,

Continued on page 39 >
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POVER STOZY

CAREER PROSPECTS FOR THE
MILLENNIAL IN THE PRINTING
INDUSTRY

Traditionally with as little or no formal education, anyone can enter

the Printing Industry from an apprenticeship level and grow overtime

to be machine minder, screen printer, print finisher, reprographics
operative, and so on. However, in this age and time of the Millennial
that is bedeviled with a preconceived notion of print being an outdated
profession run by old-school companies who are going downhill,

one needs to expose the vast array of other exciting and lucrative
careers available throughout the value chain in the Printing Industry to
accommaodate the millennials. In this first edition in the new decade, this
COVER STORY reveals some of the new roles aimed at inculcating tech-

savvy, creative and trend-inspired future leaders in the industry.

MEDIA TECHNOLOGY SPECIALIST
The print media industry offers a wide
range of exciting occupations. We start
with the Media Technology Specialist
in the field of printing, responsible for
controlling the entire printing process. He
ensures the best printing result thanks to
his know-how of the printing machines
and all functional sequences. This incudes
a wide variety of products, like books,
posters, packaging or wallpaper and is
theretore very diverse.

Before the printing process, he is
responsible for planning the print
product. This also includes the creation
of a printing mould and some test prints
for quality control. During the printing
process, he monitors the machines
performance and checks the ink metering.
If need be, media technologist ensures
the presses are cleaned. You only need
to possess qualities such as accuracy,
fast reaction times and a good overall
technical understanding fo be well-suited
for the profile of a technology specialist.

@
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PAPER AND PACKAGING
TECHNOLOGIST

If you are locking for a stable job where
you can still learn new things and evolve
with your work, Paper and Packaging
Technologist might just be the right
path for you. A career as a Paper and
Packaging Technologist can be very
versatile. Depending on what branch of
industry you choose, your job training
will look different. In general, a Paper
and Packaging Technologist designs
and creates packaging and builds the
groundwork to Fulfil the ever-changing
demands of the industry. It is an exciting
career path, hull of innovation and new
technologies.

A Paper and Packaging Technologist
works with heavy machinery so
applicants need to be able to work in
a loud environment and do their work
standing up. Of course, they should
have excellent mathematical reasoning
and spatial coordination to follow the
packaging production from design to
finished product.

Typical employers are manufacturing ond
pharmaceutical companies, retailers,
packaging producers and packaging
converters, After the job training, Poper
and Packaging Technelogists are able to
further speciolize with different training
opportunities.

INDUSTRIAL MANAGEMENT
ASSISTANT

An Industrial Management Assistant
represents the interface between technology
and business and usvally works in the

office of industrial companies. They are in
active contact with customers, suppliers

and partners and are familiar with various
marketing strotegies ond advertising
measures, administrative matters, cost
evaluation and accounting. Purchasing
goods, managing inventory, monitoring
production processes and sales negotiations
can also be part of the tasks of industrial
management assistants. Even pemnne|
management can fall into their hands.

Industrial clerks can therefore be found in
any industrial company. In addition, they can
also find employment in trade, the chemical,
transport, wood or textile industries and thus
have o wide range of potential employers
ahead of them after ar during their training.

INDUSTRIAL MECHANIC

The everyday life of an Industrial Mechanic
is anything but boring. While others work

on the assembly line, they are the ones who
build this machine. Industrial mechanics
assemble individual machine components
into large systems and build workpieces. In
addition, I11ey program the functions of the
machine and check whether everything runs
5mouﬂ1§y, Hﬂgulnr quulirr controls are part
of the work of an industrial mechanic, as are
the repair and maintenance of the machines.

Industrial mechanics wurl;p'uce is uﬁuuﬂr
located where there are |:irga prnducf.iun
machines, i.e. in wnﬂcshups, ar 'Fm:l!ur:.r halls.
An alternative for industrial mechanics is to
work in customer cnnsuHing.

MEDIA INFORMATICS

Long story short: Media Infermatic
Scientists plan and implement IT solutions
for the creation of printed, electronic, digital
or interactive communication media and
provide IT support for media infermation
systems. The possible professional fields

are becoming more and more diverse.
Whether software, interactive websites,
(image) databases or interfaces, as a media
informatic scientist you can work wherever

Continued on page 23 >3
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CAREER PROSPECTS FOR THE

- |

media and computer science intermingle.

During their studies, students of media
informatics become computer scientists
with a focus on digital media and
multimedia. For example, they learn how
digital media and informalion systems
function technically and how programs for
media processing are correclly applied.

In addition, the studies provide great
know -how for developing, designing,
implementing and supporting multimedia
software, apps and applications.

In our digital era, almost every company
needs experts in the fields of computer
science and information technology.
Therefore, graduates of media information
have excellent career prospects.

BOOKBINDER

A trained Bookbinder designs and
produces book covers. He brings together
loose pages of a book and tops it off with
an arfistically designed book cover. In

the dual vocational training, the trainee
learns the manual craft but also the
historical development and mathematical
knowledge.

Though in this age of digitalisation,

the career prospects of a fully trained
bookbinder are not exactly good,
nevertheless, there are niche or specialist
areas in which bookbinders can live out
their passion. In addition, the current
counter-movement to digitalisation should
not be underestimated. After all more and
more people appreciate the aesthefics and
feel of a good book.

MEDIA DESIGNER (DIGITAL AND
PRINT)

This is a dual vocational training modal
career, which means that part of the
training is done at a vocational school and

#PlinlingPROFESSIONS

the other part in a company. The training

is completed with a final examination. If
the trainee has passed this exam, he or she
is a certified media designer. Whether his
subject area is digital or print depends on
his training company.

The digital and print media designer
conceives, drafts and designs media.
There are no limits fo which media he/
she works on as this ranges from printed
products like flyers, packaging, magazines
and catalogues up to digital content like
e-books and websites.

What attributes should future Media
Designers have for Digital and Print
Media?

Creativity, as well as the courage to

try out new things are among the basic
prerequisites for a prospective media
designer. This means that a media designer
must always stay up to date with the

latest trands, but also with hardware and
software. In addition, media designers
are team players and their communicalion
skills not only help them with their training
and work, but also with their customers.
Due to tight schedules and increased
deadline pressure, resilience is another
important criterion that a good media
designer should bring along in order to
enjoy his work. Good math and English
skills are of advantage. However, there is
no concrete requirement for the necessary
school leaving certificate. Most trainees
have completed their (technical) A-lovels
and/ or polytechnic/ college,/ university
degrees.

What does the training as a Media
Designer for Digital and Print Media
look like?

Interested parties can find advertisements
for the dual vocational training as a digital
and print media designer from a wide

-

MILLENNIAL IN THE PRINTING INDUSTRY

variety of training companies: puhﬁ;hing
houses, printers, advertising and
multimedia agencies to communication
and advertising departments in
companies. In most cases, the decision as
to whether the trainee will be trained in
digital or print is made at the very outset
of the selection process.

CONCLUSION: AGING
WORKFORCE = CAREER
ADVANCEMENT OPPORTUNITIES
There is no hiding it that the Printing
Industry faces a major shortage of
young talent to replace the current
generation that is right around the comer
from retirement. For the fact that one

of the highest workplace priorifies for
Millennials is the epportunity to develop
guickly and advance, Millennials are
shaking up the workplace by bringing in
a completely different set of expectations
and are eagerly seeking out the most
innovative companies that are experts at
tailoring to their needs. Check out below
insights on how to inculcate them inta the
Printing Industry or they may miss out on
this tremendous career path.

* Millennial Opportunity: Aside
Millennials dedicating time to learn about
the business to put them in high demand,
many print shep owners’ alse need to
understand the “it's all about me” stigma
that follows Millennials. Don't ignore this
rather incorporate their expectations into
company’s plans. Try to align company
vision and goals with their career
visions and goals by communicating
these successfully to not anly provide
relevancy and spark their interests but
most importantly, to get them buy into the
company's visions as their ‘own’ visions
for sustainability.

* Print Company call to Action: Start
to develop relationships with colleges that
offer Graphic Communications programs.
Providing rotational internships is critical
to drawing in young talents and securing
future employment. Being present af job
fairs/ exhibitions is a way to be directly
in front of the graduating class and be
sure to think outside the box when it
comes to offering benefits. Something as
simple as free bi-weekly food trucks or a
happy hour social can go a long way to
retain the Millennials.

With support from

@ whattheythink.com, blog.
drupa.com, cambrian-printers.
co.uk
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PROPAK WEST ARICA WELCOMES THE NEW DECADE
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. eighth edition to be the biggest yet! .... stands almost completely sold out!

2019 saw PROPAK West Africa in its most successful edition to date. An impressive 89% of exhibitors said they
achieved their goals at the exhibition, and as @ result 82% of them re-booked onsite!

Fer the new decade, the organisers,
Afrocet Montgomery, are guarantesing
even more for the exhibition. September
2020 will mark the show's Bth editien
and is expected to welcome mare than
5,000 key industry stakeholders
and more than 200 leading industry
brands as they showcase their producis
and services. PROPAK West Africa is
set to grow 31% in net space making
the laarplan a remarkable 2, 900sgm in

comparison to 2, 208sqm the year before.

Bui that's not all that's new this year.
PROPAK West Africa has had a little

makeover reflecting the growth and

development of the largest packaging,
plastics, food processing, labelling

wihere To orimt | VDL 12 | NO6S | JANUARY 2020 | |55M: 2006-7402

and print exhibition in the West African
Region. Later in the year, o brand-new
website will be rolled out and organisers
will intreduce the brand new PROPAK
West Africa Connect App. The new app
will effectively serve as o matchmaking
tool for all exhibitors and visitors. All
registered users will be able to pre-
organise meelings with every exhibitar,
visitor and speaker, as well as earmark
conferences they'd like te attend and
create a personal schedule to maximise
their fime af the event.

This yeor's line-up of exhibifing

brands will include Sasol as platinum
sponsors for the event in addifion to
Atlas Copeo, Beaument Aromatic and
SkySat Technologies, Corporate Sales
Manager, Vikash Dadhich, from SkySat
Technologies when asked about PROPAK
West Africa in 2019 said: “ We are proud
to be part of an event which is organized
very well. We will be part of it always.
It's @ great oppartunity to showcase aur
products and services and meet new and
exisfing customers.”

On the incredible development of
PROPAK West Africa the last few years,
Regional Director George Pearson said;
“Every year PROPAK West Africa goes
from strength to strength which we feel
is indicative of the incredible growth
opportunities we're seeing in the market

at present. Our successful re-book rate of
82% in 2019 demonstrates our commitment to
ensuring we deliver o valuable expo for every
single one of our parficipents.”, and when
asked what exhibitors and visitors can expect
far the 2020 edition he said: “ With the new
decade now here, we're heavily investing in
growing the success of the show even more
with tools like our new Website and Event
App which will make navigating the expo and
establishing key conneclions among attendees
that much easier. It's going to be an excifing
year for us, so stay luned for more updates!”.

PROPAK West Africa is the region’s largest
exhibition and conference dedicated to the
ropidly expanding sectors of packaging,
plastics, prinfing and food processing. Taking
place in West Africa’s economic hub; lages,
Migeria, the exhibition will be held between
the 15 - 17 September 2020 at the
Landmark Centre.

For those interested in exhibiting, simply
contact Ben.Dale@mentgemerygroup.
com or at +44 (0)20 7886 3048, For
local enquiries get in touch with eluseun,
uyanna@montgomerygroup.com or

at +234 0802 568 6535, Completely free
to attend, although Yisiter Registration isn't
officially open, you can register your detuils to
keep up to date with show news, simply head
to the website at

WA W Frﬂ FﬂkwEﬁtﬂfri{ﬂ;.lﬂm
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Successful UK Company

Seeks Entrepreneur To Launch
Revolutionary Products

Are you tired of working for someone else,
using all your skills week after week, month
after month, only for someone else to reap
the benefits? Are you one of the thousands of
people that have thaught about starting your
own business, but don't quite know how to
get started, orare put off by the cost of setting
up?

Wouldn't it be great if you could use the
skills you have leamed to run a unigue and
profitable business and create the lifestyle
you always wanted? Imagine being in contral
of your own destiny and reaping the rewards
of all your own hard work.

ONCE IN A LIFETIME OPPORTUNITY

What if | told you about 2 once in a lifetime
opportunity where you could fulfill your
dreams in promoting and selling a unigue
range of world class products that are
unrivailed in the printing industry? How would
you react if | said to you that this business
required little funding from you and that
it Included proven sales, advertising and
marketing strategies that have already made
other distributors wealthy?

Tech-ni-Fold Monaging Director,
Graham Harris

My name |s Graham Harris; | am the Managing
Director of Tech-ni-Fold Ltd, a UK company.
| came from humble beginnings working in
4 post press department to running my own
globally successful company.

Today | am seeking someane with a
similar background as me to become
our distributor in your country

L/

FROM FACTORY FLOOR TO
INTERNATIONAL MARKET LEADER

In January 1999 | had the good fortune to
invent a revolutionary rotary creasing
device that eliminated cracking problems
an comman folding machines such as
Heidelberg, Stahl and MBO. This meant that
print and print finishing companies could
crease and fold heavy stock materials such
as leaflets, greetings cards and book covers at
speeds of up to 30,000 copies an hour.

This gne invention was a phenomenal success
that catapulted me from the factory floor
into an international market leader. |
searched for entrepreneurs that could repeat
my sUCEess story in their country, Here's what
Andre Palko, our USA distributor says:

= Just over twe yeors ago | hod the good
fortune to see o “Deoler Wonted” advert
for @ specigl creasing device cofled the Tri-
Creqser. After asking some customers to
put the Tri-Creaser to the test, | was soon
conmvinced of its effectiveness,

MNow that | was a believer in the
product, Grohom twrned his ottention to
our gpprooch to marketing, He asked us to
place a full poge odvert in o trade printing
publication using his ternplote, the results
were nothing less than phenomenal!

Within six months | employed
o second person ond reached $500,000
furmover in year ane, In our second year
we more thon doubled that and are on
course o double sales again in our third
year. Since festing that first device ond
placing the first adivert we have not looked
back."

THE PERSON WE ARE
LOOKING FOR...

We are searching for a special person to start
up a small team to introduce our products
to your country. We are not looking for
companies that sell existing products as we
are only interested in entrepreneurs that have
the right experience, passion and ambition
to succeed.

DO YOU EVEN QUALIFY?

If you dan't have ALL the following 5 qualities,
please don't even consider applying:

«  Experience in print finishing/ post press
«  Highly motivated

*  Monogement experience

+  Open o new ideas

*  Con speok excellent English

THERE'S NO MENTION OF MONEY

That's not impertant to us at this stage,
who you are is much more critical, We help
you establish a distributorship selling our
products. The key is having someone in place
with the desire and ambition to succeed.

If you have ALL 5 qualities and are
Interested please contact us now:

Phone Graham on +44 [0)1455 55 44 91
Email: info@technifold.co.uk

As sgon as we hear from you we will send
you our FREE "Distributorship Pack” and
Application Form.

For now, | will leave you with a testimonial
from Heidi, our Danish distributor...

% e placed the Tech-ni-Fold advert and
received on impressive stream of enguiries
that resulted in guick soles. Every marketing
activity Tech-ni-Fold asked ©s o implement
turned into clear profit and the business just
ook off. The market for these unique progucts
is huge ond we hove zero competition, | highty
recommentd the Tech-ni-Fold distributorship to
any professional person that can cope with fast
growth and plenty of sales octivity."
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¢ Eight dimensions of
experience

* Top-class stages

* Renowned awards

¢ Various guided tours ...
and lots of specials

EUIDSI'IL'IF]_, World ‘s no.1 Retail Trade Fair, is an r'niet_;:nﬂ parf of the world of retail. From FE!Jrum'y' T1& te 20, it will .E:-rr'r'rg

inge]‘hel around 2,300 exhibitors from more than 80 countries in Disseldord, Gerrm:rr:l?‘ with Expeded 114,000 trade
visilors from all over the world.

Itis nat enly an indispensable information and concrete answers to crucial quesfions What must a shop or store be today? Place
platform, trend hetspot and nebwark that every retailer whe wants le remain of experience and idenfification? Feel-goad
for professionals from the frade, but at competitive must ask himself.

venue? Third place? Pop-up market place?
What should it lock like, how should it feel?

the same time has an intensive effect on
many other areas and indusiries, provides
innovafive blueprints and deals with
urgent and future-relevant topics such as
digitizafien, robotics, sustainability or
climate neutrality.

THE EIGHT DIMENSIONS OF
EXPERIEMCE AT EUROSHOP 2020
On the one hand, the eight dimensions of
experience at EuroShop cover the enfire
investment needs of the trade, on the other
hand, they provide plenty of inspiration

EuroShop

Thim Word®s Ho. 1 Eebail Frade Fair
16 = 20 February 2020
Coidnaf, Snre ey - wene susbop e

Continued on page 32 >
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§ 'Vistastva

Print Solutions

& PLATINUM LASER FILMS i WEB OFFSET PRINTING INKS
& PLATINUM DIGITAL MEDIA FILM . EGGEN CTP THERMAL PLATE DEVELOPER

i EXCELPRO DIGITAL COLOUR PRINTING PAPERS (. LAMINATION FILM ROLLS — GLOSS/MATTE/IUMBO.

i PS.PRINTING PLATES & EENITH PRINTING ROLLERS —KORD/SORD/I-SPEEDMASTERS
& LCTCP —UV- PRINTING PLATES & EGGEN WATERBASED/ QIL BASED DVERCOATING VARNISHES
& (TP PHOTO POLIMER PLATES { EGGEN PRESS ROOM CHEMICALS — WASHES/ FOUNT SOLUTIONS.

& LARGE FORMAT FLEX/ SAY/ ONE WAY VISION MEDIA

i ENOVA GLOSS PRINTING INKS
{ ROLLUP STANDS/ SNAPFRAME

L PLATINUM PRINTING INKS

& Vista Nova

PROFESSIONAL VIOLET CTP WEB PLATE

VIOLET PHOTOPOLYMER CTP PLATE

Imporant Siom dry and cool, mndle with came

Lagos - Abuja - |lbadan - Kaduna - Kano - Port-Hacourt - Maiduguri

LAGOS: Vista International Limited 2EB, Opp. Aswani Market Osole Way, liale Lages. Migeria, Tell Free: DB0D VISTA NG, 0700 VISTAPAPER,
Email: sales.ng@vistaofricanet, Web: www.vistoafrica.net @l Vista International Ltd & @Vista_Intl  E Vista Internationol Ltd
ABUJA: Plot 764, CAD Zone, C-16, Industrial Area, Mear Lafarge Plant Abujo, Migeria. Tel: 09053807949
KADUMNA: 15, Inuwa, Abdulkadir Read, Industrial Estate, Kaduna South, Kaduna State, Nigeria. Tel: 081246300272
PORT-HARCOURT: 2270, Trars Ameadi Inchestrial Leyout, Triana Lid Compeound, Mear LG Shep Opp Mainstreet Bank, Port Horcourt, Rivers State, Migena, Tel: 08126300427
IBADAN: B, Ajia Street, Behind Copital Building, Off Ring Rood, lbadan. Oyo State, Migeria. Tel: 0B1 246300108, 027 5046000, 07024829840
KANQ: Kundolio Foad, Bombai Industrial Layowt, Bombai, Kono State, Migerio. Tel: 09053807968, 0B0567 55583, 07090507702
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SPECTIAL FEANTHRE FREVIEW

The dimension shop fitting & store design
provides creafive and pragmatic answers.

The dimension retail technalogy presents
what surprises, inspires, stimulates and
advances. Augmented Reality, Virtual
Reality, Artificial Intelligence, Internat-
of-Things, Smart Store, Customer
Engagement, Mobile Payment or Cloud-
based Services, these are the dominant
topics of this dimension.

Retoil marketing is the poink of inferest for
digital creatives. Customer engagement
& experience, brand experience

in the stationary and digital store,
personalization via mobile, artificial
intelligence, digital signage. In the

Retail Marketing dimension at EuroShop
2020, trade visitors can expect the enfire
spectrum of ever more intense and digital
interaction with customers.

The lighting community alse meets at
EureShop. When it comes to experience
and staging, fascination and atmosphere,
light plays a crucial role. The dimension
lighting shows its diverse technical
applications, from smart lighting te 1aT,
combined with ecclogical aspects such as
sustainability and effidency.

Telling stories is what visual merchandising
has to offer. As an analog experience
space and as a digital platferm. The
dimension of the same name of the
EurcShop shows how to shage, foscinate
and surprise, whether as a walk-in
narrative or ougmented reality, as o pop-
up store or a digital store,

Meore and more supermarkets, but alse
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EHRCSHOF 2020

fashion stores, are delighfing customers

with gastrenomic offers. That is why retail
cafering is a very hot fopic and will have its
own dimension at EuraShop 2020 with food
service equipment. Everything from fast food

to star cuisine is on the menu here.

In the Refrigeration & Energy
Management dimension, what belongs
together grows together: ecology &

economy. Digital transformation and building
automation, loT and Al, efficiency and staging
- everything complements the climate-neutral
smaort store and is the facus of the EuroShop,

Trade fairs and events en route to the

age of digitization and festivalization, as
demaonstrated by the EuroShop, whose
dimension Expo & Event is the world's largest
industry event for the live communication
scene. Cross-media networking. Complex
experience scenarios, inspiring performance
or dynamic communicalion will be the
dominant fopics.

THE SUPPORTING PROGRAM OF
EUROSHOP 2020

In addition to the extensive range of offers
from its exhibitors from all aver the warld, the
USP of EuraShop also includes the quality and

range of its uni que supporfing program.

8 STAGES - 600 SPEAKERS - 500
LECTURES

The centerpiece is the eight stages of the
EuraShop. These are top-class lecture and
discussion forums on the latest developments,
innovative frends and best praclice examples
in the middle of the trade foir and free of
charge for all EuroShop visitors without prier
registration (simultanecus D-GB or English
only).

With o total of 400 speakers and aver
500 specialist lectures on the five days

of the fair, they offer every visitar to the
fair an invaluable and tailored added
value. All shages at a glance: Retail
Technology Stage, Omnichannel Stage,
Start-up Stage, Store Design Stage, Retail
Designers Stage, Energy Management
Stage, Retoil Maorketing Stage and Expo +
Event Stage.

THE S5PECIALS OF THE EUROSHOP - A
FIREWORK OF IDEAS

The specials of EuroShop include various
special areas that offer freedom for
spedalists, start-ups, for “Generations X,
¥ & 2, forideas, visions and innovative

products,

Continued on page 46 >
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NEW FINANCE ACT: WHERE IT AFFECTS PRINTERS
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W RSN YEE
5 l‘f‘1 "'T

imported ones. This implies that imported
tobacco and aleoholic beverages will pay
additional charges (Excise Duty) ofter
the payment of Custom Duties (Clearing
fee and others), which we expect will

be of benefit to local manufacturers with
cheaper altematives. Experts believe

this singular act will further boost local
production with oftendant job creation
and other mulfiplier effects, apart

from the primary aim of improving
government revenue, With this, the label
and flexible packaging sector in the
industry is expected to get quite busy with
production demands.

CAPITAL GAIN TAX (CGT)

The CGT Act 2019 was renamed by the
new Ack as Business Reorganization. This
granted companies an exemption from
paying CGT during the transfer of assets
between two entities during restructuring.
This is an ample opportunity for revamped
print businesses to bolster up while dead
ones go through streamless and cost-
effective procedure without necessarily
incurring huge cost (to investors), Also,
far anyone who get compensated for loss
shall not be taxed, except where such
compensation is above N 10 million. With
this gesture, experts believe there should
be a couple of resuscitated companies
coming on board to disrupt status quo
bosed on experience.

STAMP DUTIES

The expansion of scope on Stamp Duties
of M50 on every elactronic transaction
(either by payment of goods and services
or bank transfer) werth M 10,000 and
above. Notwithstanding, the duty will be
exempted for payment on transfer from
one account to another in the same bank.
Motwithstanding, split transaction lesser

@ wihere To orimt | VDL 12 | NO6S | JANUARY 2020 | |55M: 2006-7402

than MN10,000 each, will not attract any
Stamp Duty charge while bulk transaction
will only attroct M50 for Stamp Duty.
Whatever, businesses just need to be
smartly wise in their accounting procedures
to reduce excessive paoyment of Stamp
Duties.

PERSOMAL INCOME TAX (PIT)

While Government is giving out these
laudable incentives, it however plans to
increase tax revenue by expanding tax

net and blocking loopheles in the current
tax administration; this will be achievable
by Tax |dentification Mumber [TIM) as a
precondition to holding and maintaining a
bank account in Migeria. Printers and allied
business owners should know from now on
that existing account holders [opened prior
to September 30, 2019] must provide their
TIMs to continue operating their accounts
because the new Finance Act stipulates
that those without TIM will be barred from
operating any new or existing business
bank accounts,

It will no longer be business as usual
regarding tax collection

Printers should note that in Federal
Government requesting TIN shows that
Government is determined to ensure that
everyone pays tax, and would be ready
to enferce remittance from the source

or ask the bank to freeze the account

of defaulters. With unrestricted access

into the bank accounts of companies,
businesses are now open to paying taxes
more than ever. And te reduce tax evasion,
commercial banks are required to play a
significant role under the new paolicy. Note
that banks are being used as agents for
bath tracking and collection. The onus now
lies on all businesses to ensure compliance.

VALUE ADDED TAX (VAT)

This happens to be the bone of contention
for the Private Sector. An increase of
Valve Added Tax [VAT) on specific goods
and services by 50%; that is from 5% to
7.5%. It is however imperative for Print &
Allied Businesses to note that, Migeria still
operates one of the lowest VAT systems in
the world [even in Africa) where countries
like Ghana pegs its VAT @ 15%, South
Africa @ 14%, Cameroun @ 19.25%,
Batswana @ 12%, Cape Verde @ 15%,
Chad @ 18%, Congo @ 18%, Kenya &
16%, Malowi @ 16.5%, Mauritivs @ 15%,
and Merocco @ 20% 1o mention but a few.

The 2.5% increase to the hitherto 5%
according to the Federal Gavernment
became imperative to generate more
revenue for States and Local Governments
in order for them to easily bear the cost
burden associated with the increase in new
minimum wage and other governmental
costs. While this move is supportive of
revenue ncrease, observers believe it

will also exert an upward pressure on the
prices of goods and services os producers/
sarvice providers push the burdens ro

the final consumers. Be thot os it may,

the law has come to stay and immediate
implementation is required to mitigate
sanctions by regulatory authorities,

Petroleum Profit Tax (PPT)

The new finance law effectively obliterates
the tax exemption granted under the PPT
Auct 2019 for Withhelding Tax [WHT) of
10% on dividend poid out of the profit

of petroleum operation companies in
Migeria. This implies that 10% will be
deducted from dividend paid out by any
guoted,/ unquoted petroleum company to
its shareholders. As the Petroleum & Allied
Sector is Nigeria's biggest revenue source,
Government naturally concentrate on this
sactor which may affect the valume of print
jobs coming out from this sector,

Overall, WHERE To Print believes
the new Finance Act has mere
positives to benefit the economy,
the expected gains from this

Act still largely depends on the
pelitical will of the Federal and
majorly the State Governments to
deploy resources generated from
the implementation on combating
infrastructural decay, improving
ease of doing business, and
ensuring relatively stable and
enabling business environment for
businesses to flourish.

v w hereloprintmagazine.com
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CES 2020 WRAPS: Al AND 5G DEFINE THE FUTURE OF INNOVATION

major theme, with advancements in
digital therapeutics, wearables and
remote patient monitoring as digital
health addresses real world issues like
opioid dependence, mental illness and
chronic disease. The Health & Wellness
category saw an increase of nearly
25% with more than 135 exhibiting
companies at CES 2020, including
Humetrix and InBody.

* The Smart Cities axhibit area
expanded by nearly 25% over 2019,

Consumer. .'
| Technology
| ,Assot.latton' i
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with companies and organizations
including the Department of
Transportation, Hitachi and
Siemens, highlighting products that
will revitalize economies and help
communities survive and thrive.

= CTA also partnered with the World

Bank Group at CES 2020 on a Global

Tech Challenge, calling for companies
around the world to create sclutions
focused on three key areas: health,
gender inequality and technologies
that enable communities to be resilient.
The Health Tech Challenge categary

is accepting applications through
February 25 to connect innovatars with
healthcare providers in East Africa.

Eureka Park

= CES 2020 waos also the world's
largest starfup event, with more than

Finelists an stoge with Emmy Award-Winning Tedh-Life
Calumnist Jannifar Jeily, :
1,200 companies from 44 countries
featured within Eureka Park, offering
disruptive innovations, attracting investors
and big-name brands. Technologies
unveiled within Eureka Park include the
Oval Home smart sensor that analyzes
temperature, light, humidity and mevement
in the home; Yoganstch, which applies
maotion capture technelagy to help users
improve poses; and Caregiver Smart
Solutions with sensors that track movement
and patterns te provide caregivers
reassurance and patients with more
independence at home,

“CES has the unique ability for startups
and young companies to get exposure o
major global brands, " said Mara Lewis,
Co-Founder and CEQ, ID8 Innovation;
member, CTA Board of Industry Leaders.
“The opportunities for venture funding and
growth are incredible here. And the CES
2020 Diversity and Inclusion conference
track was mind blowing!”

Diversity and inclusion

* CES 2020 had a lorge focus on Diversity
and Inclusion, with new programming and
partnerships. The iInnevation for All
conference program featured chief diversity
officers and leaders from Bosch, HP and
Walmart, and explored inclusive ways that

Continued on page 38
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SULUTIONS LIMITED

Exact Solutions Limited is an Engineering
company specialising in sales and support of
Printing Machinery. We are the authorised partner/
agent of leading manufacturers of Printing
equipment.

QOur engineering team are well trained to ensure that
the high-tech solutions we provide are optimally
utilised at production by our customers. As a
standard, we acquire competence to support each
distinct equipment prior to installation in Nigeria.

¢ 23" Fatal Atere Way, Matori, Lagos, Lagos State
(L) +234 802512 5190; +234 813 661 5085
g.ugwu@exactsolutions.com.ng

&8 www.exactsolutions.com.ng

Company Registration Number RC450356
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CES 2020 WRAPS: Al AND

D&l is contributing to the bottom line,
shifting culture, hiring differently and
investing in diversity.

Travel and Tourism

« Delta Airlines was the first
airline to keynote at CES. During

his address, Delta Air Lines CEQ Ed
Bastian described the future world of
travel through tech, incuding Al, AR,
biometric security, smart incentive
programs, and a new Parallel Reality
experience, as travel becomes more
customized.

Tr ansporta hon and Vehicle
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Technology

« CES 2020 was revved up

highlighting the future of transportation.

Mine of the world's leading car
manufacturers, including Audi,
Daimler (Mercedes), FCA
Henda, Hyundai, Nissan and
Teyota, and mere than 150 vehicle
tech exhibitors unveiled the latest in
connected cars, self-driving vehicles
and concept cars. Products included
the Mercedes Vision AVTR concept car,
Audi’s Al:ME and the Sony Vision 5.

BMW

Ford,

C Space
= CES brought together content

P

URE OF INNOVATION

creators, Hollywood, the advertising and
music industries, media and leading CMOs
to explare the future of brand marketing
and entertainment, including streaming
services, through the return of C Space.
The 2020 program featured more than

60 exhibitors, including AT&T Services,
Comcast, Google, HP, Hulu, iHeart
NBC Universal, Pandora, Reddit,
Roku, SiriuXM, Snap, Twitch, Turner
Univision and WWE.

KEYMOTES

The CES stage featured more than 1, 100
speakers representing major global
industries, including keynotes from Samsung
President and CEC of Consumer Electronics
Division Mr. Hyun-Sulk Kim; Daimler
Chairman Ola Kéllenius; Delta Air Lines
CEOQ Ed Bastian; MBCUniversal Chairman
of Advertising and Partnerships Linda
Yaccarine; Quibi CEQ Meg Whitman
and Founder Jeffrey Katzenberg; U.5.
Secretary of Transportation Elaine L.
Choo; Salesforce Chairman and co-CEQ
Marc Benioff; Unilever CECt Alan Jope;
and Presidential Advisor, Ivanka Trump.

Visit CES.tech/Live to see the CES
keynotes, SuperSessions and other
canference programs.

CES, the world's largest and most influential
tech event, returns to Las Vegas,
5-9. 2021.

January

wheretoprintmagazine.com



Platform Economy and Circular
Economy in their offerings to visitors.
The globalisation of the market economy
as well as customer demands for more
ecologically Friendly/ sustainable solutions
are driving these trends. Today’s customer
is hyper-connected and enjoys the ability
to swilch service providers with a few
mouse clicks. Businesses in Africa |and
beyﬂnd! who do not stay on trend risk
poor customer acquisition and retention
abilities.

BRIEFLY LET US KNOW THE PLANS
YOU HAVE FOR INTENDING
VISITORS ESPECIALLY IN TERMS OF
DRUPA 2020 PRE-BRIEFING EVENT;
VISA PROCESSING; HOTEL AND
TRAVEL LOGISTICS ETC, THIS YEAR?
DRUPA is a huga collaborative event
with purlnersl'ﬁps that span G::nl'lsrullrl:lrl.r’r

f ODAY'S CUSTOMER IS
HYPER-CONNECTED AND
ENJOYS THE ABILITY
TO SWITCH SERVICE
PROVIDERS WITH A
FEW MOUSE CLICKS.
BUSINESSES IN AFRICA
(AND BEYOND) WHO DO
NOT STAY ON TREND
RISK POOR CUSTOMER
ACQUISITION AND

RETENTION ABILITIES. 33

From page 25 -

Embassy actlivities, Airline operators,
Airport authorifies, Taxi operators, Public
Transport services, Hotels, Restaurants,
Haospitality service providers, Police,/
security sarvices at. Al. The only binding
commonality amongst all these separate
enfifies is a collechive commitment to
provide excellent service to every DRUPA
visitor. We are very glad at the recard
level of interast shown lowards DRLUPA
2020,

WHAT DO YOU THINK INTENDING
DELEGATES SHOULD DO
DIFFERENMTLY AT THIS DRUPA 20207
Due to the foct that DRUPA is the global
base far the Print Industry; it is a frue
hive of exciting B2ZB activity, Whilst this is
excifing, it is important to remain focused,
To avoid distractions from the wealth of
innovations on show, we advise visitors
to plan their visit befare arrival, On the
DRUPA, website and dedicated mobile
apps, there are up to date exhibitor and
product listings. Visiters will be able

to take note of exhibitor details and

send enquiries and even book meetings
before their arrival in Dusseldorf. Also,
we also have a matchmaking feature

an our platforms that allow visitors state
their inferests/ enquiries and the relevant
exhibitors will respond accordingly. We
also encourage visitors to save some
energy to visit the beautiful City of
Dusseldorf ofter their business activilies.
Dusseldarf is o cosmopolitan City that
affers a wealth of restaurants, sheps and
amazing tourist offerings - ond yes, most

k€ THE ONLY BINDING
COMMONALITY
AMONGST ALL THESE
SEPARATE ENTITIES
IS A COLLECTIVE
COMMITMENT TO
PROVIDE EXCELLENT
SERVICE TO EVERY

DRUPA VISITOR.
33

Dusseldorfers speck English.

FINALLY, WHAT ADVICE WILL YOU GIVE
TO INTENDING DELEGATES ESPECIALLY
IN THE AREA OF DOCUMENT
PREPARATION TOWARDS (THEIR)
SCHENGEM VISA PROCESSING AT THE
HOST - GERMANM EMBASSY, BE ITIN
NIGERIA OR GHAMNA?

The German Consulates are aware and
prepared for the huge number of DRUPA
visitor interest in the next few months. Our
usual advice will be for prospective visitors

to please seek out early visa interview
appointments and adhere srictly to the
requested document submissions. OF even
greater importance is the necessity to expldin
any omissions where they may arise directly to
the consulate and not provide any unauthenfic
documents. The consulates are key pariners
who are very keen to facilitate the entry of
every genuine DRUPA visitor to Germany.

THANK YOU FOR YOUR TIME SIR.
You're welcome.
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INTEGRATED BERVICER

“OUR VISION IS TO HELP PRINT OWNERS
SAVE THEIR HARD EARN INVESTMENT,
IMPROVE AND SUSTAIN PRINT QUALITY."

- MR. AGHOMON OHILEBO, MD/CEO - INKS SOLUTION INTEGRATED SERVICES
With mare than o decode experience in print markefing and safes, Mr. Aghomon Ohilebo, the MD/CED of Inks
Solutions Integrated Services is with ample experience that enabled him te delve into a niche market in Nigeria's
versafile Printing Industry. As former Marketing Manager af Top Solutions Limited, Mr. Ohilebo decided fo address
ane of the teething preblems of digital large format print business in the area of quality ink supply which informs
the establishment of Inks Solution Integrated Services. WHERE To Print sat down with him to find out how he set fo
accomplish this tosk - he also bears his mind on other sundry issves that affect the industry. Excerpt below:

CAM YOU PLEASE LET US KNOW YOU

AND THE NEW BUSINESS?

My name is Aghomon Chilebo, a graduate
of Chemistry from the former Bendel State
University Ekpoma now Ambrose Alli
University. | also hold a Post Graduate
Diplema in Theology, Diploma in Marketing
and Computer Science. | em married and
blessed with four {4] children; two boys and
twa girls to the glory of God.

BRIEFLY TELL US HOW THE BUSINESS
HAS EVOLVED?

The new business which taday is known as Inks
Solufion Integrated Services octually came as
a vision ta solve the teething problem many
printers have especially in accessing quality
inks in the large format sectar of the Printing
Industry and this in turn hos created an avenus
for the proliferation of sub-standard inks in the
Migerian Print Market. Qur vision is to help
print owners save their hard earn investment,
improve and sustain print quality.

When we talk about print quality, note that

©
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any ink standard that is used on any machine
will definitely determine print quality cutput.
Hence, our vision is fo solve the miroge of
problems being faced by printers today.
Such challenges are (but not limited te) the
fellawing;

- Ink stock out from suppliers

- Incansistency in ink quality supply

- Supply delay

HOW WILL YOU DESCRIBE LAST
YEAR AS A PRINT BUSINESS SERVICE
PROVIDER?

Aside 2019 being an Election Year in Migeria,
2019 was a lot more befter in terms of printing
acfivities in terms of sales of machines and
consumables when compared te 2018, Butif
we hove to do o direct comparison in terms of
comparing profits, | will autharitafively tell you
that 2019 fell short of expectations in terms

of print volumes activities which ulfimately
affected prajections and profit.

WHAT ARE THE SPECIFIC
CHALLEMGES TO YOU OR YOUR

BUSINESS, AND HOW DID YOU

COPE?

Well, Inks Solution Integrated Services actually
came on board towards the end of 2019, In
terms of challenges, we all know that any new
business must have its own peculiar challenge
or challanges which in most casas stern from the
fact that o lot of paople, having ta believe and
trust your brand in terms of quality and other
service delivery. 5o far so good, we have been
able to push through as our clientele base is
increasing on gradual basis.

LOOKING BACK, WHAT WILL YOU
HAVE DOME DIFFERENTLY?

Well, | don't actually think if there is anything
| am doing now that | would have done
differently because | believe that destiny has
a way of taking you through the path of life
in order fo fake you to where you ought fo be
at any given paint in time. But a combination
of prayer and hardwerk which must be done
smartly is all it tokes for you o become who you
should be in life, As for me, no regret and no

Continued on page 47 »>
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“OUR VISION IS TO HELP PRINT OWNERS SAVE THEIR HARD EARN PJL;
INVESTMENT, IMPROVE AND SUSTAIN PRINT QUALITY." o _cooum

dull moment.

STRATEGICALLY, WHAT ARE YOUR PLANS FOR THIS

YEAR ESPECIALLY IN ENSURING CONSTANT AND

CONSISTENT QUALITY CONSUMABLES BACKED WITH

AFTER-SALES SERVICES?

We are assuring oll our numerous customers within and outside
Lages that we are strategically positioned to ensure that they

£ IF THE GOVERNMENT CAN MUSCLE
UP THE SAME POLITICAL WILL WITH
WHICH THEY BANNED THE IMPORTATION
OF FOREIGN RICE INTO THE COUNTRY SO
AS TO ENHANCE LOCAL PRODUCTION;
THEY CAN AS WELL APPLY THE SAME TO
THE NIGERIAN PRINT MARKET. THE LOW
PATRONAGE OF INDIGENOUS PRINTERS AS
WE ARE SEEING TODAY WILL BECOME A gy
THING OF THE PAST.

have our products ot all time; ot the right place; af the right quality;
and at a competitive price,

A5 A STAKEHOLDERS IN THE INDUSTRY, WHAT HOPE
CAN YOU GIVE WOULD-BE INVESTORS ESPECIALLY
UP-COMING GENERATION ABOUT PROFITABILITY
AND SUSTENABILITY OF PRINT BUSINESSES IN
NIGERIA?

Thank you so very much for this all-important quesfion. Having been
in the Printing Industry for more than 15years now and spending
more than 13 years out of the 15 years in top management pasition,
ane would autheritatively say that printing business is a lucrative
and profitable business whether you are a seller or a buyer (user] of
printing machines or printing consumables. But one thing is certain,
far printing business lo be sustained in Migeria, both old and new
invastors should be concerned with develeping a policy and attitude
thak will help drive print quality without culting comers. Onee

they are able to da this; such business will be sustained because
referrals will always tell you if you want quality from Company X

ar from Company Y. And this is cur core business value: QUALITY
PRODUCTS + SERVICE DELIVERY.

THERE ARE COMCERNS OVER THE LOW PATRONAGE

OF INDIGENOUS PRINTERS - GIVING ROOM FOR
DIFFERENT TIERS OF GOVERNMENT IN MIGERIA TO
IMPORT FINISHED PRINTING JOEBS FROM OUTSIDE

THE SHORES OF THE COUNTRY. WHAT DO YOU THINK
SHOULD BE DOMNE TO REVERSE THIS TREND?

Today, Migeria being a heterogeneous market, there is little or nothing
anyone can do about it as an individual but if the Gevernment will be
sincere with themselves, they can definitely change the namative. If

the Gavernment can muscle up the same political will with which they
banned the importation of foreign rice into the country so as to enhance
lacal praduction; they can as well apply the same to the Migerian print
markel. The low patronage of indigensus printers as we are seeing
today will become a thing of the past. Come to talk of it, we have in
Migeria teday printing machines that can rall eut prinfing jobs both
commercial and security jobs with good quality which can be compared
with any print quality in the world.

The Government should also know that each time they toke these jobs
outside the country, they are not only promoting unemployment, they
are also indirectly promofing poverty in the country. Do not forget
that abter crude oil and agriculture the very next high-income saming
sector is the prinfing sector. Reason being that every facet of human
endeavour is linked up with printing so the government must have
business for the people while they should pre-occupy themselves with
praviding security and enabling envirenment for business te thrive.

DO YOU STILL BELIEVE IN THE FUTURE OF PRINT
BUSINESS ESPECIALLY LARGE FORMAT COMSIDERING
THE NATURE OF THE BUSINESS?

The answer is capitel YES. Though printing is an evelving technology
but you cannot do without an aspect of it. But it could be modernized.

HOW DO YOU ENSURE CONTIMNUITY OF PRINT
BUSINESS?

It should be praperdy regulated by bodies who are saddled with
such responsibilities which | think the new re-invigorated CIPPOMN is
gradually deing.

WHAT WILL YOUR COMPANY DO TO ENSURE LESS
DOWNTIME OF EQUIPMENT USAGE AS A RESULT

OF MACHINE BREAKDOWN, NON-AVAILABILITY OF
CONSUMABLES AND INADEQUATE MANPOWER?Y

We have persennel that are handy and backed with marketing legistic

and possibly maintenance, when such need arises.

WHAT KIND OF SUPPORT, POLICY FORMULATION

AND OR REVIEW ETC DO YOU EXPECT FROM
GOVERMNMEMT ESPECIALLY IN SUPPORTING MACHINE
MAMNUFACTURERS?

They should set up mare financial institutions to compliment Bank

of Industry that will specifically handle the issue of loans and other
financial support especially to those that would want io produce Made-
in-Migeria prinfing machines.

FINALLY, WHAT DO YOU WANT YOUR CURRENT AND
PROSPECTIVE CUSTOMERS KNOW ABOUT YOUR
PRODUCTS AND SERVICES?

That they should trust us with their investment as we promised te give
them the best in terms of quality products and good service delivery.

THANK YOU FOR YOUR TIME SIR
Thank you too!
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Print iImpact around Nigeris
Stories by Precious Adwonuma & Joju Adekanbi

GOVERNMENT

To be focused on my customers; | do not really have much
expectaticns from the Government although they have their input
in the industry; they are doing their best and | beliave we will get
there, But in my business, | have o goal and there is o saying that:
“if you do not know where you are going, any read will get you
thare”, so, ane needs 1o be focused. We have few things we have
set up as goals this year, for example last year, “quality” was our
top priority whereby we trained our staffs through that quality
consciousness and it was a major focus for us last year and we are
improving on it this year as well.

WASTE MANAGEMENT

Another major thing we are focuzing on this year is waste
management; ability to monoge material given fo provide needed
guantity of result and to avoid delivering incomplete jobs to
clients.

PRINT EQUIPMENT ACQUISITION & INDUSTRY

We alsc plan to add another machine to our collections this year
to meat up targets and customers’ needs and | believe by the end
of the year, we can say confidently we have achieved something,
Another interesting thing to note obout this year is that it is the
beginning of ancther decade and it requires setting a goal for
the next tan years on what
the industry should becoma,
this means that lots of work
I'IEEdE. tao EIE' dDﬂE E"Q'E'r:f 'FECIF
towards the achievemen! of
the ten year goal which is
why 2020 is very impertant to
aur industry and | wish other
stakeholders would know this
and work together for the
good of the industry.

* MR. SHOLA ADEKAMBI
= 15T POINT DIGISEP

Firstly. | want fo say thank yeu to the publisher and general
team of WHERE To Print magazine for the opportunity fo feature
in this wonderful and first edition of the magazine in 2020, At
Mukreafionz, our vision still remains; to be the leading printing
solutions provider in Africa, and that is what has kept us moving
through the years.

The year 2020 is the beginning of o decade, so there are lots of
expactoticns tor this decade and it promises to be great, l.uuking
at the challenges last year in terms of Government’s policy

and instability in the economy (aside that fact that it was also o
political year), we are very positive and hopeful for a wonderful
2020 becouse we are much more focused and we look at what
the year promises to deliver, we are very hopeful, we believe in
this economy and we sae challenges as opporfunities.
GOVERMNMENT

From the Government, thera are lotz of new policies that has
come fo play for example, the Finance Bill that has just been
signed inte law. | think it will not favour everybody, so we are
expecting policies that will be more business-friendly especially
in our secter and also lower the charges because the 7.5% VAT
is on the high side whereby the mosses will hove to bear the cost
because it has o boomerang effect in which the prices of materials
will increase as well oz consumables too going up. Currently
some of our clients ore already complaining obout the 7.5% we
included in the jobs. | am olse aware of some businesses that will
absorb the cost becausa some clients are not willing to pay, and
at the end of the day some of the cost is coming back fo us as o
business owner which in turn aoffedis the flow of business. 5o, we
are hopeful this 2020, government should stobilize the econemy
that will be favourable to all.

INDUSTRY

From the stakeholders, we are happy we have new leadership in
the: Prinfing Industry and we hove been seeing a lot of activities
from the new leadership and it tells you thot these are visionary
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leaders and | sincerely appreciate their work, lts less than a
year in office and we have seen a lot of changes in terms of
information dissemination and carrying everyone along through
Townhall Maetings. These show that they are leaders that are
willing to work with the people and | believe in them.

Ancther thing | am expecting from the stakeholders is fo speak
for the industry at Government level so that a lot of printing jobs
thet are being token out will be done in Migeria, They can stand
on our behalf to be the voice of the masses which in turmn will
encourage local pafronage.

BANKERS & SUPPLIERS

From the banks, there are decisions taken by Central Bank that
are offecting the banks. For example, the rote of Treasury Bills
hos dmsﬁm“y reducad as a result will force banks to reduce

their interest rates. So, we are looking ot o situation where
banking institutions will provide facility for business owners at

an affordable rate and they should be flexible too in terms of
poyment. Also, suppliers should consider their customers os well
though some are reasonable whils same of them are receptive.
This should be looked into so we can have a win-win situation.
CUSTOMERS

We have a lot of plans for sur customers in this 2020 business
year, We hove our expanszion plan and we are working towards it
in meving ferward to the next phase of our business. 5e, in 2020
we are moving and as we move, we move with our customers,
We appreciated our customers for their busineszes in 2019; we
hosted some of them fo o dinner, ond we also sent out gift items
in appreciating them; we
also provided lots of free
sarvicas fo them like free
medical checkups, free eye
glasses and we hope to do
maore this year ond aside
from discounted price and
quality of service delivery,
e 'I:IJEO rﬂipﬂl‘ldﬂd to some
feedbacks of our customers
so we can serve them better
in 2020 Business Year
becouse their potronage is
our encouragement and wea
look forward to a fruitful
2020.

* MR. TOSIN SHOFU - NUKREATIOMZ PRINTING
SOLUTIONS LTD

POWER & EXCHAMNGE RATE

There are two mojor I:Hu”ungus wa foce most of the time as
business ewners; these are power supply and exchange rate.
Power is the major aspect that
needs to be addressed in our
economy becousze the money,
profit and inferest we get as
business owners of the end
of the day go into running
generalors and maintenance
of the machines, 2o | hope
powaer supply con be locked
infe and resolved by the
Government once and for all.

CUSTOMERS

In terms of the plans we have
for our customers this year,
the fact is that we just bought
a new CTP machine because our most imporiant aim is fo satisfy
our custemers this Business Year 2020 by making them happy and
give them better service and gquality jobs which | believe goes a
long way in marketing them as brands,

* MR. FRED IRABOR - UNIVERSAL HUB LTD
Continued on page 43 >>
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Stories by Precions Aduonuma & Joju Adekanbi

SUPPLIERS

Wi are very hopeful of

a reduced price of print
mnsumui}iaﬁ to E‘Hﬂblﬂ WS
maeel with lots of our clients’
high demands with low
budgets and to continue to
preduce the finest print on
time with the ever-evolving
print innevation.

POWER & TAXES

from the enargy sector and o
® downward review of both State
ond Locol Government taxes

* MR5. BRIDGET LARRY-IZAMOJE - ERILA PRINTING PRESS
LTD
GOVERMMENT |n 2020, the Government should be very definite
and fair in administering policies regarding private business
owners. There are economic measures put in place that are
hindering private sector, it
% = should be waived for us to
excel.
T CUSTOMERS
Wa I'“I.VH‘ DlEﬂ sat ﬂiidﬂ as a kﬂ'r
reguirernent fo succeed with
our clients - an operational
improvement plan in 2020
aimed at changing cur work
support for clients. Our agency
tends to schedule o few vital
brainstorming sessions with our
clients and prospects, picking
their brains to get feedback from their vantage points theraby
serving them batter. Wa Are JANGILS!

* MR. CHINEDU UREWLLII - JANGILS MEDIA LTD

POWER

Since the advent of democracy in Migeria, billions of naira hove
been expended on power, yet the desired goal has not been
achieved. Many companies have relecated out of Nigeria to
neighbouring countries fo establish due to their stoble power
supply which is increasingly odding value to their econamy but
causing economic melidowns in our country. The Government
should please find a lasting selution to the issue of power supply.

SECURITY

The issue of security is ancther thing, though the Government

is trying, but it has not met the expectation of Migerians, Boke
Haram, kidnupping, armad rc:l:ﬂ:mrr and ritual ki”ingﬁ are
increasing in the country day by day, People are afraid fo travel
on the roads, those who ventured to frovel, do so with trepidation.
This has actually brought fear in the minds of both foreign and

local investors.

BAMNKING & FINAMCE

The bankers are a)q:mded to give prompt notifications an returmn
chegques; and o give o more quality service that will benefil

real sectors of the ecanomy like the Printing Industry where lots
of Migerians ore employed. The Government should empower
operaters in the industry by implementing palicies that will reduce
interast rotes on loons and finonces.

INDUSTRY
Government policies for the Prinfing Industry should be fair,

We sincerely seek improvement

friendly and offordable
for printers especially
on import duties of
row materials and
printing equipment.
The Government

can also help the
industry by banning
impartation of printed
ratters inte the
country in order fo
increase the volume
of work in our presses
that will result in
creating jobs. Reviving
the Paper Mills in the
cauntry, te reduce
importation of poper

in the industry - is also key.

STAKEHOLDERS

Stakeholders’ activism has become o commen oceurrence

in corporote life ond o genuine managenol issue; as
enviranmentalists, employees, community grovps, human rights
organizations, and charitable orgonizations increasingly use a
variety of strategies to influence firms" action.

Mowadays, erganizotion’s success depends not only on
corporations’ relations with key stakeholders (employees,
cuetomers, suppliers and shareholders), but also an investors,
public/ gevernment, activists and community pesitive invelvement.
The quality of these relationships is therefore crucial fo the
success of the company. We also know that the ability to respond
to competitive conditions, keeping up with global trends, building
a reputation and gaining social acceptance are important to
nr.l'limﬁng success. The grcrwing irriardapandunca batween

firms, increcsed litigiousness, voenl special interest groups,

and increased interdependence between traditicnally separate
sections of the economy are some of the factors that have caused
fundamental rethinking of the concept of effective managemeant.
Therefore, all stakehaolders should be all-eyes-open and alse, o
be ready to finding lasting selutions to the challenges facing the

induslrr'.

SUPPLIERS

Cur suppliers are expected to be more efficient and tima
conscious in terms of delivery to avoid us getting unnecessarily out
of stock. This will ensure that we do not disappeint our customers
on projected time of delivery,

CUSTOMERS

We want 1o render better, and quality services that match
international standard. We alse want to continually build our
customers’ confidence in our quality and timely service delivery.
* MR. SEGUN SALAU = TTK PRESS LTD

POWER

As always, every

IJLIEEFIHEE- I'I'BHdS- fuvumi:ﬂa
anvironment fo operate,
ours is not an exception.
| axpect the governmant
to do strategic work in the
agrea of power supply and
alse to encourage lecal
industries with policies
and regulations that help
businesses grow.
CUSTOMERS

To my customers, | wish
them a blissful Mew Year and alsc promise a more committed
and motivative services in 2020,

* MR. EZEZUO BEMNJAMIN - DI SQUARE

Continued on page 50 >
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candle for your home orworkplace
Butincorporating the colour into
your life could be as simple as
adding blue foods to your diet.
Aligning with tha growing emphasis
on health, foods and beverages
that are gimilar in colour to Clazsic
Blue are nich in anthocyanins

that are thought to bolster the
ody's defence against ailments
from cardiovascular disease to
cancer call proliferation. Or, if you
have cause to indulge, you could
help yourself to a decadent biue
macaroon.

Az technology continues to

race ahead of the human ability

to process it all, itis easy to
understand why we gravitate to
volours that are honest and offer
the promise of protection. Non-
agoressive and easily relatable,
the trusted PANTONE 19-4062
Classic Blue lends itsalf to relaxed
intaraction, Associated with the
return of anothar day, this univarsal
favourite is comfbortably embraced,

About Pantone Colour of the
Year

For over M years, Pantone's Colour
of the Year has influenced product
developmant and purchasing
decisions in multiple industnes,
including fashion, homea furnishings,
and industrial design, as weall as

PASCAL JUERY NEW CHIEF EXECUTIVE OFFICER OF

AGFA-GEVAERT

[

Az of Fabruary 1 2020, following a
ngorous selection process by the
Board of Directors, Pascal Juéry
will become the new CEQ of Agfa-
Gevaert, He succeeds Christian
Reinaudo, who will continue to
suppart the company as membar of
the Board of Directors.

Pascal Juéry, 54 years old and from
Paris, Franca, is a graduate from
ESCP Business Schoal. He provides
more than 30 years of experience
inthe chemical and advanced
material industries, Pascal Juéry
started his careerin finance and
soon demonstrated s ability to lead

©

Print Impoct
w&ird

product packaging and graphic
design. The Pantone Colour of the
Year selection process requires
thoughtful consideration and trend
analysis. To arrive at the selaction
each year, Pantone's colour exparts

at tha Pantone Colowr Institute comb

the world Iooking for new colour
influences, This can include the
entertainment industry and films in
production, traveling art collections

and new artists, fashion, all areas of

. EPSON DEBUTS FIRST INDUSTRIAL
: DIRECT-TO-GARMENT PRINTER

design, popular travel destinations,
as well as new lifestyles, playstyles,
and socio-economic conditions,
Influences may also stem from new
technologies, matenals, textures,
and effects that impact colour,
relevant social media platforms and
BVEN UPCOMINg Sporting events that
capture worldwide attention,

AboutThe Pantone Colour
Institute ™

The Pantone Colour Institute is tha
husginess unit within Pantone that
highlights the top seasonal runway
colours, selects the Pantone Colour
of the Year, foracasts global colour
trends, and advises companies on
colour for product and brand visual
identity. Through seasonal trend
foracasts, colour psychology, and
colour consulting, the Pantone
Colour Institute partners with global
brands to effectively laverage the
power, psychology, and emaotion of
calour in their design strategy,

AGFA ©

vanous global businesses as well as
hold key functional responsibilities.
For the past 10 years, he was a
member of the Executive Committes
of Rhodia and then Sakvay,

where he took an active partin

the group portfolio and business
transformation.

Klaus Rohrig, Chairman of the
Board of Director of Agfa-Gevaert
"We are happy to welcome

Pazcal Judry as the new CEO

at a decisive moment in the
Group's transformation process.
His previous experence in the
executive management of an
imtarnational company in tha middla
of a transformation journey will
anable him to lead Agfa-Gevaartin
its fast-changing markets.”

Pazcal Juary, future CED of Agfa-
Gevaert: °| am proud to join Agfa-
Gevaert, a global leading high-tech
company that has successfully
repositioned itself in the digital
word. | look forward to continuing
the transformation process with
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Agfa-Gevaert's talented team and,
in doing so, delivering sustainable
and profitable growth,” The Annual
Shareholders Meeting of May 12,
2020 will be asked by the Board to
elect Pascal Juéry as a Directorin
ordar to appoint him as Managing
Directorimmediately theraafter,

The Board of Directors would

like to thank Christian Reinaudo

for his commitment and valuable
contribution as CEO to Agfa-
Govaert's development over the past
decade. Klaus Rohrig, Chairman

of the Board of Directors, said:

'EPSON

¢ Epzon has announced its first
industnal direct-to-garment printer

¢ —tha SuraColor F3070 designed to

¢ provide low total cost of ownership
(TCD and reliability for excaptional

¢ performance and savings in high-
production print shop eminonments.

The SureColor F3070 is Epson’s
oo first diraet-to-garment printar to
. |leverage dual printhead technology
i and a bulkink pack system,
¢ providing remarkably low ink cost
¢ and minimized waste compared
to Epson cartridge systams, It
touts all new automatic garment
¢ height adjustment and easy user
+ maintenance faatures o increase
¢ production and reduce downtime for
garment print shops creating custom
apparel.

Ideal for digitally pinting custom
¢ garments on variety of fahric types

“Chnstian Reinaudo took the
position of CEQ on May 1, 2010
under difficult circumstances.
Following the global economic
cnsis in 2008-2009, he managed to
stabulize the company and restore
profitability. He implamented a
growth strategy for all the business
activities of the Group which, as
the results of the last two quarters
show, is starting to bear fruit. With
the planned divestment of part of
Agfa HealthCare's IT activities in
view, the company will have the
necessarny resources to further
develop these growth strategies.”

including cotton, linen, and rayon,
the SureColor F3070 is designed to
meet the increasing market demand
for unique clothing driven by the
millennial population in the U, 5.

The printer leverages a new dual
2.8-inch PrecisionCaore printhead

far high-guality output at production
speeds with true one-pass printing
for both colour and White ink.

Coupled with the first bulk ink
system integrated into an Epson
direct-to-garment printer, it is
capahble of housing 1.5 litres per
colour and 3.0 litres of white ink
far less frequant refilling, lower
operating costs, and less waste.
First ever automatic printhead
haight adjustmeant is sat based on
garmeant thickness and texture
for optimal print guality without
userinterterence, and easily
switches hetween thin t-shirts
and thick sweatshirts with lass
downtime between garments,
Built far raliability, the SuraColor
F3070 features an ultra-durabla
linear rail system and CNC milled
print carriage, designad for years
of production and features user
sarviceable parts, including
printheads, and low maintenance
time ideal for high production print
on-demand service providers,
fulfilment houses and in-house print
on-demand production.

| NEW FEATURES FOR PACKAGING INNOVATIONS
: 2020 AHEAD OF 2021 EXPANSION

Evant Diractor of Easyfairs’
packaging portfolio - Victora Blake,
+ said the show's advisory hoard of

! industry experts had identified key

: areas for focus and new directions
¢ for the annual show to explore.

: At this year, visitors to the show,
©will find the new Visit the Future

¢ Hub, designed to highlight how the

¢ industry is evolving. "There are a lot
: more new companies springing up,
: more e-commerce, & lot of pressure
: on brands regarding the packaging

part of the supply chain,” Blaka
explamed. "Wa wantad to look at
what features wa have existing and
where we want to go. So, this year
we've added some small changes
with a view 1o really strategically
ramping things up in 2021,

“The Future Hub is the stepping
stone to that, We want visitors

to see some real examples of
innovation, most of which will focus
on sustainability because that's
really whera the market is,” she

Continued on page 48 >
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SPECIAL FEATHEE PRIVIEN — EHROSAOP 2020

POPAI / Shop Global Village / Hall 1
The POPAI Village presents itself in o
completely new branding. Exhibiters from
many countries present all areas of POP
markefing. Presentafions on point of sale
markefing take place daily in the forum.

Start-up hub Retail Technology &
Marketing / Hall 3

Start-ups are young, creative, flexible,
future-oriented and are characterized 26 in
particular by innovative problem solufions.
The EuraShop offers newcomers who have
dedicated themselves to the development of
state-of-the-art [T systems and solutions in
retail their own presentation area.

IFES Global Village / Hall 4
The IFES Global Village is a meefing point
for the IFES family (Infernational Federation

'-‘----,
-‘-‘1
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of Expo & Event Services] and a hotspol
for networking events with new business

partners from all over the world. In addition,

a school and youth breakfast will lake place

on February 17th in the IFES Global Village.

Premium City - se much better / Hall
5

The retail design course of study at the
Disseldorf University of Applied Sciences
and Arts will aceupy an area of 865 m? at
the EureShop. “Premium City” - represents
a visionary city in 2050, in which retail,
public space and mobility merge. A total of
ten individual projects can be seen as part
af the presentation. The booth also offers a
forum for lectures and special promotions.

Italian Lighﬁng Lounge _.-" Hall &

The third edition of the Italian Lighting
Lounge takes place as part of the 20th
EureShop. [talian companies from the fields
of interior and exterior |ighﬁng as well os
industrial design present the latest trends
and innovalive systems on the international
markel.

EuroShop Designers Village / Hall 12
From interior design to future-oriented retail
design concepts: The EuraShop Designer
Village will be presented in 2020 in a size
and quality never seen before. Students
from the archifecture and design department
of the Peter Behrens Schoaol of Arts (PBSA)
in Disseldorf are responsible for the exterior
design of the Designer Village.

ECOpark / Hall 15

The ECOpark is a special area for intelligent
solutions around energy issues in retail,

For the exhibitors, the focus is on smart,
cross-branch concepts that take inte account
the developments towards an increasingly
networked and increasingly complex energy
system, including renewable energies. The
facus is also on modern air conditioning and
refrigeration solufions.

Innevations Hub / Hall 4

This landscape of ideas makes it possible
fo experience innovative visions of the
future fram the areas of human-technology
interaction, virtual and augmented reality
as well as customer experience. As soon
as you enter the area, you become port
of an interdisdplinary network based on
a cooperafion between the Disseldorf
University of Applied Sciences, Tennagels
Medientechnik and Lavalabs Moving
Images. This think tank promises creative

.|I.!rIiI|.II==.Ii_.lil.-! e COET)
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The Visit the Future hub will include
the Design Innovation Stage whera
industry exparts will share their
knowledge and experience from the
design stages through to technical
production, an industry area that
Blake said needs more focus.
“Thare are miscommunications
down the supply chain and there
seams to be a skills gap when it
comes to packaging design so

you end up with junior designers
designing for major firms withow
the technical expertise in
packaging” she said. "Thisis
where the Design Innovation Stage
comesin, it will bridge the technical
knowledge gap for designers -

how to design packaging with the
various elements of the supply chain
in mnd.”

Another new area of the 2020 show
will be tha Start-Up Village, which
will showcase between aight to

10 new packaging firms that the
show organisers say will disrupt
the industry with thair concepts,
while the Innovation Showcase will
give people the chance to view 12
"ground-breaking” new packaging
designs that will compete for the
‘Most Innovative Pack’ award, voted

rid

for by visitors.

The final new addition for 2020 is
the introduction of the Big Carbon
Dahate, which has evolved out of
the Big Plastics dabate of former
years. “Ithas always been a really
popular part of the show but we
want to keep our finger on the pulse
of the packaging conversation
and we feel this element neads

to move on. “The issue is not just
about whethar or not we should
use plastics, it's about all kinds of

packaging, so for example if you use

alass instead of plastic the freight
is heavier o the carbon footprin

is higher. These issues have really
broadenad the conversation around
environmentally friendly packaging
and the circular economy.”

Speakers from organisations such
&8s Coca-Cola, WWF and Wrap

will featura in this segment, said
Blake. Popular features such as
the Education Hub, developing
young talentin the industry, and the
one-to-ona Packaging Consultancy
Clinic hosted by the Packaging
Society will be returning along with
all the other regular features of the
show.

Pro Carton has launched a campaign
to make cartonboard an official

tarm after it was found that despita
universal use of the matenal, the

waord is broadly unrecognised.
The campaign was launched during
an event at London's Charing Cross
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: HP's Board “unanimously rejected
© Xerox's $22 per share takeover

- offer in Novemhber 2019, stating

. that it undervalued HP. ¥erox then
o owant hostile with its takeover bid
at the end of last month, and said it
: would take its offer directly to HP's
- sharehaldars.

: The European Association of Carton
. and Cartanboard Manufacturers, Pro
. Carton points out that while a survey
of 1,000 UK consumers, carned out
i by Coleman Parkes, found that 850
. shoppers reqularly chose products
packed in cartonboard as opposed
: to plastic, the word itsalf cannot he
. found in an official English dictionary
and is not recognised by computars.
¢ Assuch the orpanisation has
B launched a campaign to have the

o ward included in dictionaries with a
¢ full definition

Cartonboard is paper-based matenal
. used to make cartons for packaging

Xerox @)

© |naletter to HP Chisef Executive,

. Enrique Lores and Chairman, Chip

¢ Bergh, Xerox Vice Chairman and

¢ Chief Exacutive, John Visentin

. said: "Over the last several weeks,

¢ we have engaged in constructive

¢ dialogue with many of your largast
shareholders regarding the strategic
. benefits of our proposal to acguire

¢ HP. "It remains clear to sll of us that

 FESPA TO SPOTLIGHT SPORTSWEAR IN PRINT
- MAKE WEAR FEATURE

Fazpa's

fast fashion
factory
feature, Print
Maka Wear,
will return at
the show's
2020 wiiting

in March, this time with a focus on
¢ sportswear production,

Linking to Fespa’s new co-located

: event, Sportswear Pro, Print Make
: Wear will highlight the tools to

. facilitate customised, sustainable,

. on-demand production, The feature

food, drink and cosmetics. It uses
paper fibras from renewabla
resources and can bo recyclad
up to 28 times, making it one of
the most environmentally sound
packaging materials, according
tor Pro Cartan, with major brands
such as CocaCola and Heineken
switching over fo it in 2019,

The campaign was launched shartly
befare Christmas during an event

at London’s Charnng Cross, which
featurad a 1.5m tall dictionary

made entirely of cartonkoard and
featuring a definition of the word
that Pro Carton want to be included
in the dictionany.

| XEROX SECURES $24BN FINANCING FOR
- PROPOSED HP TAKEOVER bringing our compaies together

would deliver substantial synergies
and meaningfully enhanced
cashflow that could, inturn, anakle
increased investments in innovation
and greater returns to shareholders.

“But it also bacame clear from our
diafogue with your shareholders
that you and your advisors have
hean guestioning aur ability to raise
the capital necessary to finance
our proposal, We have always
maintained that our propoesal is not
subject to a financing contingency,
but in order to remove any doubt,
wae have obtained bnding financing
commitments {that are not subject
toany due diligence condition) from
Citi, Mizuhio and Bank of America,
"My offar stands to meet with you
in parson, with or without your
advisors, to hegin negotiating this
transaction.”

Activist investor Carl leahn, whao
has 8 4.2% stake in HP and a 10.9%
stake in Xerox, last month called
the mooted deal “ane of tha mast
ohvious no-brainers | have ever
encountered in my carear” and
urged atl HP shareholdars who
agreed with him to “reach out™ to
HF for immediate action

will recreate a live end-to-end
preduction process for sports and
athleisure garmants, as well as
hosting & senes of tours led by
Fespa Taxtile Ambassador Debbie
MecKeagan

"Print Make Wear proved to be
Fespa Global Print Expo 2019's most
attended feature and it's not difficult
to see why — it's a vibrant forum
where you can immerse yourself in
all aspects of garmant printing, from
design to print and finishing,” said
MeKeagan. "We want to give our

Continued on page 49
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visitars the opportunity to seea first-
hand how digital print technalogy,
software and automation can
revolutionise the production of
sportswear and define potential new
routes to marker”

Print Make Wear will cover every
stap in the garmant production
process, starting with colour
utitising CAD/CAM, design and
pre-press, production workilows,
grading and nesting, prograssing
o printing, drying, cutting, sewing,
welding and embellishment, and
culminating in packing and retail
display.

This yearthe faatura will includea
twio workflows running side by

side. The first will exhibit direct-to-
garment {0TG) printing onto blank
sporiswear and athleisure garmeants,
whara visitors will be able to order
and customise a men's running shirt
of woman's racer back vest and
|eggings. The second workflow,
dedicated to roll-to-roll printing,

will replicate the whole garment
production process from weh-to-
print to final delivery, with sample
fabnes pnnted, cut, sewn and
packaged on-sita, Tha final printad
sampias will be showecased ina
retail display and worn by models on
the show floor.

While Print Make Wear will convey

PAPER COMPANIES JOIN NEW FIBRE-BASED

PACKAGING ALLIANCE

Companies across the paper value
chain arn part of a new alliance that
has been established to promaote
sustainable methods of dealing with
fibre-hased packaging.

The 4evargreen alliance, which
comprises members of the
Confedaration of European Paper
Industrigs [CEPI), seeks to promote
the use and recycling of fibre-
hased packaging and calls for a
circular economy for fibre-based

g

the benefits of print on-demand

and customization in contamporary
garment production, sustainability
will also be a key area of focus.
“We'll ke highlighting how on-
demand manufacturing helps
significantly reduce waste,” said
MecKeegan. “In addition, the majority
of fabrics being printed onto are
organic im source or recycled
taxtilas and the physical elements of
the featurs build will be reutlised at
future exhibitons.”

Further enhancing the wsitor
gxparience will be a comprehensive
guided tour proagramme, which will
provide an in-depth look at all the
componants that go into OTG and
roll-to-roll production, as well as
highlighting how they can tackle
customers’ requirements for on-
demand customisation.

Finally, there will also be a series
of Experts in Conversation”
SESSIDNS covenng a range of
topics, including ‘Best practice

for colour management in apparel
production’, ‘Fashion technology and
automation”, “The positive impact
of sustainable textile production’
and The biggest challanges within
sportswaar production’.

Fespa’s Global Print Expo 2020

will take place at IFEMA, Feria de
Madrd from 24-27 March.

packaging According to Eurostat,
84.6% of Europa’s fibra-basad
packaging is already recycied and
the volume of racycled fibre-basad
packaging alone aquals that of all
other recycled packaging materials
togather,

Aevergraen aims to advance
fibre-based packamng innovation
and recycling further, The
alliance’s goals include increasing
awareness about innovation in
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fibre-based packaging materials,

setting guidelines for circular
product design, and supporting the
development of improved fibre-
baged material collaction systams
and recycling infrastructure.

Industry names involved in the
alliance include Stora Enso, Metsa
Board, Smurfit Kappa, Sappi,
UPK, Mayr-Melnhof Group, Reno
de Medici, Ahlstrom Munksjo,

Intermational Papar, Tetra Pak

and Frstan while brands involved
include Mestla, Danone and Mars.

Stora Ensa Chiel Executive, Karl-

Henrik Sundstrim said: “Plastic
litter is a global problem that cannot
be tackled without climate-smart.
renewable and recyclable solutions.
“Jaining forces with companias
across the valua chain can bring
about a real, transformative
change.” Metsad Board Chief
Executive, Mike Joukio added:
"Extensive, global coflaboration

is essential in promoeting circular
economy and combating chmate
change. Together we can utilise

the full potential of fibre-based
packaging and provide solufions
based on renewakble raw materials
for packaging of the future.”

GENERATION IS NOW AVAILABLE!

H=ID=LB=RG

The new Speedmaster drupa 2020
gaeneration — the Speedmaster XL
106 eight-colour press with fully

automatic printing plate logistics,

Heidalberger Druckmaschinen AG
{Heidelberg) will be presenting

its full expertise as a market and
technology leader in the printing
and madia industry at drupa 2020,
taking place from 16 to 26 June 2020
in Disseldorf, undar the slogan
“Unfald your Potential”, The main
focus will be en the customer and
their requirements, as well as
optimally developing and explaiting
their business potential through
latest technologies, innovative

solutions, and new business modals.

With a view to the key factors

such as process optimization and
intelligent, operator-independent
productivity, Heidelbarg will be
presanting the next stage in a smart
printing business — the Smart Print
Shop.

"At drupa 2020, Heidelberg

will address the increasing job
complexity in the press room
with the simultaneous increass
in requirements for operator
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gualification and improved
productivity. In addition to
increasing the output of the

printing press itsalf, software-
supported applications, intelligent
user quidance, and autonomous
processes as part of an integrated
solution system — or as we say,
“Smart Print Shop” — will continue
to grow in importance in terms of the
com petitiveness of tha print shop”,
miplains Prof. Or Ulnch Hamann,
Member of the Management

Board rezponsible for Lifecycle
Solutions and Chief Digital Officer
at Heidelberg. "Heidelbarg not

only supplies tallored technology,
from equipment to software and
consumahles, but also performance
sarvices aimed at increasing the
performance of our customers’
overall system. With new services
like Heidelberg Subscription we nat
only ensure the optimal technology,
bt also look after our customers’
available productivity. This delivars
planning certainty and gives print
shops the freedom they need 1o
devote more effort to cultivating
their market and innovating their

offanng.”



inspiration and creates mulfi-sensory
impressions. Visitors are invited to try out
innovafive workshops for themselves.

AND THE WINNMNER 15... AWARDS AT
THE EUROSHOP

What would an international industry
event like the EuroShop be without
awards? The EuruEl‘lnp awards naot DI‘II‘If
reflect the importance of the EuruEl'l{:p,
but primarily honor outstanding
achievements of the international retail
scene and related areas.

Above all, the renowned EuraShop
Retail Design Awards are presented

for outstanding stare concepts and

store design, s are the coveted Retuil
Technology Awards Europe [reta) for
outstanding IT selutions in retail and the
EHI science award for excellent scientific
work that is highly relevant to the Are
frade.

The POPAI DA-CH Awords, the
Architecture and Innovation Award

* MR. MAYOWA BAJOMO - TTK PRESS LTD

S)

CUSTOMERS

To provide o more
conducive, friendly,
accommodating

and happy working
environment with the :
proemise of improved i
quality prints in

quick time, whilst still
maintaining our usual
professional standards.

from the AIT trade magazine, the |FES
Development & Innovation Aweord and

the Trendscouting Award will alse be
awarded during EureShep 2020, at
which exhibitors will be present on site

at the EuroShep from the AIT and xia
magazines he selected it their products
have a particular architectural relevance.
The Exhibitor Magazine EuroShop Awards
are new, which the US- American Exhibitor
Magazine awards for autstanding stand
construction in all dimensions at the
upcoming EuroShep for the first fime in
cooperation with EuraShop itself.

GUIDED INNOVATION TOURS AT
EUROSHOP

If the range of offers at EuroShop is toa
axtensive, if you have little time or are
specifically looking for information on
individual topics or product groups, you
can register for various guided tours of
the fair in advance. Guided tours are
offered in the areas: Retail Technology,
Store Design [focus on architecture),

e OUR VERDICT

EuroShop

The World's Mo. 1 Retall Trade Fair
16 - 20 February 2020
Diisseldorf, Germany

www.euroshop.de

Refrigeration & Energy Management, Food
Service Equipment, Expo & Event. The Guided
Innevafion Tours can be booked via the
EuraShop portal www.eureshop.de

The EurcShop 2020 covers a total of around
125,000 m? netin 16 exhibition halls and

is open to trade visitors from Sunday 16 to
Thursday 20 February 2020, daily from 10
a.m. to & p.m. The day ticket costs BO euros
(60 euros in online pre-sale / e-ticket), the
2-doy ticket 120 euros (100 euros in OVY)
and the season ficket 180 euros (150 surosin
the OVY). The tickets include the free return
frip to the EuroShop with YRR fransport
(Verkehrsverbund-Rhein-Ruhr). The anline
ticket shop at www.eureshop.de is already
open,

Also visit the online magazine of EuraShop,
which offers news, interviews, reports,
specialist articles, studies, photo galleries
and videos on topics and frends fram the
international retail scene 365 days a year.
mag.euroshep.de

American Billionaire debt collector — Bill Bartmann
once said: You don’t get what you want in life; you
get what you expect; and most times, it’'s trve. With
o new decade that starts with 2020, aligning oneself
with positive new thinking by business leaders is crucial.
WHERE To Print believes that you need o rethink your
strofegies fo ensure they're nol only customer-centric
but most importantly toke cognizance of frends in the

polity in terms of lows, requiatory framework, and the
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entire business ecosystem. Then, YOU con expect positive
bolance sheet af the end of the yeorl

e wheretoprintmagazine.com




where toURIPRINT EXCHANGE PROGRAMME (PEP) - PRINT & ALLIED EXPOs 2020

S/N EXHIBITIONS LOCATION DATE
1 Zabesl Hall 485, Dubai United Arab Emirates 12 — 14 JANUARY 2020
, slgnmidd leeast.com
Z g.ﬁma - Fairmont Queen Elizabeth Hotel, Monbreal Quebec Canada 3 - 6 FEBRUARY 2020
CAMAT
www.paperweekcanada.ca
3 * Messe Dusseldest, Dusseldosf, Germary 16 - 20 FEBRUARY 2020
LS EROSHOR 2020
www.euroshop-tradefair.com
4 pé‘ L Expo Centre, Sharjah United Arab Emirates 24 - 29 FEBRUARY 2020
P: Eﬁl-n-.lw.pnm.padmrahla.mm
5 MEC, Birmingham, United Kingdom 26 - 27 FEBRUARY 2020
LABEL & PRINT 2020
W, inghirmingham.com
6 F Hilton Mew Orieans Riverside, Mew Orleans, Los Angeles, Linited 10 — 12 MARCH 2020
oy States of America
GRAVURE GLOBAL SUMMIT 2020 www.gaa.org
7 ;{q |degllionce. Afica Mauritius/ Cape Town, Scuth Africa 17 — 20 MARCH 2020
Colour Management Traiming 2020
B 'l_'f!ﬂ____,u__ i \WATTEN PROPAK The Dome, Trade Fair Grounds, Kpeshie, Accra, Ghana 21 =123 APRIL 2020
GHANA 2020 www.waitex.com.gh
g *2! |dealiance. Africo Mauritius/ Cape Town, South Africa 73— 27 MARCH 2020
7 PRO of G7 EXPERT 2020 MB: While GF Pro is to certify you as a professional for calibration
www.idealliance.com and implementation of G7 at printing faciity, G7 Expert enables you
: b G7 certify a print shop as a GF Master Facility,
10 w@ Miami Beach Convention Centre, Miami, Florida United States of 11 = 13 MARCH 2020
TISSUE WORLD www.tissueworld.com AR
11 ﬁq h B ETALPAMERAWORLD MEC, Birmingham, United Kingdom 14 - 17 MARCH 2020
THE PHOTOGRAPHY SHOW 2020
12 oy, IFEMA, Feria de Madrld, Spaln 24 27 MARCH 2020
FESPA 2020
www fespaglobalprintexpo.com
13 Orange County Convention Centre, Orlando, Florida United States of | 2 - 4 APRIL 2020
T3 signexpo.org America
14 @ T r T Sheraton Cavalbier Saskatoon Hobel, Canada 23 - 27 APRIL 2020
ik
winw.canadianimaging.org
15 wa MELC, Birmingharm, United Kingdorm 28 — 30 APRIL 2020
SIGN+DIGITAL UK 2020 wwww.signuk.com
16 L Me=ze Cologne, Messeplatz 1, Cologne Garmany 27 - 30 MAY 2020
www. photoking. com
17 - Messe Dusseldor, Dusseldorf, Germany 16 - 26 JUNE 2020
DRUPA 2020
Wi, drupa.cam
18 {_'3- Print Atsd leEhu Manctan, Mew Brunswick, Canada & - 20 JuLY 2020
PRINT ACADEMY & CRANDALL UNIVERSITY
MANAGEMENT TRAINING
19 T FESP KFRICA 2020 Gatlagher Corwention Centre, Johanneshurg, South Africa 9 - 11 SEFTEMBER 2020
W, Tica.com o o |
0 Landmark Centre, Victoria Island, Lagos, Migera 15 - 17 SEFTEMBER 2020
PROPAK WEST AFRICA 2020
wiww.propakwestafica.com
2 ﬁnm The International Centre, Toronto, Canada 20 - 21 SEPTEMBER 2020
WWW.53C-ace.ca
pr] ;‘; The Metro Toronte Convention Centre, Toronko, Canada 4 - 7 OCTOBER 2020
w:n;.;afewMEradamm
23 SMIEC, Shanghai, China 12 - 16 OCTOBER 2020
ALL TN PRINT CHINA 2020
wiww.allinprink.com
i o Y (“!"*?J Cape Town Intemational Convention Centre, Cape Town, South 20 - 22 OCTOBER 2020
=== PROPAK CAPE 2020 Africa
Www.propakcape.co.za
25 — 21 - 23 OCTOBER 2020
PRINTING UNITED 2020 Atlanta, Georgia, United States of America

wiwiaL printingunited. com

TO PARTICIPATE, CALL /WHATSAPP +234 803 862 9114, +234 708 621 1555, +234 802
380 1705, +234 816 087 6041, Email: wheretoprint@yahoo.com
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15-17 SEPTEMBER 2020
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SAVE THE
DATE

The Largest
Packaging, Plastics,
Food Processing,
Labelling and Print
Exhibition
in West Africa

299

W
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